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1. INTRODUCTION TO THE MSMA GUIDANCE 
AND TOOLKIT

Markets play a vital role in the lives of displaced persons and their host communities. Not only do they provide 
people with the essential goods and services needed to survive, but they also create and protect livelihoods. 
Humanitarian actors therefore increasingly rely on market-based programme responses1, such as Cash-Based 
Interventions (CBI)2 to help crisis affected populations meet their needs through local markets. Market assessments 
should therefore be an essential and integral part of the overall response analysis to inform humanitarian 
programme design and the appropriate choice of transfer modality. Findings from the market assessment will also 
help deciding on adequate transfer values, where CBIs are used to enable access to goods and services.

The Multi-sector Market Assessment (MSMA) Guidance and Toolkit is an element of the UNHCR Cash Feasibility 
and Response Analysis Toolkit. The MSMA Guidance and Toolkit is divided into three components:

1.	 The Detailed Step-By-Step Guidance is based on the Market Assessment Framework (MAF), which outlines 
four different steps for completing the MSMA process and a final step on market monitoring.

2. 	 The MSMA Toolbox consists of 14-ready-to-contextualize data collection, data analysis and reporting tools 
that can support the market assessment process. Tools should be adapted to the particular operational 
context prior to use.

3. 	 The Additional Guidance provides more detailed technical process guidance for assessment team leaders. 
It further elaborates on key concepts and activities referenced in the Detailed Step-By-Step Guidance. 
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1.1 PURPOSE
The purpose of the MSMA Guidance and Toolkit is to provide step-by-step guidance and ready-to-
contextualize tools to enable staff with limited skills in market data collection and analysis to successfully 
carry out a basic Multi-sector Market Assessment and market monitoring. The MSMA Guidance and Toolkit 
can be applied in all operational contexts, including protracted and emergency situations, camp and non-camp 
settings, low- and middle-income countries as well as urban, rural and remote access areas. It can also be 
adapted to non-displacement situations. 

The MSMA Guidance and Toolkit is designed to obtain a ‘good enough’ understanding of the market to conduct 
meaningful and ongoing programme response analysis and to reach transparent and consensual decisions on 
market functionality in a timely manner. The findings of the MSMA will inform practitioners of which core goods 
and services can be accessed locally; the costs of accessing these goods and services and whether they are 
available in sufficient quantity and quality to meet expected demand for the duration of the planned programme 
intervention. Lastly, the MSMA also helps to identify supply and demand challenges in the wider market system 
and to understand if market support interventions are required to enhance the functioning of markets and to 
improve the target populations’ access to and utilization of markets. 

The MSMA Guidance and Toolkit has been designed with the particular objective to feed into the response 
analysis and design of unrestricted Multipurpose Cash Grants. However, it is important to note that analysing 
more complex market systems such as labour, housing, health and education will likely require additional 
technical expertise, especially if the basic MSMA highlights bottlenecks in the availability or quality of goods and 
services available. In such instances, the MSMA should be used in conjunction with sector-specific assessment 
tools3. Similarly, if the MSMA highlights specific access constraints for persons of concern, there may be a need 
to carry out an in-depth security and protection risk analysis.

1.2 ANALYTICAL SCOPE
The MSMA Guidance will propose a rapid Marketplace Analysis (Step 2.1), a more detailed Supply Chain Analysis 
(Step 2.2) or a broader Market Systems Analysis (Step 2.3) as shown in Figure 1. The scope of analysis will 
depend on a variety of factors including, but not limited, to: 

	� The availability and quality of existing secondary information
	� The nature of prioritized core goods and services to be assessed
	� The likely market impact of the planned intervention

While the MSMA Guidance & Toolkit presents the different levels of analysis in a sequential manner, it is 
important to note that the different types of analysis are likely to be undertaken simultaneously and that 
different levels of analysis may be needed for the different goods and services that are being analysed 
in the MSMA. For example, a rapid marketplace analysis may be adequate for basic needs items such as 
soap and sanitary pads that are widely available in urban markets, whereas a supply chain analysis may be 
required for shelter material in smaller border towns where the impact of the intervention may be more 
substantial. Similarly, a market system analysis may be most adequate for assessing rental accommodation and 
communication services. 

https://data2.unhcr.org/en/documents/details/59428
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Figure 1: The Spectrum of Analytical Scope

Marketplace Analysis: 
	3�	 Rapid and focuses on what is 
being traded or which service is 
provided in a marketplace. 

	3�	 Based on what traders, service 
providers or key informants 
think can be delivered to meet 
demand.

	3�	 Sufficient where markets are 
vibrant, functioning or seem to 
be recovering. Information is 
readily available. 

Supply Chain Analysis: 
	3�	 More in-depth analysis 
to trace where goods 
and services come from 
and factors affecting 
supply.

	3�	 Suitable where supply 
is more limited and 
additional information 
is needed to ensure 
adequate goods and 
services will be available 
and accessible when 
required.

Market System Analysis: 
	3�	 More holistic analysis of 
the broader system.

	3�	 Maps social, political, 
economic, cultural and 
physical factors affecting 
how a market operates.

	3�	 Used when additional 
information is required 
to better understand 
market functionality and 
the relationship between 
actors and how they can 
be supported to increase 
supply and service.

Limited scope                                   Medium scope                                   Broader scope
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1.3 TIME FRAME
The MSMA Guidance and Toolkit refers to three specific time periods to ensure that trends and changes in 
markets are accurately recorded and analysed. Figure 2 provides an overview of the purpose for each time-
period referred to in the assessment: 

Figure 2: Time frame for data collection and analysis

Time of the assessment

“This time last year” or  
“Before the Crisis”

(PAST)

Real time
(NOW)

Programme 
Intervention Period

(FUTURE)

12 months X months (TBC)

Considering the previous 12 months 
will enable the assessment team to 
identify trends (such as the increase 
in displaced population numbers) and 
seasonal variations (including changes 
in price, consumer demand preferences, 
transportation costs) that influence the 
supply chain and market access. 

Note: In case of the first phase of 
a rapid-onset emergency, in a relatively 
stable context, the assessment should 
refer to ‘before the crisis’, to get a sense 
of how markets have changed over 
time. In dynamic contexts (fluctuations 
in displaced population numbers, 
additional shocks, high inflation rates 
or significant changes in assistance 
approaches and government policies), 
frequent monitoring of the marketplace 
is recommended following a MSMA.

A snapshot 
of the 
situation 
at the time 
of the 
assessment. 

This looks at the likely market capacity 
during the planned programme 
intervention period. As the intervention 
may occur at a time when the context 
is slightly different (due to seasonal 
factors, potential increase in displaced 
populations, likely price increases, etc.) 
referring to the planned intervention 
period enables the assessment team to 
include these elements in its analysis. 
This should not exceed more than six 
months in the future in a slow onset 
emergency. 
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1.4 TIMELINE
The time required to undertake the MSMA depends on a range of factors including the quality and availability of 
secondary information, the number and complexity of goods and services, the number of reference marketplaces 
or broader market systems to be assessed and finally, the overall capacity of the market assessment team. Table 
1 shows approximately how much time is required for completing key activities per supply chain in one specific 
reference marketplace. Adding supply chains, market systems and reference marketplaces to the assessment will 
therefore have an impact on the time needed to complete the assessment. 

Table 1: Assessment activity and timing

Activity
DAYS

1 2 3 4 5 6 7 8 9 10 11 12

STEP 1: REVIEW SECONDARY DATA AND DEFINE THE 
SCOPE OF THE MSMA

STEP 2: COLLECT AND PROCESS ADDITIONAL DATA 

STEP 2.1: ANALYSE THE MARKETPLACE 

STEP 2.2: ANALYSE THE SUPPLY CHAIN

STEP 2.3: ANALYSE THE MARKET SYSTEM

STEP 3: REVIEW AND MITIGATE RISKS

STEP 4: COLLATE MSMA FINDINGS AND WRITE FINAL 
REPORT

STEP 5: MONITOR MARKETS

1.5 TEAM COMPOSITION
The team composition will depend on the scope of the market assessment as well as the operational context, 
where the assessment will take place. For example, while supply officers may be most familiar with the sourcing 
of basic goods from local markets, technical expertise will be needed to support data collection and analysis 
for more complex goods and services related to education, healthcare, WASH or housing. Similarly, high risk 
environments may require the support from security experts or local community organizations, especially where 
access may be restricted. The market assessment therefore requires a collaborative working relationship among 
various team members and across core functions, under the guidance of a team leader. Each member of the 
assessment team should have specific roles, including the following: team leader to coordinate the assessment, 
data collectors, those who do data entry and data cleaning and finally, those who analyse the data. 
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2. OVERVIEW OF THE MARKET ASSESSMENT 
FRAMEWORK

The Market Assessment Framework consists of four different steps that guide the assessment team through 
the market assessment process and a final step on market monitoring. Each step includes an overview of the 
purpose of the step, the key research questions that should guide data collection and analysis and the tools 
available to collect and analyse information. While the steps are presented in a sequence, it is important to note 
that the market assessment process is iterative and that it may be necessary to shift back-and-forth between 
steps as new information is collected and analysed. The Market Assessment Framework also encourages early 
data analysis after each round of secondary and primary data collection in order to remain efficient and avoid 
duplication of data collection.

The Market Assessment Framework

The Market Assessment Framework is guided by the following key questions: 
	» Do existing markets and service providers supply the goods or services needed by target populations? 
	» Can existing markets and service providers provide these goods or services at an appropriate price?
	» Can these markets and service providers respond to increasing demand, without significant risk to the target 

population, service providers and traders?
	» Are additional market-based programme interventions needed to support market and service provider response?

STEP  PURPOSE KEY ACTIONS

STEP 1: REVIEW 
EXISTING 
INFORMATION 
AND DEFINE THE 
SCOPE OF THE 
MSMA

The purpose of this step is to review existing 
information in order to define the scope of the 
MSMA. 

The following key questions should guide data 
collection and analysis during this step:

	� Is the overall context conducive to market-based 
programming? 

	� Which core goods and services should be 
assessed? 

	� Which reference marketplaces should be 
prioritized?

	� What is the likely market-impact of the planned 
intervention?

	» Action 1.1 Collate and analyse 
information on context, needs and 
markets 

	» Action 1.2 Prioritize core goods and 
services for the MSMA 

	» Action 1.3 Agree on the technical 
specifications of core goods and 
services

	» Action 1.4 Estimate the quantity of 
goods and services needed over time 

	» Action 1.5 Identify and map reference 
marketplaces 

	» Action 1.6 Define the scope of the 
MSMA and decide on next steps

At the end of this step you have three options:
Option 1: Proceed with Step 2 – Collect and process additional data 
Option 2: Proceed with Step 3 – Analyse risks and identify mitigation measures 
Option 3: Proceed with Step 4 – Collate MSMA findings and write final report

STEP 2: COLLECT 
AND PROCESS 
ADDITIONAL DATA

The purpose of this step is to plan for, collect and 
process additional data to obtain a “good enough” 
picture on market functionality.

The following key question should guide data 
collection and analysis during this step:

	� Are core goods and services likely to be available 
in sufficient quantity and quality and at an 
appropriate price to meet expected demand in 
reference marketplaces?

	» Action 2.1 Decide on the type of 
information and depth of analysis 
needed 

	» Action 2.2 Map key market actors 
	» Action 2.3 Determine the time frame 

for data collection and analysis 
	» Action 2.3 Determine the time frame 

for data collection and analysis 
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STEP  PURPOSE KEY ACTIONS

STEP 2.1 
ANALYSE THE 
MARKETPLACE

This type of analysis 
is most suitable 
for simple goods 
and services with 
low technical 
specification, 
where markets are 
functioning, and the 
likely impact of the 
planned intervention 
is minimal.

The purpose of this step is to collect additional 
primary data and undertake a rapid marketplace 
analysis to confirm the availability of core goods and 
services in the marketplaces and the ability of traders 
and service providers to increase supply to meet 
expected demand. 

The following key questions should guide data 
collection throughout this step:

	� Can target populations access marketplaces in 
safety and dignity? 

	� Do these marketplaces supply the goods or 
services needed by the target population? 

	� Are traders and service providers likely to be able 
to increase supply to meet expected demand? 

	» Action 2.1.1 Plan and collect primary 
data in reference marketplaces

	» Action 2.1.2 Analyse access to 
reference marketplaces 

	» Action 2.1.3 Analyse the availability of 
core goods and services in reference 
marketplaces

	» Action 2.1.4 Analyse the ability of 
traders and service providers to 
increase supply

	» Action 2.1.5 Document the 
marketplace analysis and agree on 
next steps

At the end of this step you have three options:
Option 1: Proceed with Step 2.2 – Analyse the Supply Chain
Option 2: Proceed with Step 3 – Analyse risks and identify mitigation measures
Option 3: Proceed with Step 4 – Collate MSMA findings and write final report

STEP 2.2 ANALYSE 
THE SUPPLY CHAIN

This type of analysis is 
suitable where supply 
is expected to be 
limited and additional 
information is needed 
to ensure core goods 
and services will 
be available and 
accessible when 
needed. 

The purpose of this step is to collect additional 
market information and detailed price data of core 
goods and services to help the assessment team 
trace where goods and services come from, to 
understand the level of market competition and 
integration and finally, to identify factors along the 
supply chain affecting supply chain expandability.
The following key questions should guide data 
collection and analysis throughout this step:

	� Are core goods and services likely to be available 
in sufficient quantity and quality to meet the 
likely demand in reference marketplaces?

	� What types of supply chain support activities 
could help market players increase supply?

	» Action 2.2.1 Group core goods by 
supply chain

	» Action 2.2.2 Identify additional market 
players to interview 

	» Action 2.2.3 Estimate the required 
supply chain expandability percentage 

	» Action 2.2.4 Contextualize tools 
and collect additional information, 
including detailed price data

	» Action 2.2.5 Analyse supply chain 
information 

	» Action 2.2.6 Document your supply 
chain analysis and agree on next steps 

At the end of this step you have three options:
Option 1: Proceed with Step 2.3 – Analyse the market system
Option 2: Proceed with Step 3 – Analyse risks and identify mitigation measures
Option 3: Proceed with Step 4 – Collate MSMA findings and write final report

STEP 2.3 ANALYSE 
THE MARKET 
SYSTEM

This type of analysis 
is suitable when core 
goods or services 
have particularly 
long or complex 
supply chains and 
a marketplace or 
supply chain analysis 
is unlikely to yield 
adequate information 
on the overall market 
functionality or the 
relationships between 
market actors.

The purpose of this step is to undertake a wider 
market systems analysis of core goods and services. 
This step will try to better understand barriers 
along the supply chain caused by the wider market 
system, which includes supporting functions such 
as services, resources and infrastructure as well as 
the institutional context or business environment, 
including laws, regulations, standards. The market 
systems analysis also examines social rules and 
behaviours and how they influence suppliers’ ability 
to meet likely demand

The following key questions should guide data 
collection and analysis throughout this step:

	� Which barriers in the market system could impact 
the supply of core goods and services?

	� What type of market support interventions 
could create a more conducive market system 
environment? 

	» Action 2.3.1 Map the market system 
of core goods and services

	» Action 2.3.2 Identify supply chain 
enablers and barriers 

	» Action 2.3.3 Identify market support 
interventions 
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STEP  PURPOSE KEY ACTIONS

STEP 3: ANALYSE 
RISKS AND 
IDENTIFY 
MITIGATION 
MEASURES

The purpose of this step is to consolidate and analyse 
risk information that was obtained through the market 
assessment process and to identify mitigation measures 
to reduce risks.

The following key questions should guide data 
collection and analysis throughout this step:

	� Are there any risk associated with a market-based 
response? Which ones?

	� What can be done to mitigate the risks and 
maximize the positive impact of market-based 
programming?

	» Action 3.1 Consolidate and document 
identified risks 

	» Action 3.2 Determine the likelihood 
and potential impact of risks

	» Action 3.3: Identify and document 
actions that will mitigate risks

STEP 4: COLLATE 
MSMA FINDINGS 
AND WRITE FINAL 
REPORT

The purpose of this step is to collate market assessment 
findings and formulate key recommendations in a final 
report. The key objective is to document whether, 
and to which extent, individual supply chains in each 
reference marketplace can respond to an increase in 
demand. Similarly, if bottlenecks have been identified 
throughout the assessment, it is important to document 
recommended market support interventions. 

	» Action 4.1 Collate market assessment 
findings 

	» Action 4.2 Draft supply chain 
statements 

	» Action 4.3: Draft the final market 
assessment report 

STEP 5: MONITOR 
MARKETS

The purpose of market monitoring is to confirm 
whether the selected transfer modality remains an 
appropriate response option from a market perspective 
and to assess the impact (negative or positive) of the 
intervention on the price, quality and availability of core 
goods and services in reference marketplaces. 

The following key questions should guide data 
collection and analysis throughout this step:

	� Are there any changes in the price of goods and 
services in reference markets? 

	� Are there any changes in the quality of goods and 
services in reference markets? 

	� Are there any changes in the availability of goods 
and services in reference markets? 

	� Are there any risks that markets pose for the 
programme or vice versa?

	» Action 5.1 Review the market 
assessment report 

	» Action 5.2 Draft a monitoring plan 
	» Action 5.3 Collect data
	» Action 5.4 Analyse market monitoring 

data 
	» Action 5.5 Write report
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3. DETAILED STEP-BY-STEP GUIDANCE

This section provides guidance on the steps and actions required to complete the market assessment process. 
Additional technical guidance is available in Annex I: Additional Technical Guidance whereas data collection, 
analysis and reporting tools are available in the MSMA Toolbox. 

STEP 1: REVIEW EXISTING INFORMATION AND DEFINE THE SCOPE OF THE MSMA

PURPOSE

The purpose of this step is to review existing information in order to define the scope of the MSMA. In this step 
the team should document relevant context information, agree on prioritized core goods and services to be 
included in the assessment and identify reference marketplaces4 that will act as sentinel sites for the MSMA. 

KEY QUESTION

The following key questions should guide data collection and analysis during this step:

	3�	 Is the overall context conducive to market-based programming? 

	3�	 Which core goods and services should be assessed? 

	3�	 Which reference marketplaces should be prioritized?

	3�	 What is the likely market-impact of the planned intervention? 

KEY ACTIONS 

Action 1.1 Collate and analyse information on context, needs and markets 
Refer to Data Collection Tool 1: Secondary Data Review Checklist to guide the data collection process on 
context, needs and markets. Information can be collected through desk research and interviews with key 
informants. At this stage, the information that is being collected should be top line and include: 

	� Details about the context (Guidance I.I: Collate and analyse context information), where the market 
assessment will take place; 

	� The needs (Guidance I.II Collate and analyse needs information) of affected populations; and 
	� An overview of reference marketplaces (Guidance I.III Collate and analyse existing marketplace information), 

including basic information on traders and service providers in the area and their likely ability to supply the 
goods and services needed by persons of concern.

Action 1.2 Prioritize core goods and services for the MSMA 
Based on the identified long list of needs, prioritize the goods and services that the market assessment should 
aim to cover. An efficient way of prioritizing goods and services for the MSMA is through an elimination process 
(Guidance I.IV Determining which goods/services are NOT suitable for CBI) by removing goods and services that 
are NOT suitable for CBI, because:

	� The item or service would not be prioritized for purchase; 
	� The item or service has minimum technical specifications that are unlikely to be available locally;
	� The organization has a policy against supplying this specific good or service. 
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The goods and services that will be maintained for the MSMA are henceforth referred to as “core goods and 
services”. Refer to Box 1 to see an example on the reflections that guided the prioritization process during the 
Ethiopia MSMA. 

Box 1: From the field – Core good specifications (Ethiopia MSMA)
The Basic Needs Assessment (BNA) in Ethiopia that was completed just before the MSMA identified 
food, water, health commodities and services, as well as shelter and energy as priority needs. The MSMA 
team thus consulted with food, shelter, health, and WASH colleagues to narrow down each category to a 
set of core goods and services that could be prioritized for the MSMA. Based on the consultation health 
and energy were excluded from the list due to their public nature and quality concerns, as well as, a lack 
of consensus about what ‘energy’ actually meant. To add another sector to the MSMA, self-reported 
expenditures were also taken into consideration, which highlighted school related costs as an additional 
household priority. Hence, the final composite list of core goods and services for the MSMA included food, 
WASH and shelter items and education material. 

Action 1.3 Agree on the technical specifications of core goods and services
Larger marketplaces are likely to offer a range of technical specifications for similar goods and services, which 
may also influence their price. As a result, data is only comparable if collected against the same good or service. 
It is therefore critical that the team agrees on the detailed minimum specifications for each core good or service 
that will be considered throughout the assessment. Do seek guidance from sectorial technical experts when 
deciding on the minimum technical requirements as poor service delivery or quality of certain goods could 
have a detrimental impact on the well-being of persons of concern. At the same time also consider customer 
preferences and the potential future availability of goods and services, especially if current alternatives are 
acceptable. Once you have agreed on the minimum technical specifications, document as much detail as 
possible, which could include information on brand, size, material or quality.

Action 1.4 Estimate the quantity of goods and services needed over time 
Based on the information from existing needs assessments, estimate demand for each identified core good or 
service. While you estimate the overall quantity of goods and services needed, try to specify when they are needed, 
in which quantity and by whom. This exercise should also include the needs of the overall population and potential 
needs from other actors in the planned intervention area. Many needs will be ongoing and predictable (e.g. food 
and hygiene items), while others may be time specific (e.g. school material and uniforms at the beginning of the 
school year). Yet, in other instances there may be ad-hoc needs that are not always predictable (e.g. humanitarian 
actors undertaking local purchase for in-kind assistance delivery). It is therefore critical to consult with other 
agencies and to participate in coordination meetings to access such additional demand information. 

Action 1.5 Identify and map reference marketplaces 
Document where people access the goods and services they require and whether or not there are any protection 
concerns to consider when people are visiting these marketplaces. Marketplace mapping (Guidance I.V 
Marketplace mapping) is a useful way to understand where people shop and to identify reference marketplaces 
for goods and services that can act as sentinel sites for the market assessment. Marketplace mapping also helps 
to identify the connections between people and markets and to trace the overall movement of goods. Finally, 
protection monitoring reports may contain important information on protection risks (Guidance I.VI AGDM and 
Protection Integration) encountered in the programme intervention area and specific risks related to accessing 
markets. Refer to Box 2, for an example from the marketplace mapping in Myanmar. 

Box 2: From the field – Marketplace mapping in Myanmar 
This marketplace map was done prior to making the field visits. 
It was used to plan for the assessment to make the best use of 
limited resources and ensure that all marketplaces were covered in 
the assessment process. To develop a map, consider: 

	3�	 Designating a symbol that identifies each core good or 
service; and 

	3�	 Using different colours to illustrate flows of different 
commodities. 

https://reliefweb.int/report/world/basic-needs-assessment-guidance-and-toolbox
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Action 1.6 Define the scope of the MSMA and decide on next steps
Use Data Analysis Tool 1: Goods, services and marketplace summary to document all relevant information 
and decision-making on the conduciveness of the overall context for market-based programming, the likely 
intervention scale, prioritized core goods and services, as well as, identified reference marketplaces that will act 
as sentinel sites for the MSMA. For each one of the prioritized core goods and services, then decide whether 
the availability and quality of existing information is adequate to allow you to draw first conclusions about the 
suitability of the context, market functionality and the likely availability of this particular core good or service 
during the programme intervention period. Ensure you also document any existing information gaps. Based on 
information collected in this step, decide on the following options: 

OPTION:  SCENARIO:

	» Proceed with Step 2:  
Collect and process 
additional data

If you require more detailed and additional information to draw a conclusion about 
the conduciveness of the context for market-based programming, the functioning 
of and risks related to accessing reference marketplaces and finally, the likely 
availability of core goods and services during the planned intervention period.

	» Proceed with Step 3:  
Analyse risks and 
identify mitigation 
measures

If the quality and availability of secondary information is good and you end step 
1 with the following conclusions: 

	3�	 The overall context is conducive for a market-based response.

	3�	 The impact of the intervention is minimal, and markets are well-functioning. 

	3�	 The required goods and services are currently available and are very likely to 
be available in the future. 

	» Proceed with Step 4:  
Collate MSMA findings 
and write final report

If the quality and availability of secondary information is good and you end step 
1 with the following conclusions: 

	3�	 The overall context is not conducive for a market-based response. 

	3�	 The required goods and services are currently not available and are very 
unlikely to be available in the future. 

	3�	 There are risks related to market-based programming that cannot be managed.
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STEP 2: COLLECT AND PROCESS ADDITIONAL DATA

PURPOSE

The purpose of this step is to plan for, collect and process additional data to obtain a “good enough” picture on 
market functionality. The quality of available secondary information, the likely market impact of the planned 
intervention and the type and complexity of prioritized core goods and services should inform the depth of 
analysis that is required during this step. While for most prioritized core goods and services it may be sufficient 
to look at what is being traded in the marketplace (Step 2.1 Marketplace Analysis), the assessment team may 
also need to better understand where goods and services come from and analyse the factors that could impact 
their supply (Step 2.2 Supply Chain Analysis), especially when there are concerns related to the supply chain’s 
ability to expand to absorb additional demand. Yet in other instances, for example when analysing complex 
goods and services, it may be more appropriate to analyse the broader market system and whether there are any 
bottlenecks that may impact access to this particular good or service (Step 2.3 Market System Analysis). Data 
collection and analysis in this step should be an iterative process and may require the assessment team to shift 
between different depths of analysis for specific goods and services.

KEY QUESTION

The following key question should guide data collection and analysis during this step:

	3�	 Are core goods and services likely to be available in sufficient quantity and quality and at an appropriate price 
to meet expected demand in reference marketplaces?

KEY ACTIONS 

Action 2.1 Decide on the type of information and depth of analysis needed
For each core good or service, decide on the type of information that needs to be collected and the depth of 
analysis that may be required to obtain a good enough picture of the market. Only collect the minimum data 
that is needed to complement existing information or to double check the reliability of such information. Refer 
back to the information that has been collected and documented during the previous step and it may already 
be evident that there is an opportunity to simplify the scope of the MSMA for some of the prioritized good and 
services. Keep the following in mind, when deciding on the data needed or analysis required: 

	» For simple core goods and services that are likely to be available at the required technical specification, 
proceed with a more rapid marketplace analysis. 

	» If there is doubt whether core goods and services are available in sufficient quantity and quality, consider 
moving forward with a supply chain analysis. 

	» Finally, for more complex core goods and services (e.g. rental market or labour market), you may need to look 
at the wider market system first. 
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Table 2: Decision- making support matrix can guide the team when deciding on the appropriate level of analysis 
required for each core good and service per reference marketplace. 

Table 2: Decision-making support matrix

ANALYSIS OBJECTIVE WHEN TO USE KEY QUESTIONS

Marketplace 
Analysis

	3�	 Rapid analysis to confirm 
the availability of core 
goods and services in the 
marketplaces and the ability 
of traders and service 
providers to increase supply 
to meet expected demand. 

	3�	 Focuses on the goods and 
services that are traded in 
the marketplace. 

	3�	 If the targeted population 
represents a small percentage 
(<20%) of the total population and 
induced demand represents less 
than 10% of normal trader flows in 
rural markets and less than 25% in 
urban markets.

	3�	 When core goods and services 
being assessed are sold by a 
wide range of traders and service 
providers, who are likely to increase 
supply within a short time frame 
and without additional costs. 

	3�	 When markets have shown (in the 
recent past) the ability to meet an 
increased demand for core goods 
and services within a short time 
frame and without significant 
increases in prices.

	3�	 Can target populations 
access marketplaces in safety 
and dignity? 

	3�	 Do existing marketplaces 
supply the goods or services 
needed by the target 
population? 

	3�	 Are traders and service 
providers likely to be able 
to increase supply to meet 
expected demand? 

	3�	 Are there core goods and 
services or specific reference 
marketplaces that will require 
further data collection and 
analysis? 

Supply 
Chain 
Analysis

	3�	 More detailed analysis to 
better understand supply 
chain expandability by 
looking analysing market 
competition and integration 
to understand supply chain 
expandability

	3�	 Focuses on the entire 
supply chain and seeks 
to identify factors that 
may impact supply chain 
expandability. 

	3�	 If the targeted population 
represents a bigger percentage 
(>20%) of the total population and 
induced demand represents more 
than 10% of normal trader flows in 
rural markets and more than 25% in 
urban markets.

	3�	 When the core goods and services 
being assessed are sold by few 
service providers and traders and 
it is not clear whether they can 
increase supply within the required 
time frame at the same price. 

	3�	 When markets have shown (in the 
recent past) difficulties to meet an 
increase in demand for core goods 
and services within a required 
timeframe or when the increase 
has been accompanied with price 
increases.

	3�	 Are core goods and services 
likely to be available in 
sufficient quantity and 
quality to meet the likely 
demand in reference 
marketplaces?

	3�	 What types of supply chain 
support activities could help 
market players increase 
supply?

	3�	 Which goods and services 
will require additional data 
collection and more holistic 
market systems analysis? 

Market 
System 
Analysis

	3�	 A more holistic analysis 
looking at the entire market 
system, which includes 
supporting functions, such 
as services, resources and 
infrastructure as well as 
the institutional context 
or business environment, 
including laws, regulations 
and standards. 

	3�	 Also seeks to examine 
social rules and behaviors 
and how they influence 
suppliers’ capacity to meet 
the likely demand. 

	3�	 When additional information is 
required to better understand 
market functionality and the 
relationship between actors 
and how they can be supported 
to increase supply and service 
delivery. 

	3�	 When core goods or services have 
particularly long or complex supply 
chains and a marketplace or supply 
chain analysis is unlikely to yield 
required information. 

	3�	 Which barriers in the market 
system could impact the 
supply of core goods and 
services?

	3�	 What type of market support 
interventions could create 
a more conducive market 
system environment? 
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Action 2.2 Map key market actors 
The outcome of the market assessment process will be richer and more reliable if the right people feed into the 
market assessment process. Speaking to a range of people, who bring different perspectives and experience will 
lead to a more efficient and robust outcome of the MSMA. Based on the prioritized core goods and services and 
identified reference marketplaces, it is helpful to map key market actors (Guidance II.I Market Actor Mapping) 
along the supply chain (e.g. customers, traders, service providers, distributors, wholesalers, producers) and 
those that are relevant within the broader market environment (e.g. Government, regulators, trade associations, 
financial institutions, and service providers, etc.) as well as any other actors (e.g. humanitarian agencies) that may 
be familiar with the market. Document which stakeholders to consult with and schedule meetings ahead of time 
to ensure they will be available during planned data collection. 

Action 2.3 Determine the time frame for data collection and analysis 
Determine the most suitable time frame for data collection and analysis to ensure findings from the assessment 
provide a relevant reference to estimate future supply and demand. Typically, the timeframe for the assessment 
will consist of three specific times: 

1.	 The first will be the real-time analysis: a snapshot of the situation at the time of the assessment. 

2.	 The second will be a critical time in the future for which information is needed. If the programme is not 
starting immediately, this will be the date on which the planned intervention will start. 

3.	 The third moment to be analysed is a comparison moment. This will usually be ‘this time last year’ or ’12 
months ago’. In an emergency you may also use “before the emergency”. 

Refer to Figure 2 Time frame for data collection and analysis to help you decide on the relevant time periods that 
should be captured in the MSMA. 
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STEP 2.1 ANALYSE THE MARKETPLACE 

PURPOSE

The purpose of this step is to collect additional primary data and undertake a rapid marketplace analysis to 
confirm the availability of core goods and services in the marketplaces and the ability of traders and service 
providers to increase supply to meet expected demand. This type of rapid analysis is most suitable for simple 
goods and services with low technical specification, where markets are functioning, and the likely impact of the 
planned intervention is minimal. Output of this step is a completed Marketplace Analysis capturing information 
on the current and expected future supply in reference marketplaces and basic information on market access. 

KEY QUESTION

The following key questions should guide data collection throughout this step:

	3�	 Can target populations access marketplaces in safety and dignity? 

	3�	 Do these marketplaces supply the goods or services needed by the target population? 

	3�	 Are traders and service providers likely to be able to increase supply to meet expected demand? 

KEY ACTIONS 

Action 2.1.1 Plan and collect primary data in reference marketplaces
Engage in light primary data collection in reference marketplaces consisting of market observation (Guidance II.II 
Market Observation), focus group discussions and/or semi-structured key informant interviews (II.III Qualitative 
Data Collection). Based on the market actor mapping (Guidance II.I Market Actor Mapping), identify which 
market actors in the reference marketplace to consult with and use Data Collection Tool 2A: Key Informant 
Questionnaire (Goods), Data Collection Tool 2B: Key Informant Questionnaire (Services) and Data Collection 
Tool 2C: Key Informant Questionnaire (Customer). At this stage you may also use Data Collection Tool 4: 
Market Monitoring to collect some basic price data for core goods and services. Adapt tools to the local context 
(Guidance II.IV Contextualization of Tools) based on the information you have already collected and documented 
in Data Analysis Tool 1: Goods, services and marketplace summary. Ensure that the methods and questions used, 
do not put the security of respondents or the wider community at risk. The number of interviews or focus group 
discussions will depend on a variety of factors including the number of identified reference marketplaces, the 
range of core goods and services being assessed and finally, the level of confidence in available information and 
the answers received throughout the assessment process. 

Action 2.1.2 Analyse access to reference marketplaces 
Based on the information you have collected, confirm the selection of reference marketplaces by updating and 
complementing the existing marketplace maps (Guidance I.V Marketplace mapping) that were developed in 
the previous step. Ensure that target populations not only enjoy physical but also social access to traders and 
service providers and ensure that protection risks (Guidance I.VI AGDM and Protection Integration) are duly 
considered, as target populations (for UNHCR and NRC these are often displaced persons) may face unique risks 
and challenges accessing local markets and service providers. For example, target populations should be close 
enough to local markets to enable them to shop and return back home during daylight hours. Ensure you capture 
market access throughout the full calendar year and highlight any temporary access constraints. For example, 
due to recurrent weather hazards, some communities may be cut off from marketplaces, while key suppliers 
may have difficulties reaching remote marketplaces during specific times of the year in the event of flooding or 
landslides. Also consider the physical market infrastructure and assess whether the specific reference market 
could accommodate additional customers. The dimension of financial access to markets is usually covered in the 
Cash Delivery Mechanism Assessment Tool (CDMAT), which guides the user on decision making on the choice of 
financial service providers and delivery mechanisms for CBI.

https://www.unhcr.org/5a8429317.pdf
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Action 2.1.3 Analyse the availability of core goods and services in reference marketplaces
It is likely that the marketplace visit, key informant interviews and focus group discussions will confirm that 
a range of technical specifications is available for identified core goods and services, which may also have an 
impact on their price. Confirm whether the previously identified technical specifications are indeed available 
in the reference marketplace, their price and whether they are commonly purchased by the target population. 
Document in case there are any differences and make adaptations in the relevant section in Data Analysis Tool 1: 
Goods, services and marketplace summary. Box 3 provides an example of the considerations that led to the 
revision of core good specifications in Tanzania. 

Box 3: From the field – Revision of core good specifications in Tanzania 
As part of a market assessment process, UNHCR initially aligned core good specifications based on core relief 
specifications. However, following discussions with refugees regarding their preferences and priorities, and after 
the reference marketplace had been visited, it was clear that the specifications had to be revised. This was because 
the few core goods (meeting UNHCR specifications) that were available in the reference marketplace were very 
expensive and not commonly purchased by local populations or refugee households. Refugee households preferred 
to buy core goods of a lower specification (and quality), because they were more available and sold at a more 
affordable price. The specifications of the core goods identified for the market assessment were hence revised to 
lower quality products in alignment with what refugees were most likely to purchase if they were provided with cash. 

Action 2.1.4 Analyse the ability of traders and service providers to increase supply
Although a marketplace analysis is suitable when there is enough reason to believe that markets can respond 
to an increase in demand, it is still important to triangulate supply information from customers, traders and 
service providers. For this it is helpful to consider whether there is adequate competition and to compare 
basic price data, which is already integrated in Data Collection Tool 2A: Key Informant Questionnaire (Goods), 
Data Collection Tool 2B: Key Informant Questionnaire (Services) and Data Collection Tool 2C: Key Informant 
Questionnaire (Customer). If prices for similar goods and services differ significantly within and across 
marketplaces, this may be a sign that there are bottlenecks along the supply chain or wider market system, which 
would require a more detailed supply chain or market system analysis. 

Action 2.1.5 Document the marketplace analysis and agree on next steps
Once you have completed data collection and processing, it is important to take a moment to collate findings 
and document your marketplace analysis. Refer to Data Analysis Tool 2: Marketplace Analysis, which serves 
as a checklist and which will help identify existing information gaps that may require further investigation and 
analysis. Based on the answers provided in the market screening you have the following three options: 

NEXT STEP: SCENARIO:

	» Proceed with Step 2.2:  
Analyse the Supply Chain 

If you require more detailed and additional information on market competition and 
integration in order to determine the functioning of the supply chain. 

	» Proceed with Step 3:  
Analyse risks and identify 
mitigation measures

If the quality and availability of secondary information is good and you arrive at the 
following conclusions: 

	3�	 Target populations have safe and dignified access to marketplaces. 

	3�	 Marketplaces supply the goods or services needed by the target population. 

	3�	 Traders and service providers are likely to be able to increase supply to meet 
expected demand. 

	» Proceed with Step 4: 
Collate MSMA findings and 
write final report

If the quality and availability of existing information is good and you arrive at the 
following conclusions: 

	3�	 The overall context is not conducive for a market-based response. 

	3�	 The required goods and services are currently not available and are very unlikely to 
be available in the future. 

	3�	 There are risks related to market-based programming that cannot be managed.
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STEP 2.2 ANALYSE THE SUPPLY CHAIN 

PURPOSE

The objective of this step is to collect additional market information and detailed price data of core goods 
and services to help the assessment team trace where goods and services come from, to understand the level 
of market competition (Guidance II.V Understanding Market Competition) and integration (Guidance II.VI 
Understanding Market Integration) and finally, to identify factors along the supply chain affecting supply chain 
expandability (Guidance II.VII Understanding Supply Chain Expandability). Output of this step will be a Supply 
Chain Analysis, documenting the likely capacity of a particular supply chain to meet expected demand and to 
highlight potential bottlenecks along the supply chain. 

KEY QUESTION

The following key questions should guide data collection and analysis throughout this step:

	3�	 Are core goods and services likely to be available in sufficient quantity and quality to meet the likely demand 
in reference marketplaces?

	3�	 What types of supply chain support activities could help market players increase supply?

KEY ACTIONS

Action 2.2.1 Group core goods by supply chain
It can be beneficial to group – or ‘bundle’ – goods if the supply of a group of products (for example sanitary 
cloths, incontinence pads and diapers) is from the same source (e.g. geographic origin or common wholesalers), 
meaning they have a similar supply route, involving the same market players. If goods have the same supply 
chain, they can be mapped together, and it can be assumed that they behave in a similar manner. Assessment 
teams should be aware, however, that some supply chains may also split at different points in the supply chain, 
in which case they must be analysed separately from this point onwards. Refer to Table 3 for examples of how 
different products could be grouped and how to go about data collection. 

Table 3: Representative markets for goods

Goods Demand Information Preliminary market supply information

Hygiene 
products

Includes toothpaste, soap and sanitary 
goods
Usually purchased from market stalls
Household needs are weekly

Traders source from 5-6 wholesalers from national 
distributors. Most items from the same country – main 
constraining factor is exchange rates

Household 
Goods

One-off purchase per household of 2 
buckets, 3 pots, 1 stove, 6 cups/plates

As with hygiene products but also available through 
second-hand market

Fresh Produce Interchangeable amount of tomatoes/
spinach/potato/onions 2kg/household/
week

Used to be locally sourced – potential to reinstate local 
production in 3 months
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Action 2.2.2 Identify additional market players to interview 
Based on the market actor mapping (Guidance II.I Market Actor Mapping), identify which additional market 
actors along each bundled supply chain to consult with to enable a more in-depth supply chain analysis. For 
example, these could include producers, importers/exporters, wholesalers and retailers or service providers. At a 
minimum, you should consult with at least one or two key informants (e.g. a representative of a trade association) 
per reference marketplace and complete detailed supply chain trader questionnaires with 8-10 market players of 
varying sizes along each individual supply chain. Aim to speak to 2-3 traders of different size in each reference 
marketplace to collect detailed price data. Keep in mind that the identification and inclusion of key stakeholders 
and key informants is an iterative and evolving process. New market players and key informants could be 
identified during the assessment process as additional people are met, or as recommendations and introductions 
are made, a technique known as ‘snowballing’. 

Action 2.2.3 Estimate the required supply chain expandability percentage 
Supply chain expandability (Guidance II.VII Understanding Supply Chain Expandability) refers to the ability of the 
supply chain to increase the volume of goods and services available to customers in the reference marketplace 
and is usually measured as a percentage. Calculating the required supply chain expandability to meet estimated 
(future) demand is particularly necessary, if the target population is likely to increase demand for goods and 
services significantly5 or if the core goods and services have particularly high or unique technical specifications. 
Ensure you keep in mind issues of seasonality (Guidance II.IX Understanding Seasonality), which can have an 
impact both on demand and supply. Ensure you adapt calculated supply chain expandability percentages in 
Data Collection Tool 3A: Detailed Trader Questionnaire and Data Collection Tool 3B: Detailed Service Provider 
Questionnaire,6 which are currently set at a default rate of 30%, based on the expected increase in demand. For 
example, an induced demand of 15 per cent in a rural reference marketplace, set the supply chain expandability 
percentage at 15 per cent by asking “are you able to increase supply by 15 per cent by DD/MM/YY (which should be 
the date of the planned programme intervention period)?”

Action 2.2.4 Contextualize tools and collect additional information, including detailed price data
Before collecting primary data, contextualize (Guidance II.IV Contextualization of Tools) the Data Collection 
Tool 3A: Detailed Trader Questionnaire and Data Collection Tool 3B: Detailed Service Provider Questionnaire. 
Ensure you plan enough time for translation of tools and coding them into a digital format (e.g. KoBo)7 to 
facilitate data collection and analysis. Before rolling out data collection, field test data collection tools if needed 
and train your enumerators on their use and application. Enumerators should also be trained on identifying and 
referring sensitive information that may come up during data collection. For example, if enumerators take note 
of protection concerns (Guidance I.VI: AGDM and Protection Integration) due to different ethnic backgrounds 
between traders and target populations this should be elevated to protection staff, who could develop a series of 
semi-structured questions for follow-up on the issue. 

Action 2.2.5 Analyse supply chain information 
Once additional information and price data has been collected, the team will have to assess the level of market 
competition and integration of each individual supply chain, which are good proxy indicators for supply chain 
expandability. The team should also calculate the overall supply chain volume for at least two time frames 
(e.g. now and planned programme intervention period) per core good or service (or bundle) to determine 
whether core goods and services are likely to be available in sufficient quantity and quality to meet demand 
in the reference marketplace. If prices remain the same for similar goods and services within and between 
marketplaces they are likely competitive (Guidance II.V Understanding Market Competition) and integrated 
(Guidance II.VI Understanding Market Integration). Based on the information that has been collected, also 
identify factors along the supply chain affecting supply chain expandability (Guidance II.VII Understanding 
Supply Chain Expandability) and take note of any identified supply side interventions that could support traders 
(Guidance II.XII Why consider trader support?)



22 Multi-sector Market Assessment Guidance and Toolkit

1. Introduction 2. Overview of the Market 
Assessment Framework

3. Detailed Step-By-Step 
Guidance

Annex II:  
Additional Guidance Terms and DefinitionsAnnex I: MSMA Toolbox

Action 2.2.6 Document your supply chain analysis and agree on next steps 
Refer to Data Analysis Tool 3: Supply Chain Capacity Worksheet to document your analysis and decision-making 
on next steps. 

NEXT STEP: SCENARIO:

	» Proceed with Step 2.3: 
Analyse the market 
system 

If you require more detailed and additional information on the market system to 
make a decision on market functionality or if you need to identify market system 
interventions that could support the functioning of supply chains. 

	» Proceed with Step 3:  
Analyse risks and 
identify mitigation 
measures

If the quality and availability of secondary information is good and you arrive at 
the following conclusions: 

	3�	 Core goods and services are likely to be available in sufficient quantity and 
quality to meet the likely demand in reference marketplaces

	3�	 You have identified supply chain support activities that could help market 
players increase supply. 

	» Proceed with Step 4:  
Collate MSMA findings 
and write final report

If the quality and availability of existing information is good and you arrive at the 
following conclusions: 

	3�	 The overall context is not conducive for a market-based response. 

	3�	 The required goods and services are currently not available and are very 
unlikely to be available in the future. 

	3�	 There are risks related to market-based programming that cannot be managed.
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STEP 2.3 ANALYSE THE MARKET SYSTEM

PURPOSE

The purpose of this step is to undertake a wider market systems analysis of core goods and services. This step 
will try to better understand barriers along the supply chain caused by the wider market system, which includes 
supporting functions such as services, resources and infrastructure as well as the institutional context or 
business environment, including laws, regulations, standards. The market systems analysis also examines social 
rules and behaviours and how they influence suppliers’ ability to meet likely demand. Output of this step is a 
market system map and a list of identified bottlenecks that could prevent supply chains from expanding and 
corresponding market support interventions. 

KEY QUESTION

The following key questions should guide data collection and analysis throughout this step:

	3�	 Which barriers in the market system could impact the supply of core goods and services?

	3�	 What type of market support interventions could create a more conducive market system environment? 

KEY ACTIONS

Action 2.3.1 Map the market system of core goods and services
The key actions in this step consist of mapping the supply chain and wider market system. Drawing a market 
system map can help in the analysis of market data by providing a more holistic understanding of the market 
system for a specific core good or service. It is a useful tool to visually depict the entire market system, including 
the movement of goods, relationships among different market players, infrastructure and support services and 
finally the external environment which together ensure the effective running of the market system.

The following questions, which are further elaborated in Data Analysis Tool 4: Market System Mapping, can help 
guide the process of mapping the market system: 

1.	 Is it possible to group goods and services? If so, draw 
one map per group. 

2.	 Who are the actors that deal with core goods and 
services? What do they do? 

3.	 How do goods and services move in the market chain? 
Are there risks or interruptions along the way?

4.	 How many stakeholders (e.g.: wholesalers, retailers, 
producers, service providers) of each type are there?

5.	 What is the volume of goods and services in the 
market chain? 

6.	 How does the monetary value change throughout the 
chain?

7.	 What types of relationship and linkages exist between 
market actors, regulators and service providers? 

The EMMA market mapper tool is a great resource to help you draw an electronic market system map.

Action 2.3.2 Identify supply chain enablers and barriers 
Based on the market system map, identify which factors have an enabling impact on traders and suppliers’ ability to 
increase supply, as well as those that create potential barriers. The following two questions, can guide this process: 

8.	 What infrastructure and services support the market chain? Are there any risks or interruptions along the way?
9.	 What factors in the external environment impact on the market chain? How? What are the risks and impacts?

Figure 3: Example of a market system map, 
illustrating the impact of an emergency: 

http://market-mapper.emma-toolkit.org/
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When focusing on barriers, try to determine what created them and for how long they exist. Try to understand 
their individual impact on the supply chain capacity. Try to identify where these constraints/blockages are 
located and who do they affect the most? Do the constraints/blockages affect certain groups more than others – 
such as women and older people? What is the likely impact of addressing these blockages? What will be the 
impact on the target population and the sustainability of the response? Maintain your list of identified barriers, 
which will be used again during the risk analysis in Step 5. 

Action 2.3.3 Identify market support interventions 
Experienced actors in market-based programming may at this stage also look beyond identification of barriers 
and engage in the formulation of market support interventions that could help traders/service providers 
increase supply. Refer to CaLP’s Tip Sheet for Market Support Interventions. Examples of market-based 
interventions are highlighted in Box 4. 

BOX 4: THE RANGE OF MARKET SUPPORT INTERVENTIONS
	» Distributing grants, in-kind assistance or vouchers to market players to restore, strengthen or develop 

businesses;
	» Skills development for market players to restore, strengthen or develop their businesses;
	» Sharing information about licensing processes with market players so they can strengthen or develop their 

businesses;
	» Facilitating access to credit by providing a guarantee of demand through an upcoming emergency project 

relying on local markets;
	» Offering physical storage space to market players; 
	» Rehabilitating a road to allow market players access to the physical marketplace;
	» Offering transportation services to market players;
	» Providing grants or in-kind material (including fuel) to transporters so they can restore, develop or 

strengthen the transportation services they offer to market players; 
	» Developing financial service providers’ understanding of the credit requirements of market players;
	» Facilitating the circulation of key information to transporters, owner of storage spaces or financial service 

providers so they can restore, develop or strengthen their service delivery.
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http://www.cashlearning.org/downloads/resources/guidelines/calp-crs-tip-sheet-web.pdf
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STEP 3: ANALYSE RISKS AND IDENTIFY MITIGATION MEASURES

PURPOSE

Risk analysis is critical for the design and implementation of programs that mitigate risks and maximize the 
positive impact of market-based programming. The purpose of this step is to consolidate and analyse risk 
information through the market assessment process, including risks associated with the supply chain ability 
to meet demand, protection risks; and risks connected to the wider market environment and infrastructure. 
The output of this step is a complete risk analysis with identified mitigation measures to inform final market 
assessment recommendations. This step is best completed within a multifunctional team consisting of protection, 
programme, admin/finance, security and supply colleagues. 

KEY QUESTION

The following key questions should guide data collection and analysis throughout this step:

	3�	 Are there any risk associated with a market-based response? Which ones?

	3�	 What can be done to mitigate the risks and maximize the positive impact of market-based programming?

KEY ACTIONS

Action 3.1 Consolidate and document identified risks 
Review and document identified risks related to the marketplace, the supply chain or the wider market 
environment that may negatively impact supply chain expandability. Similarly, consolidate protection risks that 
may hamper the safe and dignified access of the target population to access marketplaces, individual traders or 
specific service providers. Use Data Analysis Tool 5: Risk Identification and Mitigation Summary, to document 
identified risks. 

Action 3.2 Determine the likelihood and potential impact of risks
Once risks have been identified, assess the likelihood and potential impact of each risk to determine the overall 
risk level (Guidance III.I Undertake Risk Analysis). The seriousness of a risk (i.e. the overall risk level) depends on 
the likelihood (probability) that a risk will occur and the impact (consequences) of this risk if it occurs. Prioritize 
the risks with a high likelihood of occurring and those that have the most severe impact on the target population. 
Document the agreed upon risk levels in the Data Analysis Tool 5: Risk Identification and Mitigation Summary. 

Action 3.3: Identify actions that will mitigate risks
Identify actions and programme design elements that will mitigate risks and maximize the positive impact of 
a market-based response for each prioritized risk. Focus on those risks with a high likelihood of occurring and 
which may have a severe impact. Mitigation measures should primarily address the causes of the risks or, at the 
very least, increase the capacity to manage identified risks. More than one mitigation measure can be considered 
for each risk. If it is not possible to reduce the risk to an acceptable level, then it is advisable to avoid the risk 
and revert to other options. Refer to Table 4 for examples of market-related risks and corresponding mitigation 
measures. Complete documentation of risk mitigation measures in Data Analysis Tool 5: Risk Identification and 
Mitigation Summary. 
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Table 4: Example of market-related risks and mitigation measures to be considered8

Market-related risks Mitigation measures to be considered

The target population accesses poor 
quality core goods/services, which 
undermines their health, life and/or 
livelihood

Establish expected quality standards in contracts and control mechanisms/
penalties. 
Vouchers programmes that ensure providing the required quality and 
quantity of goods and services in a timely basis.
Monitor the quality of products.

The response creates or exacerbates 
damaging market behaviours  
(e.g. lack of competitiveness)

Engage with market players that have less market power.
Set agreements to reduce negative market behaviour/practices.
Highlight/create incentives for new market players.
Monitor market behaviours and take actions where necessary. 
Refer to regulatory bodies (if they exist) to request advice and support. 

The response creates unacceptable 
risks for the target and non-target 
population (e.g. security, robbery)

Select alternative and more secure transfer mechanisms (e.g. electronic 
transfers, banks, security companies).
Adopt preventive measures to reduce people’s exposure to risks.
Collaborate with local authorities and/or use vouchers.

The response undermines target and 
non-target population access to life 
and livelihood needs  
(e.g. inflation)

Combine in-kind and cash transfers.
Price monitoring and contingency planning (e.g. adjust transfers value or shift 
modality).
Set agreements with traders on prices.
Ensure enforcement of official tariffs where applicable.

Seasonal rainfall affects the 
transportation networks resulting in 
shortages and periodic price rises 

Improve road infrastructures in favourable seasons (cash for work schemes, 
advocacy to government and transportation businesses). 
Encourage traders to pre-position stocks of core goods that tend to be in 
highest demand.
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STEP 4: COLLATE MSMA FINDINGS AND WRITE FINAL REPORT 

PURPOSE

The purpose of this step is to collate market assessment findings and formulate key recommendations in a 
final report. The key objective is to document whether, and to which extent, individual supply chains in each 
reference marketplace can respond to an increase in demand. Similarly, if bottlenecks have been identified 
throughout the assessment, it is important to document recommended market support interventions. 
Output of this step is a final report summarizing main findings from the market assessment and providing 
recommendations on market-based programming from a market perspective. For example, if the market 
assessment feeds into the response analysis for multipurpose cash, it can help inform which goods and 
services can be accessed locally and at what price and which market-support activities could help increase the 
availability of core goods and services in reference marketplaces. 

KEY QUESTION

The following key questions should guide data collection and analysis throughout this step:

	3�	 Do existing markets and service providers (local, regional, national) supply the goods or services needed by 
target populations? 

	3�	 Can existing markets and service providers (local, regional, national) provide these goods or services at an 
appropriate price?

	3�	 Can these markets and service providers respond to increased demand, without significant risk to the target 
population, service providers and traders?

	3�	 Are additional market-based programme interventions needed to support trader and service provider 
response and/or maximize the positive impact of the intervention?

KEY ACTIONS

Action 4.1 Collate market assessment findings 
In this final step of the market assessment process the assessment team should collate and review all existing 
market assessment findings. In particular, the team should discuss and confirm the different analysis from 
different steps of the market assessment process and organize information per supply chain for each individual 
marketplace.

Action 4.2 Summarize supply chain statements 
Discuss and agree on summarizing statements for each supply chain per reference marketplaces. It is 
important to illustrate the analytical process and concluding recommendations for each individual supply 
chain per reference marketplace. The statements should summarize whether the supply chain is integrated 
and competitive, whether it is likely to respond to the increase in demand, whether there are likely changes in 
the price for core goods and services and whether any trader support is needed. The summarizing statement 
should also list any identified risks and proposed mitigation measures. Refer to Table 5, which provides an 
example of a summary statement: 
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Table 5: Examples of supply chain statements from DRC

Supply chain statements Core goods

Kasanda marketplace
	� Supply chain is integrated and competitive.
	� Supply chain will respond if demand for core goods increases during programme intervention period 

by 20 per cent. Traders can increase supply and there are additional traders interested in supplying 
core goods to this reference marketplace.

	� There is unlikely to be an increase in prices for longer than three months if demand increases.
	� Trader support is needed to support supply chain response to increase in demand. Support in 

warehousing and access to credit will be needed.
	� Risks:

	� Market environment does affect the ability of the supply chain to function. Security is changeable 
and could affect market access and consumer demand.

	� Market infrastructure does affect the ability of the supply chain to function due to lack of 
adequate warehousing and transportation routes especially during the rainy season when the 
supply chain may struggle to meet demand in a timely manner.

	� Significant risks include: 
	� Poor transportation during the rainy season could lead to delays, lack of trader capital to 

increase stock if demand increases rapidly (which could result in price increases)
	� Growing social tension between chronically poor local population and refugees 
	� Potential changes to the security levels in the area could increase risks associated with 

physically accessing marketplaces, preventing target and local populations from accessing 
markets and reducing consumer demand 

	» Market-based programming only possible under certain conditions
	� Security situation remains calm and does not affect market access
	� There is sensitisation of refugee and local populations about programme objectives and methodology
	� There is sensitisation of traders regarding programme plans to enable pre-positioning of items
	� Target population numbers gradually increase to enable supply chain/trader capacity to respond

Blankets, 
floor mats, 
CGI sheeting, 
kitchen sets

Action 4.3: Draft the final market assessment report 
Based on the summarizing statements and programme recommendations, draft the final assessment report that 
outlines the market assessment findings (Guidance IV.I Market Assessment Report Outline). Follow Reporting Tool 
1: Market Assessment Report for the detailed report outline.
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STEP 5: MONITOR MARKETS

PURPOSE

Market monitoring is essential and forms an important component of the wider CBI programme monitoring9. 
The purpose of market monitoring is to confirm whether the selected transfer modality remains an appropriate 
response option from a market perspective and to assess the impact (negative or positive) of the intervention on 
the price, quality and availability of core goods and services in reference marketplaces. Output of this step is a 
market monitoring report to enable decision making regarding the effective and efficient use of markets to meet 
the needs of persons of concern without causing harm to local markets or target populations. 

KEY QUESTION

The following key questions should guide data collection and analysis throughout this step:

	3�	 Are there any changes in the price of goods and services in reference markets? 

	3�	 Are there any changes in the quality of goods and services in reference markets? 

	3�	 Are there any changes in the availability of goods and services in reference markets? 

	3�	 Are there any risks that markets pose for the programme or vice versa?

KEY ACTIONS 

Action 5.1 Review the market assessment report 
Market monitoring should build on information collected during the MSMA to allow for a comparison of data 
over time. For example, the market assessment report provides valuable background information, including 
any assumptions or limitations that should be kept in mind throughout programme implementation and 
monitoring, such as:

	� Marketplace and service provider access information;
	� Supply chain information including assumptions on competitiveness, integration and expandability; 
	� General baseline information on price, quality and availability of core goods and services.

Action 5.2 Draft a monitoring plan 
Draft a market monitoring plan to help prepare for the assessment. Decide on the following key elements, to be 
included in your plan:

	� What to monitor (Guidance V.I: What to monitor) – Prices, quality, availability and risks 
	� Where to monitor (Guidance V.II: Where to monitor) – Locations and sampling size 
	� When to monitor (Guidance V.III When to monitor) – Frequency and timing of monitoring rounds
	� Identified “thresholds” for key indicators (Guidance V.IV Setting “thresholds” for key indicators)

Refer to Table 6 for a sample market monitoring plan: 

Table 6: Market Monitoring Plan

What? Why? Where? When? Threshold 
indicator

Who?

Eg. Price of 
the Minimum 
Expenditure Basket 
for multipurpose 
cash grants

Proxy for market 
integration and 
competition.
Stable prices ensure 
affordability.

Reference market A: 
Retailer A, B, C, D, E
Reference market B: 
Retailer: U, V, W, X, Y,

Monthly 80 USD – 
90 USD

Reference market 
A: UNHCR
Reference market 
B: NRC
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Action 5.3 Collect data
Before you engage in primary data collection check if other actors implement any market-based programming 
in the same intervention area. If so, it is likely that they collect similar data for the same reference marketplace. 
In some operations, Government may already carry out country-wide price monitoring and hence, some 
information might already be available through secondary data. Avoid duplication of data collection and seek 
coordination with other actors where feasible e.g. through local cash working groups, which can be an efficient 
way for multiple actors to monitor the same market systems. A good example for such coordination is the 
Libya Joint Market Monitoring Initiative (JMMI).10 If you rely on secondary data, make sure you understand 
the methodology behind this data to ensure comparability of different datasets. If you need to collect your 
own market monitoring data, use Data Collection Tool 4: Market Monitoring and adapt it to the local context. 
Consider using digitized questionnaires (e.g. KoBo) to facilitate data collection and analysis and train data 
enumerators on using the tool. Carry out regular debriefs with the data collection team to ensure ongoing 
learning from the process and to allow for adjustments in programme implementation, if needed. 
 
Action 5.4 Analyse market monitoring data 
Always analyse market monitoring data immediately after each round of data collection and, where possible, 
at the same time as other programme monitoring data. Note any deviations from the previously established 
threshold indicators on either the availability or price of core goods and services. Where there are substantive 
deviations, it is important to investigate potential causes leading to these changes. The below Table 7 provides an 
overview of potential contributing factors for price variations.

Table 7: Price change characterisation matrix11

One/few commodities Many/all commodities

One/few markets 	� Seasonality
	� Local supply shocks
	� Local demand shocks
	� Trader capacity /actions
	� Intervention

	� Seasonality
	� Local supply shocks
	� Local demand shocks
	� Trader capacity/actions
	� Intervention

Many/all markets 	� Seasonality
	� Widespread supply shocks
	� Global food prices
	� Policies

	� Seasonality
	� Inflation
	� Exchange rates
	� Fuel prices
	� Widespread supply shocks
	� Widespread demand shocks
	� Policies

Most likely the collected monitoring data will not provide adequate information to fully substantiate contributing 
factors. In this case it is recommended to undertake additional key informant interviews and a light supply chain 
(Step 2.2) or market system analysis (Step 2.3) where needed.

Action 5.4 Write report
Use Data Reporting Tool 2: Market Monitoring Report to formally document findings from the market monitoring 
and disseminate the report with relevant stakeholders. Ensure you highlight any deviations from previously 
established thresholds and discuss findings in case of significant deviations. Remember that while market 
monitoring is an important component of the wider programme monitoring, market data alone is usually not 
sufficient to fully inform programme changes and should therefore always be triangulated with information 
from other programme monitoring (eg. CBI post-distribution monitoring, reports from complaints and feedback 
mechanisms, and participatory assessments with persons of concern). 
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ANNEX I: MSMA TOOLBOX

The Multi-sector Market Assessment Toolbox provides 14 ready-to-contextualize data collection, data analysis and 
reporting tools that can support the market assessment process throughout each step of the MAF. Tools can be used 
in range of contexts and should be adapted to the particular operational context prior to use. Further guidance on 
contextualizing tools can be found in Annex II: Additional Technical Guidance.

STEP TOOL PURPOSE

STEP 1:  REVIEW 
EXISTING 
INFORMATION 
AND DEFINE THE 
SCOPE OF THE 
MSMA

Data Collection 
Tool 1: 
Secondary 
Data Review 
Checklist

This tool helps guide secondary data collection in order to take stock of what we already 
know and to identify critical information gaps. It focuses on data collection related to 
context and needs analysis as well as existing information on marketplaces, individual 
traders and service providers.

Data Analysis 
Tool 1: Goods, 
Services and 
Marketplace 
Summary

This data collection and organization tool helps inform the scope, depth and focus of the 
Multi-sector Market Assessment, through documenting the context and scale of a planned 
intervention, goods and key services needed by the target population and reference 
marketplaces.

STEP 2.1 
ANALYSE THE 
MARKETPLACE

Data Collection 
Tool 2A: Key 
Informant 
Questionnaire 
(Goods)

This tool provides a structured Key Informant Questionnaire (Goods) for use in a specific 
reference marketplace to gain high-level information on basic market characteristics, the 
range of market players, and availability of core goods and their current price range. 

Data Collection 
Tool 2B: Key 
Informant 
Questionnaire 
(Services)

The tool provides a structured Key Informant Questionnaire (Services) to obtain an 
understanding of private and public service provision for target populations and the 
potential to expand these services to accommodate future demand. 

Data Collection 
Tool 2C: Key 
Informant 
Questionnaire 
(Customer)

This tool provides a structured Key Informant Questionnaire (Customer/Tenant) to gain 
high-level information on basic market characteristics, the range of market players, and 
availability of core goods or services. 

Data Analysis 
Tool 2: 
Marketplace 
Analysis 
(Goods & 
Services)

This worksheet supports the analysis of information collected so far and to guide the team 
in decision-making on: 

	� Whether target populations have safe and dignified access to reference marketplaces
	� Whether marketplaces supply the goods and services needed by the target population
	� Whether traders and service providers are likely able to increase supply to meet 

expected demand.

STEP 2.2 ANALYSE 
THE SUPPLY CHAIN 

Data Collection 
Tool 3A: 
Detailed Trader 
Questionnaire

This tool provides structured interviews to be undertaken with traders in a specific 
reference marketplace to gain detailed information on basic market characteristics, the 
range of market players, and availability of core goods and their current price range. 

Data Collection 
Tool 3B: 
Detailed 
Service 
Provider 
Questionnaire

This tool provides structured interviews to be undertaken with service providers to obtain 
a detailed understanding of private and public service provision for target populations and 
the potential to expand these services to accommodate future demand.

Data Analysis 
Tool 3: Supply 
Chain Analysis

This tool helps to categorize and analyze data that was collected in previous tools in order 
to guide informed decision making related to supply chain capacity. 

.
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STEP 2.3 ANALYSE 
THE MARKET 
SYSTEM

Data Analysis 
Tool 4: Market 
System 
Mapping

This tool guides the process for developing a market system map for core goods and 
services, which will help identify additional key stakeholders and informants for 
involvement in the market assessment and analysis. It will help identify any bottlenecks 
in the wider market system as well as market support activities that could support supply 
chain expandability.

STEP 3: ANALYSE 
RISKS AND 
IDENTIFY 
MITIGATION 
MEASURES

Data Analysis 
Tool 5: Risk 
Identification 
and Mitigation 
Summary

This tool supports the documentation of identified market-related risks and corresponding 
mitigation measures. Key questions this analysis tool tries to address includes:
� What are the risks associated with a specific reference market?
� What can be done to mitigate risks?

STEP 4: COLLATE 
MSMA FINDINGS 
AND WRITE FINAL 
REPORT 

Reporting Tool 
1: Market 
Assessment 
Report Format

This tool provides a guidance for final analysis as well as the outline of the market 
assessment report to ensure all market relevant information and decision-making is 
documented.

STEP 5: MONITOR 
MARKETS

Data 
Collection 
Tool 4: Market 
Monitoring

This tool aims provides a structure to collect information in relation to: 
� Market access and infrastructure
� Price, quality and availability of goods and services
� Programme recommendations from a market perspective
� If market monitoring is done as part of an interagency collaboration, agree on standard

templates and data collection methodologies.

Reporting Tool 
2: Market 
Monitoring

This tool suggests an outline and related content for a market monitoring report. It can 
be adapted based on the local context. If market monitoring is part of an interagency 
collaboration, use the same templates and methodologies as other agencies.

Important: In order to unlock and open the tools, make sure you save the file and re-open the PDF in Acrobat Reader. 
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ANNEX II: ADDITIONAL GUIDANCE 

This Annex provides more detailed technical guidance for team leaders. It further elaborates on key concepts 
and activities referenced in the step-by-step guidance and provides practical tips and additional background 
information for carrying out the steps. 

STEP 1: REVIEW EXISTING INFORMATION AND DEFINE THE SCOPE OF THE MSMA

	» Guidance I.I: Collate and analyse context information
A context analysis should provide a snapshot of the current situation and highlight any recent or expected 
future changes to the context. Detailed information could include information about the political situation of 
the country, the nature of the humanitarian situation, including the number of affected people, the reason why 
they are affected and any key protection considerations that may be relevant to the market assessment (e.g. 
restricted freedom of movement would hamper the target populations’ potential access to markets). Finally, 
context information should also include key information about the economy (e.g. inflation or exchange rates) and 
infrastructure (e.g. location of major access roads or, ports) in the country. 

	» Guidance I.II: Collate and analyse needs information
People’s needs may include a range of goods and services required for a given period of time (e.g. food, hygiene 
items) or for spectific times of the year (e.g. school material at the beginning of the school year or seeds before 
the planting seasons). Some of the needs can be planned for (e.g. water consumption), while others could be ad-
hoc (e.g. medical emergencies). Understanding needs is critical because they are part of the demand information 
required to prioritize goods and services for the market assessment:

	� Refer to recent multisectoral or sector-specific needs assessments in the area. For additional guidance 
material on how to conduct a needs assessment, refer to UNHCR’s Needs Assessment Handbook.

	� Bring relevant stakeholders together during this process to brainstorm a long list of needs, including affected 
populations themselves. For example, this could be done within technical working groups or through key 
informant interviews and focus group discussions with affected communities.

	� In some instances, humanitarian actors or the Government may have already developed a Minimum 
Expenditure Basket, which serves as a basis for potential goods and services to be included in the market 
assessment. Refer to The Operational Guidance and Toolkit for Multipurpose Cash Grants for examples of 
Minimum Expenditure Baskets and the calculation of transfer values for multipurpose cash grants. 

	» Guidance I.III: Collate and analyse existing marketplace information
Reference marketplaces are the places where people regularly buy the items or access the services they need. 
Beginning the assessment with some basic supply information about these marketplaces is important. For 
example, it is important to know where they are, how regularly they operate, what they sell and how many 
traders or service providers they host. Equally important is access information – how far people travel to these 
markets, how easy it is for them to make this journey, etc. Market access is made-up of a number of different 
physical and social aspects. It is important that only marketplaces to which the target population have access are 
considered. Some of the most critical questions are outlined below in table A with the rationale for asking each:

http://needsassessment.unhcr.org/
http://www.cashlearning.org/downloads/operational-guidance-and-toolkit-for-multipurpose-cash-grants---web.pdf
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Table A: Key questions and rationale for collecting marketplace information

Question Explanation

Where do people 
usually buy the goods 
that they need and 
where do they access 
essential services? 

In very remote and rural areas, one marketplace may serve a large area. In these situations, there 
may be a number of smaller markets that are used more regularly. Discuss these markets in a 
group and consider whether or not it is worth listing them. A marketplace for goods should have 
a number of shops and demonstrate a certain level of competitiveness.
In urban areas, identified communities may visit more than one marketplace on a regular basis. In 
this case list all marketplaces, starting with the one most commonly used by this community;
In camp environments, depending on the context, markets may be transient, they may be small, 
and they may be new, make a note of this on the worksheet.

Approximately how 
many people use each 
marketplace?

This is important for the market assessment because it helps to understand the total demand 
for particular goods and services and to account for the possibility that one market serves more 
than one community or that one community might visit more than one market, and providing a 
population range for each marketplace can reflect this type of information.

Are there any protection 
concerns to consider 
for each marketplace or 
service provider? 

It is important that target populations can safely access the goods and services they need in 
markets without protection issues arising. Humanitarian agencies should not proceed with CBI 
or other interventions that require attendance at marketplaces, if target populations cannot 
access these safely. It may be the case that the marketplace assessment identifies a good supply 
of many of the commodities needed. However, if people are unable to visit markets safely, 
they are unable to have access to those goods and services. Refer to Guidance I.VI AGDM 
and Protection Integration for additional guidance on integrating age, gender, diversity and 
protection considerations in the market assessment process. 

	» Guidance I.IV: Determining which goods/services are NOT suitable for Cash-Based Interventions 
Though most goods and services can be accessed locally, not all can and should be considered for market-based 
programming. It is strongly recommended to include sector specific technical expertise in this discussion. If 
your own operation does not have such expertise, seek external local collaboration or HQ expertise. Do not 
forget to document the reasons for eliminating certain goods and services. Table B provides an overview of key 
considerations throughout this process of elimination.
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Table B: Is a good or service suitable for market delivery? (for use in discussion)

Criteria Explanation Examples

Ability to meet needs 
through local markets:
Can the needs of the 
people be met through 
local markets?

Not all needs can 
be met through the 
provision of cash. Some 
needs may require 
specific protection case 
management services.

School aged children cannot attend the local primary schools 
because they do not have birth certificates. The birth certificates 
are mandatory for school enrollment. 

Priority of item:
Is this a priority for 
persons of concern? 
Would they spend their 
own money on it?

People may not 
prioritize some items for 
socioeconomic, cultural 
or traditional reasons. 

If an item is relatively expensive and not part of traditional 
consumption, as may be the case, for example, with water 
purification tablets; people may not be willing to pay for this 
item.

Complexity of technical 
specification:
Does the good or service 
have a particularly high 
specification?

Goods and services of 
high specification may 
not be available or may 
not have existed in the 
market prior to induced 
demand. 

This is the case with micronutrient supplementation, for 
example, which should be delivered under medical oversight.
This may also be the case with shelter building materials, tents, 
specific food items, energy-efficient lighting, etc.

Organizational Policy:
Does the organization 
have a specific policy 
related to the supply of 
this good or service?

Specific approaches or 
policies within technical 
sectors guide the decision 
on using markets to meet 
certain needs. 

Some sectors have a policy of working through public services 
where possible, e.g. health care and education. In this case, using 
markets – and therefore paying for services, e.g. private school – 
may directly oppose internal policy. 
This may also be the case when considering providing resources 
for baby formula, whose supply and consumption is guided by 
specific inter-agency nutrition policies.

	» Guidance I.V: Marketplace Mapping
Marketplace mapping is a useful way to start thinking about the connections between markets in terms of the 
movement of goods and services. It is especially useful in contexts where intended recipients of a CBI are likely 
to visit more than one market to meet their needs. This exercise is similar to a supply chain mapping, but it differs 
because this mapping only considers physical locations of communities and marketplaces. 

	� Use a map of the region or locality and begin by mapping the target camps or populations.
	� Next, mark on the map the markets that people use. Use secondary information to approximate locations and 

distances from each community. 
	� If you can estimate sizes of markets, mark this on the map, and indicate the physical flow of goods and 

services.

Remember that this map does not need to be perfect! Include as much information as is known. To develop the 
map, consider: 

	3�	 Designating a symbol that identifies each good or service; and

	3�	 Using different colors to illustrate flows of different commodities

	» Guidance I.VI: AGDM and Protection Integration
Ensure you analyse protection risks and take age, gender and diversity considerations into account when 
confirming the selection of reference marketplaces and service providers. As protection factors should be 
considered throughout the market assessment process, the majority of questions listed in the protection 
checklist (refer to Box A) have been incorporated into the assessment tools. UNHCR and its partners have 
produced a number of gender and protection lessons learned and guidance documents that can further guide 
the assessment team.12 
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Box A: AGD and protection Integration in the market assessment process
Age, Gender and Diversity (AGD) integration is necessary to fully appreciate the diverse experiences, 
capacities and needs of persons of concern and should be applied to all areas of UNHCR’s work.13 Below are 
some examples of how AGDM considerations could be integrated into a Multi-sector Market Assessment.

	� Triangulate data from different age, gender and diversity groups to obtain information on the variety of 
experiences of persons of concern, traders and service providers;

	� Ensure the participation of persons with an array of age, gender and diversity characteristics when assessing 
the needs and priorities; 

	� Include questions and themes in the assessment that might be relevant to marginalized or less vocal 
segments of communities; and

	� Support the meaningful participation of women by ensuring female enumerators to the extent possible 
are part of the data collection team, so that interviews and focus group discussions with women can be 
facilitated by female enumerators.

Protection integration in the market assessment process helps ensure that persons of concern enjoy safe, 
dignified and meaningful market access. Below are some examples how protection considerations can be 
integrated into the market assessment process: 

	� Analyse how a market-based intervention may impact market-related security risks for beneficiaries, 
traders and service providers. Assess safety risks related to the marketplace or service provider location 
itself or en route to or from the marketplace. Risks could include physical violence including but not 
limited to SGBV or extortion. 

	� Analyse how a market-based intervention may impact social relations within the community and ensure that 
a market-based intervention will not cause harm but instead, promote social cohesion within and between 
households in the community. This analysis is especially important in conflict areas and may also relate to 
issues of trade fairness between ethnic groups. 

	� Analyse whether all persons of concern will enjoy meaningful access to the marketplace, which includes both 
social and physical access. Ensure an AGD lens is applied when reviewing meaningful access to goods and 
services. Social constraints could include social divisions due to poverty, gender or ethnicity, while physical 
access could include distance, limited freedom of movement, lack of transportation systems or physical or 
intellectual disability. 
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STEP 2: COLLECT AND PROCESS ADDITIONAL DATA

	» Guidance II.I: Market Actor Mapping
The outcome of the market assessment process will be richer and more reliable if the right people are 
interviewed and if tools are adjusted to those you consult with. Speaking to a range of people, who bring 
different perspectives and experience will lead to a more efficient and robust outcome. Remember that there are 
a range of people who can give information on markets, consider: 

Table C: Collecting the appropriate information from the relevant market stakeholders14

Stakeholder Information

Crisis-affected 
population

	� Pre- and post-crisis income and expenditure levels.
	� Coping mechanisms pre- and post-disaster (particularly what people do when traders and markets 

are not able to respond to their needs).
	� Immediate and longer-term needs.
	� Which markets are essential to cover basic needs during crisis and non-crisis times?
	� Pre and post-crisis access (physical, financial and social) to markets, including potential barriers.
	� Pre- and post-crisis distance from markets (this will provide a geographical limit to the area of 

analysis).
	� Seasonal differences.
	� Pre- and post-crisis prices of key commodities.
	� Pre- and post-crisis quality of the key commodities available in local markets.
	� Pre- and post-crisis cash transfer mechanisms (e.g. banks, phones).
	� Pre- and post-crisis labour wages.
	� Pre- and post-crisis sources of livelihood.

Traders 	� Pre- and post-crisis volume of trade.
	� Pre- and post-crisis volume and value of their stock.
	� Seasonal trade variation, ideally over the last five years.
	� Pre- and post-crisis availability of commodities.
	� Pre- and post-crisis supply chains and the effect or potential effect of the crisis.
	� Government regulations around supply of commodities and market-related restrictions (including 

policies limiting access for humanitarian agencies and/or their ability to collect information or 
implement programmes).

	� Prices of key commodities (both when bought and sold).
	� Power relations between market players and potential trader cartels.
	� Existence of trader groups (positive/negative).
	� Social, ethnic and political issues among traders.
	� Market storage capacity.
	� Access to credit and other financial services.
	� Other services to which they have access.
	� Type of suppliers.
	� Type of customers.
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Stakeholder Information

Government 
representatives 
and regulatory 
bodies

	� Formal and informal customs barriers.
	� Formal and informal taxes and movement permits that raise costs and constrain the movement of 

goods and services.
	� Market monitoring systems.
	� Policies related to markets and trade.
	� Government stocks (especially food).
	� Financial institutions and service providers.
	� Restrictions related to the provision of CVA

Financial 
institutions and 
service providers

	� Functioning of money transfer systems.
	� Capacity for increasing the use of such systems.
	� Current client base and volume of business.
	� Money flows.
	� Investment capacities.
	� Interest and capacity to partner with humanitarian organizations.
	� Working capital.
	� Geographical coverage.
	� Evolution of formal and informal exchange rates.

Producers 	� Ability to provide products and increase production if needed.
	� Prices.
	� Seasonality.
	� Access to buyer markets.
	� Unions and cooperatives.

Also consider liaising with humanitarian players that are active in the area of implementation that may have 
CVAs/market-based programmes in place. Be sure to consult with technical experts, especially if the goods/
services under investigation have complex requirements. 

The team leader should keep the following points in mind when supporting the team in the identification of key 
informants, market players and key stakeholders:

a)	 The gender and ethnic balance of the key informants/market players spoken to: Use your observation skills 
to see how represented women and ethnic minorities are in the supply chain – if they are active, try to speak 
to female market players. Try and speak to a representative sample of traders, wholesalers – asking people 
who normally trades in the market, keeping in mind seasonal variations (See Box B).

b)	 A risk of bias: Everyone has their own opinion and a reason why they have it, including members of the 
assessment team! Be open to what the bias a KI, KS or a wholesaler may have in interviews. Politely 
challenge people’s opinions and bias where you can, using secondary data or the thoughts and ideas of 
others (unless they are confidential) to effectively triangulate and probe. The gender and ethnic balance of 
the key informants/market players is as important as that of the assessment team. The assessment team 
composition should reflect the diversity of the market player that will be spoken to. 

c)	 The target population may prefer to access goods and services from specific market players – so make sure 
you speak to them! It is not unusual for the target population (or specific groups within the population such 
as persons with specific needs) to purchase goods and services from specific market players. It is important 
to get a sense as to why the target population have a preference. Is it due to security or ethnic reasons? 
Is it related to availability of the goods and services they require or, access to better prices and credit? To 
understand this better, speak to target and non-target populations, preferred and non-preferred traders.
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Box B: Reflections: gender and market trader representation15

The market assessment team found:
	� The small share of female traders in their sample did not necessarily reflect the true situation in the 

markets, as the survey was not representative at market level.
	� Knowing what a representative sample of traders is, at a village level is challenging in developing countries 

where there is no information available on the number and type of traders working on the market 
throughout the year. 

	� Assessment timing of the played role in the low participation of women in trade, as they sell agricultural 
commodities seasonally.

	� A strong gender imbalance is found between retailers and wholesalers. Women involved in agricultural 
trade are more likely to be retailers, even in Cameroon where they make a large contribution to trade.

	» Guidance II.II Market Observation
When you observe the marketplace, try to cover the following areas: 

	� Market infrastructure: What is the physical state of the marketplace? What is the state of the infrastructure 
of trader shops and service location? 

	� Availability of goods and services: Which goods are being sold or which services are being provided? Do they 
match the needs of the target population? 

	� Consumers: What do people buy in the marketplace and which services do they access the most? 
	� Social dynamics: How do people (consumers/service providers/traders) interact with each other? Do you 

notice any tensions? Who visits the marketplace? Are there any groups under- or over-represented? 
	� Risks: Are there any security or protection risks related to accessing this specific marketplace/service provider? 

	» Guidance II.III Qualitative Data Collection
Semi-structured interviews and focus group discussions (FGDs) complement each other and are suitable data 
collection methodologies during a rapid marketplace analysis to get a broader sense of the availability of specific 
items or services in a reference marketplace. Box C includes some basic recommendations that users without 
previous experience in conducting interviews may want to consult, before undertaking primary data collection. 
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Box C: Recommendations to improve chances of obtaining good information16

	» Prepare for your interviews
Make sure you are familiar with the interview form and understand its purpose. You should understand all 
the questions and know where and how to fill in the answers.

	» Introduce yourself and the purpose of the interview
Introduce yourself, who you work for, what you would like to talk about and why. This will allow your 
interlocutor(s) to mentally prepare themselves for what is coming. State clearly that you are here to learn 
about the impact of the recent shock on specific commodity markets to see whether or not the local 
population is able to buy these key commodities in sufficient quantity.

	» Address your interviewees in an appropriate manner
Adapt your interview style to your interviewee (e.g. someone you know or a stranger). Be polite and 
friendly. Be prepared to explain questions in more detail if your interviewee does not understand them right 
away and use local language and examples to explain.

	» Adapt your questions and interview style to your interviewee
Try to get an idea of who your interview partner is and what type of information you can expect from 
him. If you want to interview a trader and notice that he is very busy, it may be better to ask him for an 
interview at a time that is convenient for him, otherwise you may have to limit your interview to a few 
precise questions.

	» Make sure you ask for descriptions and explanations
If the interview form asks you to ask for descriptions, explanations, or justifications do so. Simple Yes- 
and No-answers are often only of limited use during the following analysis. The explanations of your 
interviewee(s) allow you to understand the context and give you the possibility to cross-check and 
verify consistency.

	» Cross-check your information
If you want reliable information you must interview several people on the same subjects. This gives you 
the possibility to compare their answers and increases the chances that you get a good picture of the ‘real’ 
situation. 
You must also verify information during an interview. If you ask complex questions, you should reformulate 
the answer of your interlocutor and ask him whether you understood him correctly (e.g. So, you say that…).

	» Be aware of the interview environment
Make sure you interview people in an environment in which they feel at ease to talk. Traders may not want 
to talk in front of their customers and you may want to ask them if they prefer a more private environment, 
for example, their shop.

	» Be alert, flexible and spontaneous
Do not be too constrained by the interview form. If you hear something of interest that is not asked for in 
the interview form, make a note of it and make sure to discuss it during the later RAM-team discussions. 
However, as you do have to collect the information requested by the interview form, you should 
nonetheless make sure that the discussion stays on track – it can be difficult to find the balance. If the 
discussion drifts away, be alert and try to bring your interlocutor back to the topic you’re interested in.
If you do not obtain the information by directly asking for it, ask from another angle. Always make sure your 
interlocutor(s) understood the question.

	» Observe
Questions are not the only way to obtain information. Observation can bring you a long way and it can be a 
very good way to verify oral information.
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	» Guidance II.IV Contextualisation of tools
All data collection tools will need to be contextualized, to ensure their applicability to the context in which 
they will be used and the people who will be responding to them. There are multiple benefits to having well 
contextualized tools, including but not limited to the following: 

	3�	 Make data collection tools usable, reducing confusion for users and respondents; 

	3�	 Avoid unintentional harm of exacerbating social tensions, especially between displaced populations and host 
communities; 

	3�	 Assist in an understanding of the assessment findings; 

	3�	 Result in a deeper understanding of contextual nuances such as power dynamics, social norms and rules that 
are difficult to capture; 

	3�	 Recognize the existing legal frameworks, formal and informal institutions, urban/rural systems and power 
structures that will affect a response programme and vice-versa. 

	3�	 Make explicit the programme assumptions, risks and trade-offs involved in planning and implementing 
programmes. 

Applying tools in different settings:
This section provides information and considerations relevant to the application of the guidance and tools in 
different contexts. Assessment teams should always review and contextualize tools prior to any data collection 
to ensure their applicability to the context, information needs and type of informant(s).

v	 Considerations for urban and rural contexts
Table D illustrates how a difference in context can influence movement, market access and population size. 

Table D: Urban and rural contexts

CONTEXT THINGS TO KEEP IN MIND

URBAN MOVEMENT OF PEOPLE AND MARKET ACCESS
	� Displaced population movements can be highly dynamic in urban areas, requiring an 

understanding of trends and patterns to ensure the right geographical area within the urban 
zone is identified.

	� Target populations are likely to visit more than one market regularly making estimating demand 
more challenging. Mapping of markets and consultation with targeted populations is critical to 
the process.

POPULATION SIZE
	� Target populations are more likely to constitute a smaller percentage of the overall urban 

population. In such a context a cash and voucher assistance is more likely to be possible and 
a quick analysis of markets and protection issues may provide sufficient information for core 
goods and services.

RURAL MOVEMENT OF PEOPLE AND MARKET ACCESS
	� Rural communities/camps may be isolated from markets meaning that they are marginalized, 

and transport costs may be high/prohibitive.
	� Small, disparate markets that do not appear to have capacity to scale up.
	� Rural cross-border trade/population movements to markets over borders.

POPULATION SIZE
	� Displaced persons may outnumber the host community. In such a context, especially if this is a 

recent development, it is likely that a more in-depth assessment of markets will be necessary to 
determine the appropriateness of cash and voucher assistance.

	� When displaced persons outnumber the host community, the market assessment must include 
a focus on potential marginalisation and issues of social tensions.

	� In some contexts, and depending on the core goods and services needed, in-depth analysis will 
be required.
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Box D: Urban context, specific characteristics17

Urban environments are characterized by high numbers of very different people living and working in close 
proximity to one another. In contrast to rural areas, urban inhabitants tend to be geographically better connected 
to a diverse range of goods and services and are largely dependent on technical or economic systems (formal and 
informal) in order to meet their basic needs. The social, political and institutional environment is also more complex 
(and diverse in degrees of legitimacy, governance and accountability) from one urban locality to another.

v	 Considerations for emergency contexts
If a disaster or shock has led to significant changes in the market and/or a programme response is being planned, 
use the tools and guidance by ensuring the following considerations are taken into account: 

	� The time frames for the assessment:
	� Real time remains the same.
	� Questions in the tools related to the past, should be referred to “before the shock/emergency”. 
	� Planned intervention period remains the same and should reflect the immediate start of programming.

	� Market mapping continues to be a valuable exercise but keep in mind that the market map will require regular 
updating as the context will change quickly. 

	� When selecting core goods and services, keep in mind the following:
	� The core goods and services selected may be different to those normally used.
	� Households may select a wider range of core goods and services as they have a diverse range in needs. 

Additionally, household needs will vary depending on any complimentary assistance being provided. In 
such a case, including all core goods and services in the assessment will be difficult. The assessment team 
should identify goods and services: (a) that are likely to be in high demand in the immediate and mid-term 
future and, (b) with potentially problematic supply chains. This enables the market assessment team to 
focus their efforts on assessing more vital supply chains. 

Table E provides further considerations to keep in mind, based on the type of emergency. 
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Table E: Key considerations for different type of emergencies

If the disaster is a one-off shock 
such as a flood/earthquake and 
tsunami: 

If the emergency has caused a 
significant influx of displaced 
population: 

If there is a slow-onset crisis where there 
is a constant deterioration in the market 
context: 

Markets may have been physically 
affected by the shock and/or 
people’s access to markets may 
have been affected. In most 
natural shocks, markets recover 
fairly quickly. If the market 
seems to be recovering following 
the shock, the following is 
recommended: 

	» A quick assessment to get 
a sense of market capacity 
following the shock

	» Ensure that special 
consideration is given to 
questions on trader support to 
speed up recovery

	» Monitoring of market recovery
	» An in-depth market 

assessment may be necessary 
when the market seems to be 
stabilizing.

Markets will be required to 
increase supply significantly 
and quickly to meet additional 
demand. In such contexts, it may 
be the case that new markets 
appear to meet demand as 
traders take up opportunities to 
increase business. In this case 
consider the following:

	» Ensure that assessments 
include new and emerging 
marketplaces

	» Include projected demand 
in the coming months in 
tools to discuss supply chain 
expandability with traders 
and service providers.

If the market appears to be deteriorating 
in its capacity to function, traders and 
service providers have closed businesses or 
left the marketplaces and the population’s 
access (physical and financial) to markets is 
decreasing. This includes contexts of slow-
onset disasters such as droughts, and contexts 
of conflict or political instability:

	� Assess the rate of deterioration and likely 
outcome and the potential impact on the 
population

	� Assess protection risks and the feasibility 
of a market-based intervention being 
implemented in the area

	� Quickly map the market as it is to get a 
sense of the market capacity at this point 
in time (this can act as a reference map in 
the future)

	� Get an understanding of the pre-shock 
market and its capacity

	� Undertake some historical analysis to 
see if similar events have happened in 
the past. By asking key informants, try 
to understand if the market was able to 
recover, and if so, how long it took.

	� Monitor the market, protection risks and 
consider re-doing the market assessment 
later, once markets are re-established and 
the context has stabilized.

v	 Considerations for conflict-affected contexts
Collecting data in insecure contexts, such as in conflict-affected areas, can be challenging and may require 
innovative thinking as to how data can be collected remotely. It is recommended to involve security experts as 
part of the assessment team to ensure that security considerations and measures are applied.
In addition, involvement of protection experts is strongly recommended to ensure conflict sensitive programming 
is applied. Conflict sensitivity refers to the ability of an organization to: 

	3�	 Understand the context in which it is operating, particularly intergroup relations;

	3�	 Understand the interactions between its interventions and the context/group relations; and

	3�	 Act upon the understanding of these interactions, in order to avoid negative impacts and maximize positive 
impacts. 

Conflict-sensitive programming – involves close scrutiny of the operational context through regularly updating 
the conflict analysis, in order to avoid negative impacts and maximize positive impacts on the context. See Box E 
below on how conflict might impact market systems.
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Box E: Market systems in conflict situations
‘Conflict situations usually lead to very profound disruptions to the rules and norms that operate in market 
systems and enable them to function effectively. Violence, or the threat of violence, is frequently used to 
create new relationships of market power that affect issues of who can trade with whom, when, and where. 
New transaction costs are imposed – for example, through roadblocks and rent-seeking. Sometimes entire 
parallel or shadow market systems emerge to control trade in lucrative goods and services: this can be one of 
the drivers of conflict in the first place.’

v	 Considerations for preparedness
Market assessments can also be undertaken for preparedness purposes before the onset of a likely emergency. 
There are multiple objectives of such an exercise as illustrated in Box F below. The MSMA Guidance and Toolkit 
can be applied to a preparedness context by undertaking the following steps:

	� Identify objective: Refer to Box F for ideas and rationale.
	� Identify a likely emergency on the basis of past emergencies and trend analysis: Consider refugee influx, political 

instability, rapid- or slow-onset disaster, complex emergency etc. Consult local partners for their opinions. 
	� Identify a likely scenario for this emergency: If emergency type is of a recurring nature, refer to past emergencies 

for scenario details and to identify potential key informants involve in the assessment. Consider the following:
	� Core goods and services (quantities, frequencies and specifications)
	� Reference marketplaces the target population will use
	� Population numbers: Local and target that will be using markets
	� Emergency time frame
	� Impact on marketplaces, supply chains, access to markets by local and target populations.

	� Adapt and contextualize the data collection tools to reflect the assessment objectives and emergency type: 
Substitute the programme intervention period for the emergency time frame. 

	� Identify the right key informants to include in the assessment and sensitize them of assessment objectives: 
Ensure traders and market players involved in the assessment are aware of the objectives of the exercise so 
that their answers are relevant.

	� Analyse data collected with the objectives in mind. 

Additional guidance and support on pre-crisis market mapping and analysis is available from: Juillard (2016) Pre-
Crisis Market Mapping and Analysis (PCMA). A number of preparedness assessment reports are available online: 
http://www.emma-toolkit.org/ 
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Box F: Reasons to undertake market assessments for preparedness18

1. Improve agency preparedness and support contingency planning exercises. Preparedness exercises can 
increase the effectiveness of future emergency response, by: 

	� Providing a baseline picture of how critical markets function and how people access them when they are 
not under stress, during the reference time; 

	� Improving understanding of the impact future crises will have on critical market systems, especially people’s 
access to them and the nature of the trading relationships between the different market players. This will 
provide for a more effective and rapid emergency response by pre-identifying preferred response options, 
building relationships with traders, etc.; 

	� Analysing the degree to which the markets will be able to respond to the expected needs of the affected 
population, and therefore which proportion of the relief operations could rely on markets; 

	� Identifying which market systems are pivotal to people’s basic needs coverage and livelihoods during 
a crisis; and

	� Creating awareness around market-based programming with in-country stakeholders for improved future 
emergency response. 

2. Trigger early action by providing refined market-related monitoring and early warning indicators that can 
be followed and integrated into an Early Warning System.  

3. Mitigate the impact of a predicted crisis and help build resilience by identifying which area of the markets 
may be affected and how it will be affected. It can also be used to understand how critical market systems 
function and how people access them during the reference time. Immediate interventions can be designed that 
protect and/or reinforce the market and the way people access it before the crisis strikes.  

4. Build own staff and partners’ capacity in market analysis and change the general attitude to be more 
favourable toward market-based programming. This capacity-building objective should not be a stand-alone 
objective but rather should be combined with one or more of the other objectives mentioned above. 

	» Guidance II.V: Understanding Market Competition19

Competition arises when there is a sufficient number of traders or service providers that compete with each 
other for business, so that no single individual or enterprise dominates the market. When there is effective 
competition, no single trader or service provider can unfairly set the price of a good or service.20

	3�	 Competition can be measured by assessing the number and size of traders or servicer providers in a market 
that sell the same type and quality of goods and services at a similar price. The number of players required for 
effective market competition will vary depending on the context. However, typically there should be at least 
5-10 major market players selling services/goods in each large town and 3-5 market players in each village. 
The more players in a market, the less likely non-competitive behaviour (collusion) is to occur. 

	3�	 In comparison, a monopoly is ‘a situation in which a single market player controls all (or nearly all of) the 
market for a given type of product or service. This is an extreme form of market power. It can arise because of 
barriers that prevent other rival traders competing, e.g. high entry costs, government regulation or coercion 
and/or corruption.21

Understanding competition matters because market competition ensures that the target population can choose 
from whom they purchase their goods and receive their services, and because competitive markets provide 
better information and reduce the risk of artificially distorted prices. Competition often also leads to better 
quality for consumers, or higher returns for producers and employees.
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	» Guidance II.VI: Understanding Market Integration22 
A market is considered integrated when linkages between local, regional and national market players function 
well. Therefore, in a well-integrated market, if there is a lack of goods in one marketplace, there would be a fairly 
easy flow of these goods from other nearby markets. So, the concept of market integration describes how easily 
and regularly commodities flow from one market to another. Observing how prices in different markets move 
together can give an indication of integration. Therefore, integration can be measured by:

	� Time series data on prices of these goods and services for one or more markets that are related, connected or 
integrated.

	� Whether variations in prices in one market are related to the variations in the other, i.e. if the prices are 
correlated, then markets are likely to be integrated. This method can measure how prices move together over 
time. If markets are integrated, price changes in one market would be transmitted to the other.

Keep in mind that within an area such as a single province or region of a country, some markets may be well 
integrated while others may be poorly integrated. Integration is influenced by various factors:

	� Good market infrastructure such as roads and storage, and good telecommunications helps integrate markets;
	� Expanding cell phone networks have made communication of market information about supplies, prices and 

other important market attributes more accessible, helping to better integrate markets; and
	� Government regulations on the movement and availability of goods and services, which can hinder 

integration, especially informal regulation and corruption. For some traders in some areas, informal fees 
and bottlenecks are one of the most significant determinants of whether they will move goods and provide 
services through an area; and civil unrest and banditry, which has a major influence on the movement of 
goods and services; for pastoralists and livestock transporters in the Greater Horn of Africa, for example, 
banditry is a common problem.

Understanding market integration is important because it will provide an indication of traders’ ability to increase 
supply from nearby markets and because integrated markets are less vulnerable to price distortions. 

	» Guidance II.VII: Understanding Supply Chain Expandability 
Supply chain expandability refers to the ability of the supply chain to increase the volume, availability (and 
potentially diversity) of goods and services in the reference marketplace. It is normally measured as a percentage. 
Estimating supply chain expandability is necessary if the target population is likely to increase the demand 
for goods and services significantly, because this additional pressure on the supply chain could result in price 
increases until the supply chain can respond. A supply chain is expandable if the following is possible: 

	3�	 An increase in core good supply volume by current traders of that core good; and/or

	3�	 An increase in core service volume by current service providers of that core service; and/or 

	3�	 An increase in the number of traders and service providers that supply the core good or service in the 
reference marketplace. These are traders who are attracted to the potential business created from an increase 
in demand. 

Supply chain expandability percentages should be explored carefully if either of the following is true:23 

	3�	 The target population – including the target populations of other organizations planning to start a market-
based intervention utilizing the same supply chains in the area – represents more than 20 per cent of the total 
population using the same reference marketplace; or

	3�	 The induced demand from the total target population – again, the target populations of any organization 
planning to start a market-based intervention utilizing the same supply chains in the area – represents 
more than 10 per cent of normal trader flows in the reference marketplace in a rural area or 25 per cent in 
an urban area.
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	» Guidance II.IX: Understanding Seasonality
A seasonal calendar can assist assessment teams in identifying and understanding how seasonal weather 
variations (that can affect transportation infrastructure quality and costs, prices and consumer demands) and 
broader contextual variations (such as changes in displacement patterns and migration movements, etc.) can lead 
to changes in demand and supply. Refer to Box G for an example of a seasonal calendar and the corresponding 
interpretation. 

Box G: A seasonal calendar example 
A seasonal calendar can be built on through the data collection, market mapping and analysis processes.
Goods Months of the year
Core good: blankets S O N D J F M A M J J A
Volume of trade Low High
Prices at market Peak $ Low $
Seasonal rainfall Low High
Security incidents Low High High
Road conditions Good Poor
Immigration (work) Low High
Refugee arrivals + 200/month + 1,000/month + 1,500/month

Interpretation: This example shows how trade volume (for blankets) would normally decrease from October to 
December, following an increase in trade volume during the coldest months of the year. It also illustrates the 
flow of migrants for work and refugee arrivals. Both worth considering as they are likely to have an influence 
on demand for goods such as blankets and could affect security issues, available employment and income.

	» Guidance II.X Calculating the supply chain volume
In this step, the market assessment team will use Data Collection Tool 3A: Detailed Trader Questionnaire and 
Data Collection Tool 3B: Detailed Service Provider Questionnaire to get a better understanding of the volume 
of core goods and services available in the reference marketplaces. Exact numbers are not needed, but good 
estimates are required to enable reliable analysis and decision-making. In small marketplaces with fewer traders 
and service providers, interviewing most traders and service providers selling core goods and services will be 
possible. In larger marketplaces, it will be very difficult to interview all traders and service providers selling core 
goods and services. Interviewing all traders is not required. However, the assessment team should:

	3�	 Estimate the number of traders/suppliers of varying sizes (small, medium, large) selling the core good/ 
service; and

	3�	 Calculate an approximate core good/service capacity for different sizes of traders (for example, small = 400 
bars of soap sold per week; medium = 1,000 bars of soap per week; large = 2,000 bars of soap per week);

	3�	 Speak to 2–3 traders of each size to collect data. The estimates of number of traders of each size can also be 
checked to ensure that data collected are correctly generalized across all traders/suppliers; and

	3�	 Using the data collected and the estimated (and checked) number of traders/suppliers of varying size, 
generalize or extrapolate the data to get a ‘good enough’ estimate of core good/service supply.
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	» Guidance II.XI Supply Chain Analysis
It is necessary to collect price data of core goods and services (of the same specification) within the same 
reference marketplace to understand the level of integration24 and competition25 within the market, which 
are usually strong proxy indicators for a supply chains’ ability to expand. For example, significant differences 
in price and wide range of specifications may indicate that supply chains are less integrated. Price data can 
also be used to establish a market price baseline for core goods and services, which is essential for monitoring 
change over time. Other barriers to supply chain expandability could include lack of storage space, lack of 
access to credit, lack of knowledge. 

	� As a team, review and analyse the data collected. Use questions 1 and 2 in Data Analysis Tool 3: Supply Chain 
Capacity Worksheet, to reach a conclusion related to supply chain integration and competitiveness.

	� Document findings, the team may decide not to include some core goods and services because there is lack 
of integration and competitiveness now and in the future, despite potentially higher demand. 

	� Check whether supply can meet potential demand now and during the future programme intervention period. 
	� Where core good and service supply struggles to meet demand, check whether trader support will assist 

with this, or whether additional traders will enter the reference market. Review data regarding what support 
traders may require increasing their supply. Consider what traders said about entering the marketplace if 
demand for goods and services increased.

	� Check whether an increase in demand will result in a periodic or long-term increase in prices. Reflect on price 
data and guidance provided to answer this question: Is it likely that an increase in demand will lead to higher 
than normal prices for more than three months? 

	� Agree on analysis findings as a team and identify potential risks and assumptions that may need further 
investigation. Agree on findings and their implications and record decisions. Risks identified here will be 
further analysed in Step 5.

	� Undertake additional interviews if significant assumptions need further analysis and/or if important gaps in 
data appear during the analysis. 

	� Response decisions need to be made using ‘good enough’ information. 

	» Guidance II.XII: Why consider trader support?
Supporting traders and service providers also acknowledges that businesses can be affected in humanitarian 
situations – protracted and emergency ones. Examples include, but are not limited to:

	� Changing consumer needs and preferences (displaced populations may require different items that need to be 
sourced from different places);

	� Reducing communication with consumers (the language spoken by the displaced population may not be the 
same as the host/local population, causing challenges);

	� Increasing social tension/gang behaviour/ conflict (this is not uncommon in contexts of poverty where the 
poor are displaced, and local populations compete for resources); and

	� Losing income and pending/outstanding debts (some traders provide credit to their customers, which may 
have been defaulted due to the emergency);

	� Losing property and assets (building damage and loss of stocks and assets is not unusual);
	� Damaging infrastructure (this disrupts the supply chain);
	� Damaging communication networks and information services (mobile and radio networks may be affected or 

no longer available); and
	� Disrupting enforcement of rules and regulations (multiple impacts including poor trader regulation, price 

control, market cleanliness).

Want to know more? The following websites provide useful resources:
	� Beam Exchange: https://beamexchange.org/resources/
	� SEEP Network: http://www.seepnetwork.org 
	� Practical Action: http://practicalaction.org/markets 
	� Markets in Crisis Discussion Group: https://dgroups.org/dfid/mic 
	� https://www.crs.org/sites/default/files/tools-research/market_support_interventions_-_a_tip_sheet.pdf

https://beamexchange.org/resources/
http://www.seepnetwork.org
http://practicalaction.org/markets
https://dgroups.org/dfid/mic
https://www.crs.org/sites/default/files/tools-research/market_support_interventions_-_a_tip_sheet.pdf


49Multi-sector Market Assessment Guidance and Toolkit

1. Introduction
2. Overview of the Market 

Assessment Framework
3. Detailed Step-By-Step 

Guidance
Annex II:  

Additional Guidance Terms and Definitions Terms and DefinitionsAnnex I: MSMA Toolbox

STEP 3: ANALYSE RISKS AND IDENTIFY MITIGATION MEASURES

	» Guidance III.I: Undertaking Risk Analysis
	� Risk analysis: Review information collected during previous steps and summarize all identified risks in Data 

Analysis Tool 5: Risk Identification and Mitigation Summary. Key market related risks include the target 
population not being able to access goods and services locally (either due to physical or social access 
constraints) or because suppliers are not able to increase supply to meet the increase in demand (due to 
bottlenecks in the market environment or along the supply chain). When identifying a specific risk try to also 
identify the source of this risk, i.e. the threat. Ensure you undertake risk analysis as a multi-functional team 
including technical sector experts, security, protection, programme, supply and administration/finance. Once 
you have documented risks, assess and brainstorm on the likelihood of a risk of occurring and determine the 
severity of the impact if the risk was to occur. 

	� Risk mitigation: Mitigation actions can be in the form of programme design recommendations to mitigate 
risks and enhance programme impact. Reflect on mitigation actions that have worked in the past. Ensure 
mitigation actions are feasible and can be monitored. For example: 

	� Enabling access to civil documentation that supports school enrollment and thus being able to provide 
cash for school attendance.

	� Provision of mobile phones to small traders and service providers to improve integration and information 
sharing, thus maintaining stable prices and a more reliable supply chain.

	� Supporting advocacy of public service providers to increase service coverage and quality. 

	� Maximize positive impact of market-based responses: Ideally, the team should also try to go beyond risk 
mitigation by maximizing the positive impact a market-based intervention could have on target populations 
and the market environment. Programme design impact maximisation aspects to consider: 

	� Could the effectiveness and efficiency of the response be enhanced by additional activities? For example: 
Provide access to legal and civil documentation to support access to schools for children; assist access to 
credit and appropriate financial institutions for business reinvestment, etc.

	� Are any subsidies, payment plans or cost sharing agreements needed to enable consistent access to 
quality goods and services? 

	� What environmental considerations can be put into place to ensure a more sustainable approach?
	� Do social norms need addressing to enable a more impactful programming with greater participation of 

certain groups?
	� Are any measures required to improve the protection and physical access to service providers and 

marketplaces of specific groups such as women, youth and children? 
	� Is advocacy to public and private service providers such as municipal water and waste management groups 

needed to improve service coverage and efficiency? 
	� Refer to the Market Monitoring Risk checklist (Table F below), adapted from MARKit,26 determine the 

level of risk to reference marketplaces posed by the CBI. In this table, a ‘Yes’ answer signifies a ‘risk’. If 
it is not clear whether the intervention is high or low risk, or if the intervention appears to be ‘medium’ 
risk, err on the side of caution and call the intervention high risk. 

	� Note that it is possible that some core goods and services may be high risk and others low risk. For 
example, if there are 20,000 internally displaced persons who make up 5 per cent of the population 
and the CBI is designed to meet ongoing hygiene needs, then this will be a low risk intervention. 
However, if the same population is provided with a CBI to cover immediate shelter needs – and 
normally only 5 per cent of the overall population is expected to purchase shelter items at the time of 
the intervention – then the target population’s demand represents 50 per cent of total demand and so 
the CBI could be seen as high risk. 
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Table F: Market Monitoring Risk Checklist

Question Yes No Comments

Automatic High-Risk Factors

1. Does your intervention (alone or in combination 
with other organizations’ interventions) target 
more than 20 per cent of the population?

2. Will the overall demand (from your intervention 
and other agencies combined) represent more 
than 10 per cent of normal trade flows in a rural 
area or 25 per cent in an urban area?

3. Are there any external risks (possibility of 
conflict, road blockages, etc.) that will likely affect 
food process in your reference markets and/affect 
security of your staff?

Other possible risk factors (identified during the market assessment)

4. Will CBI be implemented during seasonal 
periods when volume is expected to be reduced? 
(such as the lean season or the rainy season) 

5. Are the markets in your area of intervention 
poorly integrated?

6. Do relatively few traders control a large 
percentage of the volume traded in the market?

7. Are you beginning the intervention without a 
market baseline or market assessment? 

If you mostly answer yes, you will need more frequent in-depth market monitoring as there are “high” risks 
associated with a market. 
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STEP 4: COLLATE MSMA FINDINGS AND WRITE FINAL REPORT

	» Guidance IV: Market Assessment Report Outline
At a minimum, the market assessment report should contain the following sections and information: 

	� Section A: Marketplace core goods summarizing statements
	� Section B: Introduction

	� Assessment objective
	� Context 
	� Target population and rationale 
	� Core goods list, specifications, frequency of purchase and required quantities 

	� Section C: Methodology
	� Assessment time frame
	� Assessment activities and use of tools
	� Team members (and affiliated organizations)
	� Challenges and solutions 
	� Assumptions and rationale

	� Section D: Assessment findings
	� Description of reference marketplace(s) selected 
	� Description of supplier markets and core good supply chains linked to reference marketplace 
	� Individual supply chain capacity to meet demand by reference marketplace 
	� Key conclusions related to competitiveness and integration of marketplace(s)
	� Summary of quantitative analysis of supply compared to demand 
	� Summary of market expandability
	� Trader support and links to livelihoods programmes
	� Risks and mitigation activities 
	� Next steps and areas that require further analysis

	� Section E: Conclusions and recommendations 
	� Summary of findings
	� Recommendations 

	� Section F: Annexes
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STEP 5: MONITOR MARKETS

	» Guidance V.I: What to monitor
Price, availability, access and risk are key indictors used to monitor. They are relevant for the following reasons: 

	� Prices: Understanding the price consumers pay for goods and services will help teams assess whether 
recipients of a CVA can purchase the planned amount and types of goods and services. Any change in price 
may mean that persons of concern can buy more (or less) of a specific good or service. Prices are also a good 
proxy indicator of market integration and competition; a change in price may indicate deeper issues with 
market supply chains. An increase in core good/service prices in local markets, where volumes are unchanged, 
may indicate the presence of collusion among traders – or an increase in demand where supply is limited or 
slow to respond to demand. 

	� Availability: Availability (volume) and price data would be expected to move in correlation with one another, 
where a decrease in the supply of a good/service may result in an increase in price (and vice versa). However, 
this is not always the case and reduced availability may result in a change of consumer behaviour such as 
switching to another good or service of reduced quality or different specification. An increase in the volume 
of goods and services available may result in a reduction in price, which could improve access to specific 
goods or services. 

	� Access: Reference marketplaces are assessed during the market assessment process to ensure that persons 
of concern can access markets, both physically and socially. Monitoring market access is essential to ensuring 
continued appropriateness of a market-based response. A change in access may result in the temporary or 
permanent exclusion of a reference marketplace. It may also result in the inclusion of a marketplace that was 
excluded during the market assessment. 

	� Risks: To minimize the risks associated with markets, it is necessary to understand the risks that markets may 
pose to the impact of the programme, which will have been identified during the programme design phase. 
It also includes risks that the programme intervention poses to markets, which may result from the size and 
nature of the intervention. Some risks will automatically make a programme ‘high risk’, including: 

	� When the programme intervention targets a large proportion of the population, or if the volume of goods 
and services to be purchased (i.e. the total demand) represents a large proportion of overall supply in the 
reference market, then the intervention should be considered high risk. 

	� When there are external risks related to the context – such as increased fighting, a natural disaster or a 
large influx of people – that may disrupt market supply chains, then the intervention should be considered 
high risk. A disruption to the supply chain may cause bottlenecks in supply, which could result in increased 
prices or decreased supply, causing an intervention to be classified as high risk.

	» Guidance V.II: Where to monitor
Because it is likely that monitoring includes multiple sectors, it may also cover several supply chains. The guiding 
numbers below refer to each core good or service, i.e. for a high-risk programme intervention, 4–5 traders of 
each supply chain must be interviewed. 

	� In high-risk contexts: For high-risk interventions, adequately monitoring representative markets along the 
supply chain is crucial. Market monitoring should be undertaken in all reference marketplaces, as well as in 
supplier markets and central markets. Plan to carry out monitoring with the following minimum numbers of 
traders: 

	� Reference marketplaces (4–5 traders), supplier markets (2–4 traders) and central markets (at least 1 
trader). Remember that different goods may have different supply chains, so this must be factored into 
the monitoring plan. In some cases, the CVA may be a small programme that is high risk, so common sense 
should guide the number of markets visited.

	� In low-risk contexts: For low-risk interventions, visit all reference marketplaces monthly. It may be most 
practical to interview fewer traders. In larger interventions, ensure that at least 2–3 traders are visited in the 
reference marketplace, plus 1–2 traders in supplier markets.



53Multi-sector Market Assessment Guidance and Toolkit

1. Introduction
2. Overview of the Market 

Assessment Framework
3. Detailed Step-By-Step 

Guidance
Annex II:  

Additional Guidance Terms and Definitions Terms and DefinitionsAnnex I: MSMA Toolbox

	» Guidance V.III: When to monitor
Monitoring frequency should be aligned to programme activities and level of risk. In most cases, monitoring 
is undertaken monthly, with the exception of a CVA that is designed to cover one-time purchases of goods at 
specific times in the intervention period. To determine when to monitor, consider: 

	� Monthly monitoring if core goods and services to be covered by a CVA meet regular and ongoing needs and 
are met by a regular (monthly, bi-monthly or quarterly) intervention. 

	� Monitor markets before, during and following the CVA if core goods and services to be covered by a CVA BI 
are one-time purchases.

	� If the intervention is designed to cover multiple needs that include one-time purchases as well as regular 
ongoing purchases, monitor monthly and also monitor before, during and after the expected one-time 
purchase.

Keep in mind that these data will be analysed alongside data from household monitoring that is carried out as 
part of the wider programme. 

	» Guidance V.IV: Setting ‘thresholds’ for key indicators
During the design of the monitoring plan, the team will identify measurable values for each indicator. These 
values are referred to as thresholds and are essential for ongoing response analysis and analysis of monitoring 
data because they will be used to signal an alert that could result in a pre-defined change in programme design. 
Without this threshold value, it is difficult to assess monitoring information and understand changes. For 
example, regarding price: If the average price for a certain unit of good is $3.50, the team might decide that any 
variation (either higher or lower) of more than 10 per cent signals a need to review the value of the cash transfer. 
So, if the price rose to more than $3.85, the team would need to review. 

To define thresholds:
	� For each core good and service, document the real-time price of that good/service and note the expected 

change in price for that item over the year, considering inflation and seasonal changes. Agree on minimum 
and maximum prices (changes from threshold price) that will be accepted for the intervention before changes 
must be made to the intervention (so, before monetary amount of CBI would need to be reviewed).

	� For each core good and service, make a note of the total volume identified through the market assessment. 
Use Data Collection Tool 4: Monitoring for CBIs to ask about changes to volume and availability. If availability 
is reportedly decreasing, raise an alert to trigger additional review/adjustment.
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TERMS AND DEFINITIONS

Acronyms 

AGD Age, Gender and Diversity

CBI Cash-based Intervention

FGD Focus group discussion

KII Key informant interview

MAF Market Assessment Framework

MFT Multi-Functional Team

GLOSSARY OF FREQUENTLY USED TERMS AND DEFINITIONS

Basic Needs27: The concept of basic needs refers to the essential goods, utilities, services or resources required 
on a regular or seasonal basis by households for ensuring long term survival AND minimum living standards, 
without resorting to negative coping mechanisms or compromising their health, dignity and essential livelihood 
assets. Assistance to address basic needs might feasibly be delivered through a range of modalities, including 
cash, vouchers, in-kind and services. 
The Basic Needs Approach (BNA) views poverty as “deprivation of consumption” (inadequate food, nutrition, 
clean water, education, health, etc.) and is often opposed to the capability approach (CA) in which poverty is seen 
as “deprivation of opportunities” related to lifestyles people value. 
According to the BNA, absolute poverty is measured by comparing households’ consumption level to the absolute 
minimum resources necessary for physical and material well-being, usually in terms of consumption of goods and 
essential services. The poverty line is then defined as the amount of income required to satisfy those needs.

CBI: CBIs refer to all interventions in which cash or vouchers for goods or services are provided to refugees 
and other persons of concern on an individual or community basis. The concept does not include cash or 
vouchers provided to governments or other state actors or payments to humanitarian workers or service 
providers. The term can be used interchangeably with Cash Based Transfers, Cash Transfer Programming and 
Cash and Voucher Assistance.

Competition28: Market competition ensures that the target population has a choice of who they purchase their 
goods from. Competition can be understood by the following definition: ‘Competition arises when there are a 
sufficient number of traders (sellers or buyers) vying with each other for business in a market, such that no single 
individual or enterprise dominates the market. When there is effective competition, no single trader can unfairly 
set the price of a good or service. This usually brings lower prices or better quality for consumers, or higher 
returns for producers and employees. Truly competitive markets also depend on traders being unable to collude 
among themselves to enforce a set price for goods.’29

Competition can be measured by assessing the number of traders in a market that sell the same type and quality 
of goods at a similar price.

In comparison, a monopoly is ‘a situation in which a single market actor controls all (or nearly all of) the market for 
a given type of product or service. This is an extreme form of market power. It can arise because of barriers that 
prevent other rival traders competing, e.g. high entry costs, government regulation or coercion and/or corruption.’30

Context: The context in which the market assessment will take place refers to the nature of the humanitarian 
situation, how long agencies have been working there and any changes to the overall situation that have 
occurred recently or may occur in the near future. Describing the context includes the number of people affected 
and some details about where people of concern have come from. Contextual factors can have a significant 
impact on local markets. For example, if there has been a recent influx of people, then this is likely to have 
increased the demand for goods in local markets.
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Core goods and services: Core goods and services are goods and services needed by the targeted population 
to meet their basic needs. Core goods and services are identified in needs assessments and consultations with 
persons of concern for inclusion in the market assessment for the following reasons:

	� They have been prioritized by affected populations as necessary to meet their basic needs in the short and 
long term;

	� They represent goods and services (of an acceptable quality specification) that are available – or can be 
available – in local markets.

Demand: Demand is the amount of a particular good or service that a consumer or group of consumers will want 
to purchase at a given price during a given period in time.31 Demand is influenced by32:

	� Income;
	� Consumers’ needs, tastes and preferences;
	� The price of substitute and complementary goods;
	� Consumers’ expectations of future prices; and
	� The number of potential consumers in the market.

Effective demand33: Suppliers supply goods and services that they know will be purchased by their consumers, 
goods and services that they know there is a demand for. Market demand is the amount of a particular good or 
service that a consumer or group of consumers will want to purchase at a given price. Only people who can pay 
for their goods and services have effective demand.

Integration34: A market is considered integrated when linkages between local, regional and national market 
actors work well. Therefore, in a well-integrated market, if there is a lack of goods in one market place, there 
would be a fairly easy flow of these goods from other nearby markets. So, the concept of market integration 
describes how easily and regularly commodities flow from one market to another. Observing how prices 
in different markets move together can give an indication of integration. Therefore, integration can be 
measured by:

	� Time series data for prices of that good for one or more markets that are related, connected or integrated
	� Whether variations in prices in one market are related to the variations in the other, i.e. if the prices are 

correlated, then markets are likely to be integrated. – This method can measure how prices move together 
over time. If markets are integrated, price changes in one market would be transmitted to the other.

Keep in mind that within an area such as a single province or region of a country, some markets may be well 
integrated while others may be poorly integrated. Integration is influenced by various factors:

	� Good market infrastructure such as roads and storage and good telecommunications helps integrate markets;
	� Expanding cell phone networks have made communication of market information about supplies, prices and 

other important market attributes more accessible, helping to better integrate markets;
	� Government regulations on the movement of goods, which can hinder integration, especially informal 

regulation and corruption; for some traders in some areas, informal fees and bottlenecks are one of the most 
significant determinants of whether they will move goods through an area; and Civil unrest and banditry, 
which has a major influence on the movement of goods; for pastoralists and livestock transporters in the 
Greater Horn of Africa, for example, banditry is a common problem.

Markets: An understanding of the term ‘markets’ varies significantly among people and organizations; it may 
represent a fixed physical location or a virtual one. Considering its target audience, this guidance intends 
the term ‘market’ to mean the following: ‘A network of market actors that buy and sell a range of goods, 
supported by various forms of infrastructure and services, interacting within the context of rules and norms 
that shape their business environment’.35 The term market, as used in this document, therefore can go beyond 
the physical location where people buy and sell commodities. To avoid confusion, the term marketplace in this 
document is understood to be a physical location. The marketplace is part of a market system, because it is 
where buyers and sellers interact.

The market environment: The market environment includes government bodies and policies, price trends, 
corruption, gender and protection issues, refugee movement restrictions, activities of other agencies, etc. The 
market infrastructure refers to what infrastructure is needed to enable the supply chain to function, including 
transport, warehousing, road networks and financial services.
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Market-based programming36: Projects that work through or support local markets. Such programming covers 
all types of engagement with market systems, from using them to deliver a relief intervention to proactively 
strengthening and developing local market systems.

Market map37: Critical information on the market system captured on a map. This includes market environment 
(institutions, rules, norms and seasonal and historic trends in availability and prices); market chain (numbers of 
market actors, volumes they trade in, their linkages and power relations); key infrastructure inputs; and market 
support services. It can also include information on the differential access and control of women and men on 
various parts of the market systems at different times, as consumers and as producers. A market map provides a 
snapshot of the market system at a certain point in time that will allow comparison with a second map created 
during a different period.

Market system: The market system includes the whole goods distribution system (or supply chain) from 
production to consumption. The elements of the market system can be summarized as follows38:

	� Actors or participants – producers, traders, transporters, consumers, government, etc.;
	� Infrastructure – market buildings and stalls, storage facilities, road networks, etc.;
	� Information – bulletins, radio broadcasts, informal exchange, etc.;
	� Services – financing, handling, transporting, storing commodities, etc.
	� Relationships – contracts, agreements, familial and informal networks, etc.;
	� Decisions and strategies – transactions, purchases, sales, provision of services, etc.; and
	� Legal framework and norms – grades and standards, property and contract laws, licensing, taxes, etc.

The assessment team builds up a picture of the market system, first understanding the marketplace, then 
elaborating the market supply chains and, lastly, understanding the wider environment and infrastructure.

MEB39: A Minimum Expenditure Basket (MEB) requires the identification and quantification of basic needs items 
and services that can be monetized and are accessible in adequate quality through local markets and services. 
Items and services included in an MEB are those that households in a given context are likely to prioritize, 
on a regular or seasonal basis. An MEB is inherently multisectoral and based on the average cost of the items 
composing the basket. It can be calculated for various sizes of households

Multipurpose Cash Transfers (MPC)40: Multipurpose Cash Transfers (MPC) are transfers (either periodic or 
one-off) corresponding to the amount of money required to cover, fully or partially, a household’s basic and/
or recovery needs. The term refers to cash transfers designed to address multiple needs, with the transfer 
value calculated accordingly. MPC transfer values are often indexed to expenditure gaps based on a Minimum 
Expenditure Basket (MEB), or other monetized calculation of the amount required to cover basic needs. All MPC 
are unrestricted in terms of use as they can be spent as the recipient chooses. This concept may also be referred 
to as Multipurpose Cash Grants (MPG), or Multipurpose Cash Assistance (MPCA).
Price41: Price is a standard and important element of market analysis. Consequently, prices are probably the 
indicator most often used, analysed and reported.
Price is the cost or value of a good or service expressed in monetary terms. The price, in the purest sense, 
indicates the value that has been given to a commodity. Price signals can carry information about the cost of 
production, transportation, storage, perception of and desire for the commodity as well as, in some instances, 
distortions. A price represents an agreement between a buyer and seller arrived at through a negotiated process.

Seasonality: In the context of a market assessment, seasonality refers to the way in which markets behave over 
the course of a normal year. This includes how consumer behaviours change as well as how markets respond. The 
market assessment process specifically considers how the following are impacted by seasonal factors:

	� Volume of goods found on markets;
	� Prices of goods found on markets;
	� Movement and location of people (buyers and sellers); and
	� Consumer demand for goods.
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Supply: Supply is the amount of a commodity being offered in the market.42Supply is determined by43:
	� Production costs and technology;
	� The price of substitute and complementary goods;
	� Sellers’ expectations of future prices; and
	� The number of sellers in the market.

Supply Chain Expandability: Supply chain expandability refers to the ability of the supply chain to increase the 
volume of goods available to customers in their reference marketplace. It is normally measured as a percentage. 
Estimating supply chain expandability is necessary if the target population is likely to increase the demand for 
goods significantly, because this additional pressure on the supply chain could result in price increases until the 
supply chain can respond. A supply chain is expandable if the following is possible:

	� An increase in core good or service supply volume by traders and service providers;
	� An increase in the number of traders that supply the core good or service in the reference marketplace. These are 

traders and service providers who are attracted to the potential business created from an increase in demand.
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Terms and Definitions

ENDNOTES
1 Market-based programming or market-based interventions are understood to be projects that work through or support local markets. 
The terms cover all types of engagement with market systems, ranging from actions that deliver immediate relief to those that proactively 
strengthen and catalyse local market systems or market hubs.
2 Cash-Based Interventions is the term used by UNHCR to cover Cash and Voucher Assistance. 
3 For example, the Education cluster’s Global Education Rapid Needs Assessment Toolkit looks into the supply and demand of educational 
facilities. Similarly, the Global WASH Cluster issued specific guidance for Market-based WASH Programming, while UNHCR is also in the process 
of finalizing a more detailed rental assistance guidance. WFP has detailed guidance available on assessing food markets and supply chains.
4 Marketplace in this guidance refers to the place where goods and services are exchanged.
5 Supply chain expandability percentages should be explored carefully if either of the following is true: Target population represents more 
than 20 per cent of the total population using the same reference marketplace, or the induced demand from the total target population 
represents more than 10 per cent of normal trader flows in rural areas or 25 per cent in urban areas. 
6 While the trader questionnaire is particularly useful to obtain supply chain capacity information for goods available in local shops, the Key 
Informant Questionnaire is most suitable to be used for services and when interviewing stakeholders other than traders. 
7 An online digital data collection and analysis tool (KoBoCollect) often referred to as KoBo.  
https://www.humanitarianresponse.info/en/applications/kobotoolbox/document/kobotoolbox-excel-data-analyzer-v123
8 Adapted from Red Cross and Red Crescent Societies (2014a)
9 For example, this includes regular monitoring of contextual changes such as population movements and changes in the number of persons 
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of movement; CBI process monitoring including monitoring of financial processes and monitoring of financial service providers. CBI outcome 
monitoring to assess whether CBI enables recipients to meet their basic needs or sectorial objectives. 
10 In an effort to inform cash-based interventions and better understand market dynamics in Libya, the Joint Market Monitoring Initiative (JMMI) 
was created by the Libya Cash Working Group (CWG) in June 2017. The initiative is guided by the CWG Markets Taskforce, led by REACH and 
supported by the CWG members. It is funded by OFDA and UNHCR. Markets in key urban areas across Libya are assessed on a monthly basis.
11 Catholic Relief Services. 2020. MARKit: Market Monitoring, Analysis and Response Kit. 2nd Edition. Baltimore: CRS
12 UNHCR and WFP (2013) Examining Protection and Gender in Cash and Voucher Transfers; UNHCR (2015) Guide for Protection in Cash-
based Interventions; UNHCR (2015) Key Recommendations for Protection in Cash-based Interventions; UNHCR (2015) Protection Risks and 
Benefits Analysis Tool; UNHCR (2015) Protection Outcomes in Cash-Based Interventions: A Literature Review. WFP (2018); Reviewing the 
linkages between gender, market assessment and market-based interventions.
13 UNHCR, Policy on Age, Gender and Diversity, 8 March 2018.
14 Taken from the MISMA, CaLP 2019
15 WFP (2016) Lake Chad Basin Crisis regional market assessment
16 For more information see RCRC (2014a and 2014b) and Albu (2010, p. 111).
17 Parker and Maynard (2015) p.5
18 Juillard (2016) p.21
19 Adapted from Food and Agriculture Organization of the United Nations, Market Assessment and Analysis: Learner’s Notes, Lesson 1: Markets 
and Food Security, 2008 and Mike Albu, The Emergency Market Mapping and Analysis Toolkit, 2010, Practical Action Publishing.
20 Albu, Mike, The Emergency Market Mapping and Analysis Toolkit, 2010, Practical Action Publishing, glossary.
21 Ibid
22 Adapted from Food and Agriculture Organization of the United Nations, Market Assessment and Analysis: Learner’s Notes, Lesson 1: Markets 
and Food Security, 2008, and Mike Albu, The Emergency Market Mapping and Analysis Toolkit, 2010, Practical Action Publishing.
23 Austen, Lois and Sebastien Chessex, Minimum Requirements for Market Analysis in Emergencies, The Cash Learning Partnership, Oxford, 2013.
24 A market is considered integrated if there are good linkages between local, national and regional market players and if there is a range of 
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Data Analysis Tool 1: Goods, Services and Marketplace Summary

This data collection and organization tool helps inform the scope, depth and focus of the Multi-sector Market Assessment, through documenting the context and scale of a planned intervention, goods and key services needed by the target population and reference marketplaces.



		A. Geographical area, population size and prioritized needs (goods and services)



		A1. Describe the nature of the context 



		Emergency or Protracted Crisis?

If emergency, is it the first phase (0-6 months) or second phase?

		When did programming begin?

		When is the planned programme likely to start? 

(Start of the planned intervention)

		For how long is support planned?





		Protracted + recent influx of displaced due to recent conflict

		2012

		New programming start date: in 3 months from now

		6 months to 1 year, depending on needs



		A2. What prompted the assessment? Has there been a change in the context?

(If yes, describe the implication the new situation has on markets)

		Target population preference and needs assessments have indicated the appropriateness of CBI to meet needs. Government, UN and donors are supportive of market based programme interventions, including CBIs.



		A3. What is the total population size in the affected area(s)?

 

		Total population in the catchment area (households & people)

		Target population

		Planned target population represents (X%) of the total population.



		

		50,000 households (300,000 people)

		3,000 households (18,000 people)

		20%



		A4. How has the size of the population in the affected area changed in the past 6 months? (Since a change in the size of the population will affect demand, state whether the population is larger or smaller and if it is possible to estimate the total, record this)



		At the time of assessment

		Predicted for the next 6 months



		Population is larger by approximately 15% compared to 6 months ago

		Situation is stable, possible decrease as peace agreements are underway



		A5. Is the economic context conducive for market-based programming? (i.e no hyperinflation, stable currencies, etc. )

		Yes, the context is conducive



		A6.  What are the needs of the target population?



		Needs (goods and services – include specifications)

		Prioritized for assessment (Yes/ No)

		Rationale



		Shelter materials including plastic sheeting (ideally reinforced plastic sheeting 4metres* 50 meters; weight minimum 190 g/m2 ±20 g/m2)

		No

		Secondary data illustrates only poor quality materials available – so more detailed analysis of the likely supply chain of this good is needed. 



		Milling services (for maize)

		Yes

		HHs need services as the maize purchased is not milled. A willingness to pay analysis indicates HHs will pay for these services.



		Water for consumption and daily chores (does not have to be potable water – at least 25 liters per HH per day required)

		Yes

		Yes, willingness to pay data illustrates that HHs need and would use a cash transfer to purchase this. Need to check water vendor capacity.





		B. Core goods & services for the target population WHAT, HOW MUCH & HOW OFTEN?

(Add core goods and key services)



		

		Core goods & services of interest in the assessment 



		B1. Core goods & services of interest to the assessment?

		1

		2

		3

		4

		5

		6

		7

		8

		9

		10



		B2. Core good & service specification?

(note the minimum specification of each commodity and service, as per the needs summary)

		Firewood (locally collected and sold in small bundles)

		Soap – washing clothes 

(brand = SUPA SOAP)

		Water (water from vendors, collected from municipal supply )

		Milling (maize into maize meal)

		

		







		

		

		

		



		B3. Unit of measurement

		Small bundle = 1 Kg

		Pieces 

		25 liter jerry can

		1 sack – 50 Kgs

		

		

		

		

		

		



		B4. Quantity & frequency 

(How much is needed and how often?)

		1 Kg Daily/ HH

		2 pieces Weekly/ HH 

		50 liter daily/ HH

		Weekly, 10 Kgs / HH 

		

		

		

		

		

		



		B5. No of HHs needing this good

		1,000

		500

		4,000

		4,000

		

		

		

		

		

		



		B6. Duration of assistance 

(For how many months is this assistance needed?)

		6 months

		3 months

		1 year

		6 months

		

		

		

		

		

		



		B7. TOTAL DEMAND (Quantity X, frequency X, no. HH X, no. months X and duration X)

		1,000 Kg/ day for 6 months

		1,000 pieces/ a week for 3 months 

		200,000 liters/ day for 1 year

		40,000 Kgs / week for 6 months

		

		

		

		

		

		



		B8. Is future demand  less than 10% of normal trader flows in rural and 25% in urban markets? 

		No

		Yes

		No

		No

		

		

		

		

		

		









		C. Service providers, marketplaces, core goods and service availability 



		Q13. List the targeted communities/ camps/ settlements, their population size, and the service providers and marketplaces they normally frequent



		Population

		Name of the service provider / marketplace(s) used frequently

		Approximate marketplace/ service provider catchment 

(total population served including host community)

		Availability of core goods and services

		Access and protection risks assessed

(Consider: Age, gender, disability, protection, civil documentation and access issues)



		Community / Camp or Settlement Name

		Population Size of community/camp or settlement (households)

		Target population size within camp/ settlement (intervention period)

		

		

		NOT AVAILBALE most of the time 

		ARE AVAILABLE most of the time

		Likely FUTURE availability for programme interventions timeframe

		



		Harambe camp

		50,000

		5,000

		Kangemi Market

		150,000

		Firewood

		Soap

Water

Sanitary pads

		Water and soap are likely.

Firewood is unlikely (plus environmental issues to consider)

		Access for women and children can be problematic due to sporadic security problems, attacks from the host community.



		Harambe and Ujama 

Ujama

		75,000

		10,000

		Mills are located outside  Kangemi market



Independent milling ousehold (in camp/ settlement)



		180,000

		

		Milling services

		Milling likely available

		Women undertake milling activities. 



Some mill owners ask for ‘favors’ in return for lower milling fees. Needs to be checked,









		D. Seasonal Calendar (Begin the timeline from the first month of the planned activity). 



		D1. For each core good & service record when the item is needed (mark with X, mark peaks in need with XX, including rationale)

		Jan

		Feb

		Mar

		Apr

		May

		Jun

		Jul

		Aug

		Sep

		Oct

		Nov

		Dec



		Soap (SUPA SOAP)

		X

		X

		X

		X

		X

		X

		X

		X

		X

		X

		X

		X



		Water (due to heat)

		X

		X

		X

		X

		X

		X

		X

		XX

		XX

		XX

		XX

		X



		Sanitary pads

		X

		X

		X

		X

		X

		X

		X

		X

		X

		X

		X

		X



		D2. Are there any seasonal factors that might influence access or demand? 

(List factors from your discussion and note when these might occur)

		Jan

		Feb

		Mar

		Apr

		May

		Jun

		Jul

		Aug

		Sep

		Oct

		Nov

		Dec



		Christmas and Ramadhan

HHs less likely to use cash to purchase items

		X

		

		

		

		

		

		X

		X

		

		

		

		X



		D3. Are there any seasonal changes that the assessment will need to consider? 

		Yes

No
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		E. Defining the scope of the MSMA  



		E1. Based on the information on population size, access to marketplaces, and goods & services availability and preference, list core goods and services, reference marketplaces, traders and service providers that will be assessed



		Core good/ service

		Traders or service providers

		Reference marketplaces

		Frequency of operation

		Distance from target population and means of transportation 

		Aspects requiring further analysis 



		Water 

		Municipal water suppliers (supply water vendors)

		Nr Central market

		6 days a week/ not Sundays

		10 kms 

Car

		Capacity to meet needs during seasonal variations



		Milling agents

		 Milling agents (Mills are Us and household-based service providers)

		Kangemi market and within camp 

		Daily 

		2 – 5 Kms Kangemi market.

HH based mills = closer Bicycle/ car/ walk/ donkey/ small taxi

		Expandability of millers to include additional households and protection issues faced by female customers



		Sanitary pads

		Camp market

		Kangemi market and within camp

		Daily

		2 – 5 Kms Kangemi market.

HH based mills = closer Bicycle/ car/ walk/ donkey/ small taxi

		No need for further analysis, items are readily available and induced demand represents less than 10% of existing trader flows



		Firewood 

		Camp  market

		Kangemi market and within camp

		

		2 – 5 Kms Kangemi market

		Availability of firewood and risk assessment, including environmental issues to consider
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Data Analysis Tool 2: Marketplace Analysis (Goods & Services)

This worksheet supports the analysis of information collected so far and to guide the team in decision-making on: 

· Whether target populations have safe and dignified access to reference marketplaces

· Whether marketplaces supply the goods and services needed by the target population

· Whether traders and service providers are likely able to increase supply to meet expected demand



[bookmark: _GoBack]By the end of this worksheet the assessment team should also be able to identify if specific core goods or services require a more in-depth supply chain or a more holistic market system analysis. In case there are complex goods and services being analyzed (e.g. rental, water or health markets) confirm your analysis with technical experts to ensure an adequate quality of the service that is aligned with good practice standards such as Sphere and Common Humanitarian Standards. 



1. Consider the physical and social access of target populations 

		Area

		Questions

		Yes

		No

		More Info Needed



		1.1 Safety:



		· Are there any known general safety risks associated with the reference marketplace or individual traders/service providers within the reference marketplace?

		

		

		



		

		· Are there any known safety risks for persons of concern to access the reference marketplace or individual traders/service providers within the reference marketplace? 

		

		

		



		

		· Are there any known safety risks for traders/shop owners and service providers due to an increase in demand? 

		

		

		



		

		· Is it possible to mitigate these safety risks? 

		

		

		



		

		List any identified security risks: 



List identified mitigation measures to reduce risks: 







		1.2 Physical access: 



		· Do target populations (including person with specific needs) have limitations in physical access to this marketplace, traders and service providers?

		

		

		



		

		· Do target populations have any restrictions on their freedom of movement to reach the marketplaces and to access the goods and services they require?  

		

		

		



		

		· Do traders and service providers face any restrictions to access the camps/settlements/neighborhoods, where the target population lives? Is access regulated or controlled, and if so, by whom and is this restricting access? 

		

		

		



		

		· Is there a particularly long distance for target populations to reach the marketplace, traders or service providers (i.e. 30min walk and a return trip possible within daylight)? 

		

		

		



		

		· Are there opportunities to mitigate limitations in physical access – for example provision of transport costs, legal assistance for movement permits enabling market access, discussions with traders to relocate closer to the target populations?

		

		

		



		

		List any identified physical access constraints: 



List opportunities to improve physical access to the marketplace: 



		1.3 Social access:

 



		· Do any segments of the target population have restricted social access to the reference marketplaces, traders or service providers?  Consider any obstacles related to religion, ethnicity, gender, language, etc or whether there are any specific geographical areas or services perceived as ‘off limits’ for certain groups? 

		

		

		



		

		· Are there opportunities to enhance safe and dignified social access? 

		

		

		



		

		List any social access constraints: 



List opportunities to improve social access to marketplace: 

		

		

		



		

Note: Note if you identify any safety risks or limitation in physical or social access to marketplaces, make sure you discuss these in Step 3: Review and mitigate risks.









2. Consider quality, quantity and price of core goods and services

		Area 

		Questions

		Yes

		No

		More Info Needed



		2.1Quality: 



		· Can traders and service providers supply the required goods and services of the quality wanted, using the specification outlined? 

		

		

		



		1.1 

		· Will the quality of the goods and services at the required specification be available if demand was created? Is it likely that the target population will demand the goods and services be aligned with these specifications? 

		

		

		



		1.2 

		· If not, are these goods and services available to another specification? Is the available specification suitable/ acceptable to the organization and target population? For example, is there sufficient rental housing stock available at acceptable standards? What modifications should be undertaken to ensure compliance to basic standards?

		

		

		



		1.3 

		· Could you work with traders or local service providers (e.g. water utilities, landlords, milling agents) to raise the quality provided up to agency standards?

		

		

		



		

		List any deviations from the anticipated quality and document the revised specification for each core good/service: 





		2.2Quantity:



		· Does the target population represent more than 20% of people visiting this specific marketplace?   

		

		

		



		

		· Will induced demand represent more than 10% of normal trader flows in rural markets or more than 25% in urban markets?

		

		

		



		

		

List the % of target population vis-à-vis overall population in the catchment area: 



List the required supply chain expandability for each core good and service: 





		2.3 Duration 

and frequency of core goods and services availability:



		· Can traders and service providers supply the required goods and services at all times in the year? 

		

		

		



		2.4 

		· Are there months of the year that supply for this good or service is higher/ lower? Why? Is supply significantly reduced resulting in a lack of goods and services and an increase in prices?

		

		

		



		

		· Can traders and service providers supply the required goods and services at the frequency required? 

		

		

		



		

		List any identified limitations with regards to seasonality and the frequency and the reasons for limited supply:  



		2.4 Prices of core goods and services:

		· Are prices for core goods and services stable throughout the year? 

		

		

		



		

		· Are there any differences in price for the same good or service between or within marketplaces? 

		

		

		



		

		List any price differences between or within markets by core good and service: 



		Note: If induced demand represents more than 10% of rural and 25% of urban trader flow/service provision, it is important to look at the supply chain expandability into more detail in Step 2.2. Similarly, if there are significant price differences within and between marketplaces, it would be recommended to look at a more detailed supply chain analysis.  







3 Consider the wider market infrastructure and regulatory environment.

		Area

		Questions

		Yes

		No

		More Info Needed



		3.1 Infrastructure:



		· Do traders and service providers have the necessary physical infrastructure to accommodate more clients and store more goods? For example, can landlords increase supply of suitable accommodation by improving existing infrastructure?

		

		

		



		

		· Do shops and service providers have the necessary staff/ specialists to accommodate an increase in demand? For example, do water providers require assistance in locating hardware to increase supply to new areas?

		

		

		



		

		· Do shops and service providers have access to enough storage capacity and/or access to warehouses to increase supply for required goods and services? 

		

		

		



		3.2 Basic market integration and competition:



		· Are the markets and service providers connected (via roads, internet and mobile networks) to regional and national markets to facilitate quick transportation of information, goods and services to the market? 

		

		

		



		

		· Is there sufficient connectivity and electricity in this area to enable increased financial transactions for market traders and service providers?

		

		

		



		

		· Are there a sufficient number of service providers and traders selling core goods and services within the reference marketplace?

		

		

		



		

		· Are there any risks that a market based programme intervention (potentially CBI) will result in monopolistic behavior? Or the marginalization of smaller traders/ service providers? If so, can this be mitigated and included into programme design?

		

		

		



		3.3 Regulatory environment:



		· Do traders/ service providers have the relevant documentation to enable their trading activities? 

		

		

		



		· 

		· Are the traders/ wholesalers selling core goods legally registered/ licensed – or – recognized by the local authorities? If not, why not? Does this affect their ability to engage fully in trading or scale up their activities? What are the potential implications on the local and target population?

		

		

		



		· 

		· Is the regulatory environment conducive to a market based programme intervention, such as CBI? Are there any risks associated with the current regulatory environment? 

		

		

		



		· 

		· Are any interventions (including advocacy) required to support the regulatory environment for target populations and service provider/ market traders?

		

		

		



		Note: if there are indications that there are any limitations with regards to infrastructure, market integration, competition or the regulatory environment, consider proceeding with a market system analysis in step 2.3.
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Data Analysis Tool 3: Supply Chain Analysis 

This tool helps to categorize and analyze data that was collected in previous tools in order to guide informed decision making related to supply chain capacity. 



Analysis Question 1: Are markets competitive?

1.1 How many service providers and /or traders are providing the core goods and services of similar quality and value in the marketplaces used by the target population?

		Good/Service (Specify) 

		Timeframe: 

		Number: 



		Eg. Jerry Can

		12 months ago:

		Eg. 0 



		

		Now: 

		Eg. 2



		

		Programme intervention period: 

		Eg. 4







1.2 Between these actors selling core goods and services in the market place, are there any market actors who

have a large ‘share’ of the total demand? (i.e. does any actor have over 50% of the market share?)

		Good/Service

		Name Market Actor

		Estimated % of current market share now:

		Estimated % of current market share programme intervention period:



		Eg. Jerry Can

		Jerry Shop

		50%

		25%







1.3 Are there any price differences for the same quality/item between different market actors: 

		Good/Service

		Name Market Actor

		Lowest price:

		Highest price:



		Eg. Jerry Can

		Jerry Shop

		3 USD

		5 USD







1.4 Looking beyond the market place to the supply chain, are there any market actors that dominate the supply chain control prices at the reference market level? 

		Good/Service

		Name Market Actor

		Estimated % of current  market share now:

		Estimated % of current market share programme intervention period:



		Eg. Jerry Can

		Jerry Supp

		80% 

		80%







Concluding supply chain analysis question of each core good and service: 

		Will  there be sufficient competition?  Min. 3-5 market actors in each village (5-10 in bigger markets) selling good/service at a similar price. 

		Now:

		Programme Intervention:



		Eg. Jerry Can

		No

		Yes



		Note: If there is a Monopoly along the supply chain, the team will have to assess in the next step the reasons by looking at the market system more broadly. 











Analysis Question 2: Are markets integrated?

2.1 Looking at the prices of goods and services sold along the supply chain and between market places. Are there similar patterns in the way in which prices change over time and between locations? 

		· Yes       

		· No







2.2 Do seasonal price fluctuations in the local area normally reflect similar fluctuations in the national market?

		· Yes       

		· No







2.3 If there is a shortage of goods and services in one geographical location along the supply chain and is there a movement of surplus goods and services to this area? 

		· Yes       

		· No







Looking at other factors that influence integration:

2.4 Is there a lot of trade/ movement of goods and services between this area and other areas? Consider cross-border trade too.

		· Yes       

		· No







2.5 Can suppliers and consumers, including the target population, reach the market place/access goods and services easily?

		· Yes       

		· No







2.6 Do traders have access to information related to national prices? By telephone/ mobile/ radio or Internet?

		· Yes       

		· No







2.7 Are the prices/tariffs regulated by the government and are these readily enforced?

		· Yes       

		· No







2.8 Is the market environment (policy, regulation, social norms and trends etc.) conducive to business and encouraging of new business entry? Is this the case for women and people of different cultural and religious backgrounds?

		· Yes       

		· No







Concluding supply chain analysis question of each core good and service: 

		Are markets integrated?  Are prices for the same goods and services moving together between and across markets? 

		Now:

		Programme Intervention:



		

		

		



		Note: If markets are not integrated, engage in a market systems analysis (Step 4) to assess bottlenecks in the wider market system.









Analysis Question 3: Can the current and/ or expanded volume of goods and services sold meet identified needs in a timely manner?

Table 1: Demand and supply (now and programme start) in reference market supply chains[footnoteRef:1] [1:  Adapted from UNHCR et al. (2015) Operational Guidance and Toolkit for Multi-Purpose Cash Grants. Annex 1 Table 9] 


		Good/ service

Indicate specification

		Demand information

(volume and frequency)

		Supply information

Now (%)

Indicate Number of service providers/ traders and approx. total volume

		Supply information

Programme start (%)

Indicate Number of service providers/ traders and approx. total volume

		Expandability Capacity to increase supply?

State %, increase trader activities etc.

		Supply = Demand

State: Yes/No For supporting now or programme intervention period

		Market support needed?

Assumptions made? State: For supporting now or programme intervention period



		Laundry soap

(70% fat, unscented, 1000g blocks)

		Need 30,000 units per month

		10 traders – 15,000 units (50% of demand)

		10 traders – 20,000 units 



		Between 30 - 40%  increase if needed

PLUS: 

New traders enter market (due to demand increase): 

5 traders – 10,000

		Yes – for forecasted demand

		Credit and storage support needed by approx. 6 traders. Communication with traders needed to ensure supply available.

Traders from supply market will be attracted to demand increase 



		





		

		

		

		

		

		







Concluding supply chain analysis question of each core good and service: 

		Can core goods and service supply chains increase supply to meet demand?

		Now:

		Programme Intervention:



		

		

		



		Note: If supply chains are unlikely to increase to meet demand, note down the maximum % that they could meet. Similarly, note down what % could be met with potential supply chain support activities. 
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Analysis Question 4: Will an increase in demand cause core good and service prices to rise for more than 3 months?

· If yes; for how long and by how much are the prices likely to rise to?



		Need help in answering this question? 

Secondary data:

· What is the current rate of inflation?

· What has been the rate of inflation for the last 5 years?

· Are there any significant seasonal differences that need to be highlighted?

· Do the prices of the core goods and services change considerably from season to season? Why? 



Learning from others:

· Have there been any CVA programmes in the past at a similar or larger scale than those planned? If so, were there any long-term (longer than 3 months) price rises as a result?

· If so by how much and for how long?

· What could have been done to mitigate this?

· How did the increase in price affect the CBI programme?

· How did the increase in price affect the non-targeted population?







Analysis Question 5: Do service providers and traders need support to increase their capacity to supply goods and services of the required quality, frequency and duration? 

· If yes; for how long and by how much are the prices likely to rise to?



If you are considering including trader support, use the following questions in discussions: 

· Who are the traders?

· What size of trader are they?

· Do they represent a specific group/ gender?

· Are they accessing support from other actors/ agencies already?



· What do they need?

· Is this a one-off support or regular support?

· Is it the kind of support your agency normally provides?

· Who provided this information – are they reliable sources?

· Has the support needed been checked – to make sure that it would actually support the business in the way described?

· Is the support they require available from other actors?



· When is the support needed by?

· What would happen if there were a delay in the support provided?



· What difference would providing trader support make? In terms of:

· Re-stocking speed

· Stock warehousing

· Prices provided to target and local populations



· Would the trader support make a significant impact on the planned programme:

· In the short term?

· In the long term?

· Multiplier effects on other aspects of the programme?



· Can the planned programme be implemented without the trader support? 

· Is it vital?



· How much would the support cost?

· How does this cost compare to the overall programme cost?



· Looking at the benefits (impact), is it worth the cost?

· Consider short and long-term benefits

· Consider UNHCR and Government strategy 



Table 2: Service provider and trader market support interventions 

		Who?

Service provider/ trader / target population  

		Support needed

		Timeframe

		Rationale – Why is this support so essential?



		

		

		Now

		Programme intervention period

		



		E.g.:

SOAP traders

		Warehousing space, Capital to bring in additional stock



		Yes

		No

		- One-off support has long term impact as soap is a key need 

- Soap trader supplies hygiene items



		For all traders in market place in general

		Market boundary, drainage, mobile banking access

		Yes

		Yes

		Pre-requisites for market growth
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Data Analysis Tool 4: Market System Mapping[footnoteRef:1][footnoteRef:2]  [1:  Red Crescent and Cross Society (2014) Market Assessment Guidelines, Tool 1.3]  [2:  The mapping model presented here is based on the market-mapping tool used in the EMMA toolkit (Albu, 2010).] 


This tool guides the process for developing a market system map for core goods and services, which will help identify additional key stakeholders and informants for involvement in the market assessment and analysis. It will help identify any bottlenecks in the wider market system as well as market support activities that could support supply chain expandability.

· [bookmark: _GoBack]Market system maps are: 

· Developed for each good and service that has a different supply chain. Where similarities in supply chains arise, ‘bundling’ is possible.

· A visual tool to communicate information effectively, including relationships between market actors, the wider market environment and infrastructure relevant to the market system of that core good and/or service. Specific focus on gender, protection and environmental aspects can be added.

· Simple and easy to read and understand, focusing on the aspects that are relevant for goods and services of interest. 

· Developing the maps is:

· An iterative process that requires probing/ questioning and revising the maps with key informants and using secondary data. They are likely to be revised multiple times and this should be encouraged!

· Maps are used to: 

· Help the field team to decide which market actors and key informants to meet. 

· Help identify information gaps to work out what issues and questions to focus on.

· Assist in the analysis of market data by providing a more holistic understanding of the market system for that core good and service.



TIPS

· Ensure that the team have sufficient time to study and understand the examples and follow the step by step guidance below. This will save time and improve the quality of data recorded.

· Ensure that price and volume data refers to specific unit and specifications of goods and services (especially if quality and environmental aspects such as sustainable sources are of importance).

· For this exercise you will need: 

· Flip chart (or white boards), Post-its (various colors) and pens (various colors)

· Placing market actors/ service providers and such like on post-its will help the iterative (see below) process that takes place when mapping.



By the end of the market system mapping answer the following questions:



· What are the constraints/ blockages that will affect the supply of core goods and services in the market system, and can they be mitigated? Where are these constraints/ blockages located, who do they affect and what can be done to mitigate them? Do the constraints/blockages affect certain groups more than others – such as women and elderly? What is the likely impact of addressing these blockages? What will be the impact on the target population and the sustainability of the response?

	

· Are there any opportunities to improve target population access to goods and services? What can be done to ensure a sustained improvement of access to goods and services by the target population? Are the opportunities within the timeframe of the likely intervention? Who would be best placed to undertake these interventions? 



· What can be done to improve the functionality of key market actors: within the market chain, infrastructure and market environment? What support is needed and could be provided within the timeframe of the intervention? Who are the key actors involved in ensuring an improvement in market functionality? How can intervention impact be sustained?



Market system maps guide

Questions 1-4, the draft supply chain map, will consider only the actors in the market chain – these actors will include anyone who regularly interacts with the movement of this good. This includes humanitarian agencies.

Question 5-9, the supply chain map, will involve adding more detailed information to the market actor and flow component and will consider the infrastructure & services as well as the external environment in order to the understand the most important factors that contribute to the effective running of this market system. 



Example Supply Chain: Wheat markets

[image: ]



Draft supply chain mapping

Develop a Supply Chain Map for EACH CORE GOOD

Start the supply chain by thinking about the connections between markets and the movement of goods and services. To do this, refer to the market place map that was done in Step 2. Using the following questions, draft the simple supply chain including the actors in the chain and the movement of goods and services between these actors.

· It may be useful to print a copy of the example map for all team members as the aim will be to develop something similar to this. 

· Remember at this point you will not have all of the information and the maps will be revisited. 



Question 1: Is it possible to group items on the shopping list? 

Items on the shopping list may be grouped by supply chain if they are usually supplied by the same retailers and suppliers and if they usually follow the same journey from production to consumers. 



Question 2: Who are the actors that deal with the goods and services and what do they do? 

Name the actors according to the activity they undertake. Limit yourself to the most important actors (try not to exceed 6-8). 



		Example of market actors in a wheat flour market: 

· Importers/exporters

· Producers (big and small farmers)

· Millers (central and local)

· District traders / Wholesalers

· Retailers (urban and rural)

· Consumers (urban and rural, refugee camp, villages) and listed by type of consumer (refugee/ local) 







· Ensure that all teams are using the same definitions / descriptions for different sized traders. 

· The box representing the consumer can indicate both local and displaced communities. Choosing whether to represent displaced and local populations together will depend very much on the context of the assessment. 



What matters most of all, is that the map being developed makes sense to the assessment team and that they understand what it represents.



Question 3: How do the goods / services move in the market chain?  

It is important to identify the direction in which the goods/ services flow from the producer to the final consumer. A good can flow in different directions depending on the size, specialization and location of the actors, among other factors.

Small farmers

Bigger farmers

Local mills

Rural Retailers 

Large flour millers

Rural Population

(incl. 1 refugee camp)

District traders

Urban retailers

Urban population

(local + refugee)

Importer/ Exporters





		Keep in mind: Cross border trade[footnoteRef:3]  [3:  Adapted from: FAO 2008, p40, 53] 


Many displaced populations are located close to borders between countries. While cross border trade may not be large in comparison to the total national supply, it can be quite significant within a specific province or district.  



Wherever there are significant formal or informal cross border flows of goods and services, it is important to account for the possibility that goods and services could move into and out of border areas and the broader market networks as the market conditions change. 







Question 4: How many actors of each type are there? 

The data collected using Data Analysis Tool 3 will have assisted in answering this question. The maps will now represent how many actors of each type are in the chain and how big the target group (consumers or producers) is.



If at this point in time exact numbers are not known, then, this is not a problem. Include what is known. Where there are gaps in information – highlight these for investigation in the next assessment step. 

[image: ]



Supply chain mapping

Following more detailed assessment, this maps will be used to expand upon the draft supply chain maps, to include additional data and amended data. 

· Start by reviewing the draft maps and any secondary information that was documented when the Draft Supply Chain Map was developed (Questions 1-4)

· Do not be afraid to redraft the maps if necessary.

· Follow the questions below to continue to develop your market maps, 



Question 5: What is the volume of goods/ services in the market chain? 

The volume of goods /services that each actor handles are represented below in metric tons. Refer to Step 3 to determine unit of measurement.  



[image: ]



Question 6: How does the monetary value change throughout the chain? 

The monetary value can be shown as the price at which the goods/ services are sold. Use agreed unit as per the specifications

[image: ]



It can also be shown as the value that is added at every step throughout the chain.  Deducting the difference in prices along the supply chain will lead to an overview of the margins at the different steps. 



Question 7: What types of relationships and linkages exist?

Relationships or linkages between market actors generally fit into one of three basic typologies:

· Spot market relations are created ‘on the spot’, i.e. actors make a transaction (including negotiations on price, volume and other requirements) with a specific duration and scope. 

· Persistent network relations happens when actors have a preference for transacting with each other persistently. These relations require a higher level of trust and some level of interdependence, and can be formalized by contracts.

· Horizontal integration goes beyond the definition of a ‘relationship’. It happens when the actors involved share the same (legal) ownership, and the same organization (a company a cooperative, etc.) deals with different processes throughout the market chain. 



[image: ]



Question 8: What infrastructure and services support the market chain?

Including this information will allow you to identify and represent the most crucial elements of infrastructure and services then link them to their users within the market chain. This will be used when understanding market resilience and interpreting risk. It provides a space to record qualitative data that has been collected and allows you to understand the role that infrastructure and services play in maintaining the market system’s efficiency and accessibility. 



[image: ]



Question 9: What factors in the external environment impact on the market chain?

This component of the mapping is concerned with rules, regulations, issues and trends that have significant influence on the market environment in which market actors operate in. See Step 6 for more guidance. 



[image: ]
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Data Analysis Tool 5: Risk Identification and Mitigation Summary 

[bookmark: _GoBack]This tool supports the documentation of identified market-related risks and corresponding mitigation measures. 

Key questions this analysis tool tries to address includes:

· What are the risks associated with a specific reference market? 

·  What can be done to mitigate risks?

		Risk and consequence 

(Description)

		Location of risk: (specify)



		Likelihood (probability) and rationale

		Impact (consequences) and rationale

		

Overall risk classification



		Mitigation Actions 



		

		(Market place, supplier market, specific type of trader/ service provider, target population, supply system, market environment, market infrastructure etc.)

		Very unlikely (1), unlikely (2), moderately likely (3), likely (4), very likely (5) 

		Negligible (1), minor (2), moderate (3), severe (4), critical (5)

				

		Critical

		Severe

		Moderate

		Minor

		Negligible



		Very Likely

		Hihg

		Hihg

		Hihg



		Medium

		Medium



		Likely

		High

		High

		Medium

		Medium

		Medium



		Moderate

		High

		Medium

		Medium

		Medium

		Low



		Unlikely

		Medium

		Medium

		Medium

		Low

		Low



		Very 

unlikely

		Medium

		Medium

		Low

		Low

		Low





All risks considered high and medium must be included in the monitoring plan. All high and medium risks should be mitigated. If risk remains high even after mitigation, it should best be avoided!

		



		Example: Seasonal rainfall results in supply chain delays

		Transportation network

		Very likely

		Minor – as core goods are not perishable

		



Medium 

		· Not needed – but could encourage traders and wholesalers to increase stocks before rains. 

· Advocate to local government to improve roads. 



		Multi-purpose cash for basic needs will not meet water needs



		Target population

		Very likely (PDM evidence supports this)

		Severe (water needs are cited as a priority)

		



High

		· Consider awareness campaigns reassess use of MPC. 

· Provision of water voucher.

· Support local municipality to extend water supply network to provide cheaper and more reliable water supply. 
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MSMA Toolbox

Data Collection Tool 1: Secondary Data Review Checklist

This tool helps guide secondary data collection in order to take stock of what we already know and to identify critical information gaps. It focuses on data collection related to context and needs analysis as well as existing information on marketplaces, individual traders and service providers.



		Type of Information

		Potential Sources

(Secondary data/existing reports)



		

A summary of the humanitarian situation in the country and area(s) of intervention, including any recent or predicted developments in the context over the coming 6 months[footnoteRef:1]. Key information to look out for: [1:  As well as a thorough understanding of the humanitarian context this should include organisations working in the area, protection concerns (reported and unreported), conflict and fighting (if relevant to the context) government policy regarding refugee movement (that can affect market access) and likely changes in government policy towards Persons of concern and Cash based interventions] 


· Nature of the current humanitarian situation and experience of humanitarian and development  partners (if any) in the affected area, including past, on-going and planned interventions (with a specific interest in market-based interventions, especially Cash-based interventions) 

· Any changes to the context that have occurred recently or may occur in the near future 

· Current number and origin of affected populations (including displaced persons and host communities)

· Current planning figures for persons in need of assistance (disaggregated by age, gender and diversity) 



		

· Situation and response analysis from humanitarian actors, private sector and government sources

· Humanitarian coordination & information networks

· On-line search for past interventions/ lessons learned documents and evaluations  

· Data from development actors

· Sector specific assessment reports



		

An overview of the general situation in the country and the area of intervention, including political and socio-economic context. Key information to look out for:

· Socio-political overview

· Economic overview (fiscal, regulatory, monetary policies, inflation rates, levels of corruption and bribery)

· Government policy regarding interventions involving market actors

· Availability of existing social safety nets that could potentially be accessed 

· Legislative framework in relation to persons of concern

· Main protection and security concerns in the planned intervention areas

· Cash feasibility analysis

· Evaluations and learning documents related to in-kind and cash programming and other market-based responses

· Regulation of traders and key service providers (formal and informal)

		

· National census information 

· National Poverty Reduction Strategy Papers or development plan

· National economic regulations on water, waste water and electricity 

· UN Strategy papers 

· Project documents, assessments and programme plans

· Livelihoods/Household Economic Analysis profiles

· Regional or national think tank and policy analysis

· Cash working group analysis

· Cluster/ Working group analysis

· Development partner data – including UNCDF, UNDP etc.

· Information Counselling and Legal Assistance teams 

· Legal counsel officers 





		An overview of assessed multi-sectoral needs of persons of concern will help identify which goods and services will likely be sought in the foreseeable future. Key information to look out for:

· Identified one off and ad-hoc needs in terms of goods and services (e.g. transport, shelter & latrine construction, household items and livelihood support)

· Identified needs and willingness to pay for such needs

· Identified seasonal needs (e.g. winterization, rainy season and seasonal livelihood support)

· Identified regular needs (e.g. food, (menstrual) hygiene, water, sanitation, communication, rent, medical care and medicine)

· Different or specific needs between members of the household that should be addressed (e.g. women, men, boys, girls and persons with specific needs)

· Existing assessments covering the Minimum Expenditure Basket, including expenditure assessments

		· Multi-sector Initial Rapid Assessments (MIRA) 

· Post Disaster Needs Assessment (PDNA) 

· Joint Assessment Mission (JAM) 

· Sectoral Needs Assessments by UNHCR and/or Partners. 

· Central Emergency Response Fund (CERF) 

· Relief Web, ACAPS etc.

· Government led Vulnerability Assessments 

· Clusters and working groups including the cash working group and protection working groups



		

An overview of humanitarian agencies and Government or development actors providing assistance (goods and services) to persons of concern and host communities. Key information to look out for:

· Other actors providing assistance and services to Persons of concern  

· Information on existing Government run social safety nets

		

· UN Cluster and working group meetings and notes

· Intervention maps indicating response locations and intervention types etc.







		

Existing market analysis and monitoring data on goods and services of interest,  mapping of local and regional markets, based on location and/or population group. Key information to look out for:

· Availability and geographic location of existing markets and service providers for relevant goods and services

· Approximate size of these markets (catchment area)

· Opening times of these markets – daily, weekly, monthly, seasonal, etc. 

· Existing service provider, market assessments and analysis reports from the implementation area including value chain, market system analysis reports

· Information regarding market-based programming interventions within the area

· Government policy regarding NGO/ UN interventions involving market actors and service providers

· Market and service provider monitoring data

		

· Maps of the area of intervention

· Maps of camps/settlements

· Existing market assessments incl. water and energy market assessments 

· Existing cash feasibility assessments

· Existing livelihood assessments

· Existing food security assessments

· Famine Early Warning Systems Network (FEWS)

· WFP Vulnerability Analysis and Mapping (VAM)

· FAO

· Development actors e.g.: Water and Sanitation for the Urban Poor, Practical Action

· Government bodies



		An overview with key information per identified marketplace



Key information to look out for:

· Basic information on history, market authority, management, service provider and trader association details, etc. 

· Average size of the market and type of goods and services that are supplied

· How far is the market located from the Persons of concern (both in km and time required to access, specifying mode of transport)? What access limitations are faced?

· Gender and protection issues related to marketplace access and utilization?

· What are the opening times of the market and are there any potential access constraints throughout the year?

· What is the level of satisfaction of affected populations in view of the quality of goods and services they access locally? 

· Do Persons of concern use markets and services in the same way as host populations? How does it differ and why? 

· Are there times in the year when it becomes more difficult to buy things in market or access certain services? 

· Are Persons of concern able to access the goods and services needed? 

		

· Existing water and sanitation market assessments in EMMA 

· Local governmental authorities such as the Ministry of Commerce

· M&E data/ PDMS from existing and past programmes



		

An overview of general market trends in order to support the overall analysis: 



Key information to look out for:

· What is the availability of items and services throughout the year – are there any specific times in the year when it is easier or more difficult to supply certain goods or offer certain services? 

· What is the price of items and services throughout the year – are there specific times in the year when they are more or less costly? 

		

· Seasonal calendars, meteorological data etc.

· Supply chain analysis reports

· [bookmark: _GoBack]Government ministry reports (e.g. Chamber of Commerce)

· PDMs/evaluation documents from past programmes
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Data Collection Tool 2A: Key Informant Questionnaire (Goods)

This tool provides a structured Key Informant  Questionnaire (Goods) for use in a specific reference marketplace to gain high-level information on basic market characteristics, the range of market players, and availability of core goods and their current price range. Information from this questionnaire should be triangulated with information from the secondary data review and general market observation.



[bookmark: _GoBack]Interview Introduction 

My name is _______________. I am a member of staff with _______________ and my role is _______________. We are conducting a survey on markets in ____________. We will use the information you share to inform our assistance. I would like to ask you a few questions, which will take around ______ to answer. Your name will not be recorded and any private information that you provide us will be confidential. Your participation in this interview is voluntary and you can choose not to answer any or all of the questions. We are interested in two time frames, now and when our interventions starts (______).



		A. Key Informant Details



		Name of Key Informant

		



		Sex of Key Informant

		



		Date of  the interview

		



		Name of the marketplace

		



		GPS coordinates of the marketplace (if available)

		



		Type of market 

(camp market / local market /supermarket/local shops/ regional market / supplier market)

		



		Frequency of market days 

(e.g. daily / weekly / monthly)

		



		Distance of target population & cost of travel

		



		Time when established 

(if less than 1 year)

		



		Contact details of the key informant



		Name,  position, business (explain role if not clear from position)

		Telephone 



		

		







		B: Market Organization 



		Q4. Is there a market authority? What is its role? 



		Yes__      No__



If Yes, What is its role? (choose all that apply)

a. Regulating market prices

b. Collecting trading fees

c. Providing licenses to traders

d. Ensuring a good trading environment

e. Solving problems/ disputes between traders

f. Solving problems/ disputes between customers and traders

g. Ensuring a mix of goods are available in the market

h. Other (please specify) ____________________





		Q5. What is the legal status of most traders in the market? (i.e.: are traders registered/ licensed to trade in the market?) Does legal status affect the ability of traders to work?



		



		Q6. Approx. what percentage of traders are from the displaced/ refugee population?



		



		Q7. Approx. what percentage of traders are women?



		



		Q8. Who determines the price of goods in the market? 



		1. Prices are fixed by the Government

2. Prices are fixed by big vendors in the market

3. All traders set prices at the start of the market day 

4. Prices are fixed by wholesalers outside of the market

5. Prices are fixed by the trader associations before the market begins

6. Each trader determines his/her own price

7. Prices are fixed between buyer and seller

8. I don’t know

9. Other (please specify)







		C. Market Catchment Area



		Q9. Has the market changed in size in the past 12 months? 

(or agreed reference a timeframe)



		Change in size 

(larger, smaller, same size – consider the number of wholesalers, retailers, petty traders etc.)

		Please explain why 

(If there has been a change – consider changes in: population size, assistance type, host population needs etc. )



		

		A- More customers from other markets/ areas

B- Improved road infrastructure

C- More traders selling the same goods

D- Reduced demand from customers

E- Road infrastructure worse/ seasonal impact

F- More humanitarian aid provided

G- Increased number of refugees/ displaced 

H- Increased demand from customers

I – Other, please specify







		Q10. Where do people who visit the market come from? Has this changed in the last 12 months?



		Locations 

(i.e. from which communities, villages, towns, camps, etc.)

		Reason for change

(note the explanation – prompt: physical access, other markets destroyed, influx of people, security, etc.)



		





		



		Q11. What is the characteristic of people visiting the market (gender, location, origin, ethnic or geographic origin, etc)



		



		Q12. Has the demand for the core goods changed in the last 12 months? 

(do people buy more of these goods, less of these goods, or is there no change - note the answer for each of the core goods and services in section A and – if applicable – ask why demand has changed)



		Core Good 

		Change in Demand (YES or NO)

		Explanation



		

		

		



		

		

		



		

		

		









		D. Market Supply



		For each of the following questions record as much information as possible.

Q13. How many wholesalers supply the core goods in the marketplace? Approx. how much of the core good do they sell a month? 

Q14. How many retailers supply the core goods in the marketplace? Approx. how much of the core goods do they sell a month? 

Q15. Is the market supplying the same volume of core goods per month compared to this time 12 months ago? Quantify if possible. 

Q16. Where do core goods come from?  Indicate the supplier market or name of the trader. 

Q17. Are there times in the year when it is more difficult to supply the core goods? What challenges are faced? Consider the likely programme intervention timeframe.



		Name of core good



		Q13. How many wholesalers?

		Q14. How many retailers? 

		Q15. Volume of core goods per month compared to last year?

		Q16. Source of core goods

		Q17. Challenges in supply 

(keep in mind the likely programme intervention period timeframe)



		

		Now

		Volume of sales per month

		Now

		Volume of sales per month

		Indicate: higher/ lower/ same/ double/ half etc. 

		

Indicate locations, supplier markets 

		Indicate challenge(s) and months of the year



		1. Soap (SUPA brand, 400 g bars)

		3

		200 

		15

		400 – 600 bars

		Doubled

		Supa soap factory in Dar es Salaam

Cheka Enterprises (based in Kasulu)

		No challenges faced. Occasional problems with road access during the rainy season (March to May)



		2.

		

		

		

		

		

		

		



		3.

		

		

		

		

		

		

		



		4.

		

		

		

		

		

		

		



		5.

		

		

		

		

		

		

		



		6.

		

		

		

		

		

		

		



		E. Market Supply



		Q18. How could the supply of core goods be supported to improve the current situation?

(Note what would be needed and for how long. Consider: access to credit, warehousing, training, better supply chain, improved access and security etc.)



		



		Q19. Have the traders in the marketplace been affected by the ongoing humanitarian situation?

(Note the answers. Possibilities include: reduced demand, increased demand, no supplies, damaged infrastructure, price increases, and security problems. Ask for an explanation of the answer) 



		Yes /  No



If yes: (choose all that apply)

a. Reduced demand

b. Increased demand

c. No supplies

d. Damaged transport infrastructure

e. Price increases

f. Security problems

g. Damaged warehouses

h. Damaged market place

i. Other (please specify)









		F. Price Information



		Q20. How does the average prices for each core good change during the year (as the seasons change)?

(Note for each commodity and month whether prices are typically high (H), normal (N) or low (L); Keep in mind the likely programme intervention timeframe.)



		Name of Core Good

		Jan

		Feb

		Mar

		Apr

		May

		Jun

		Jul

		Aug

		Sep

		Oct

		Nov

		Dec



		1

		

		

		

		

		

		

		

		

		

		

		

		



		2

		

		

		

		

		

		

		

		

		

		

		

		



		3

		

		

		

		

		

		

		

		

		

		

		

		



		4

		

		

		

		

		

		

		

		

		

		

		

		



		5

		

		

		

		

		

		

		

		

		

		

		

		



		6

		

		

		

		

		

		

		

		

		

		

		

		



		7

		

		

		

		

		

		

		

		

		

		

		

		



		8

		

		

		

		

		

		

		

		

		

		

		

		



		9

		

		

		

		

		

		

		

		

		

		

		

		



		Q21. Have any core good prices changed significantly in the past 12 months? If so, why?

(Note the answer only if there has been a notable change in price. If your informant can indicate the actual price change, note it. Keep in mind the likely programme intervention timeframe.)



		Name of Good

		Price increase

		Price stayed the same

		Price decrease

		Explanation



		

		

		

		

		



		

		

		

		

		



		

		

		

		

		



		

		

		

		

		







		G. Contact, comments and observations



		Q22. Can you think of any people that can help us to get a better understanding of the market? (Ask for names, contact details, and help to arrange meetings)



		Retailers

		



		Wholesalers (do not have to be present in the marketplace itself)

		



		Authorities, associations, etc.

		



		Others

		









		H. Summary of interview and findings – reflect on discussions held and data collected



		Q23. If households were given money, are there any goods that traders could not supply? 

(State YES, MOSTLY, HARDLY, NO, or DON’T KNOW for each of the goods identified in section A, and ask why. Only record answers for goods that the traders could NOT supply. Consider the likely programme intervention timeframe.)



		Name of good

		Can traders supply?

(MOSTLY, HARDLY, NO, DON’T KNOW)

		Explanation: Consider: Security concerns, Lack of warehousing, Lack of capital / finance, Lack of consistent demand, Lack of supply, Other (please specify) ________________________





		1.

		

		



		2.

		

		



		3.

		

		



		4.

		

		



		5.

		

		



		Q24. Any additional comments and observations? Any key points for the assessment team to keep in mind, aspects that require further investigation? Information to take to the analysis stage?
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Data Collection Tool 2B: Key Informant Questionnaire (Services)

The tool provides a structured Key Informant Questionnaire (Services) to obtain an understanding of private and public service provision for target populations and the potential to expand these services to accommodate future demand. Information from this questionnaire should be triangulated with information from the secondary data review and general market observation.



Interview Introduction 

My name is _______________. I am a member of staff with _______________ and my role is _______________. We are conducting a survey on markets in ____________. We will use the information you share to inform our assistance. I would like to ask you a few questions, which will take around ______ to answer. Your name will not be recorded and any private information that you provide us will be confidential. Your participation in this interview is voluntary and you can choose not to answer any or all of the questions. We are interested in two time frames, now and when our interventions starts (______).

A. Key informant details

		Name & Title:

		



		Position:

		



		Contact details

· Email: 

· Mobile: 

· Landline:

		



		Possibility to contact again if further questions arise:

· Yes:                       

· No:

· Availability:

		







Section B: Key Informant Questionnaire (eg. Sector experts, Government Representatives)

		B1. Context Overview[footnoteRef:1] [1:  Adapted from ACF International ‘Identification of vulnerable people in urban environments’ 2010] 




		B1.1 How many displaced/ refugee people (or households) are known to be living in the area of interest – both formally and informally?

a. What percentage is this of the total population?

b. What percentage is this of the total number of displaced / refugee people nationally?

c. Is this increasing or decreasing? What is the trend and what is driving this? 

d. Please provide an overview of the origins, demographics and needs of this population? 

e. How is the government monitoring the situation and how frequently?



		









		B1.2 What are the significant gaps in local government capacity in meeting the needs of newly arriving populations? What impact is this having on local low income as well as other displaced and refugee households?

a. What are the gaps in service provision? 

b. What are the implications/ impacts of these gaps – both realised and potential?

c. Of these gaps, which are a priority – and why?



		













		B1.3 Is there a strategic plan in response to the increase in number of displaced/ refugee people in parts of the city? What is it?

a. Generally speaking, what level of political will exists to support the displaced population? 

b. Within the plan, what are the priorities for the next 3 – 6 months? 

c. Have resources been allocated to this?  

d. Which department(s) will be implementing the strategic plan? 

e. Are there any programmes to regulate and provide services to areas (usually informal) where the number of displaced/ refugees are increasing? How will this be balanced with non-affected households to reduce tension/ social unrest or feelings of inequity?

f. Are there any preferred assistance modalities that the government will be using and/or wants humanitarian actors to use?



		







		B1.4 Where are the majority of displaced/ refugee households establishing themselves? What are their patterns of displacement and re-location?

a. Is this in line with government plans/ recommendations? If not, what is the government’s reaction?

b. What are the push/ pull factors behind their movements?

c. What has been done to facilitate the housing / settlement of these populations? To what extent has this included community engagement and participation? How have you considered/ensured engagement and participation of vulnerable and marginalised groups in this process (e.g. ethnic or religious minorities, women, older people and/or people with disabilities)

d. What percentage of the population is ‘homeless’ and how does this compare to the displaced/ refugee population?

e. What are the significant gaps in the needs of the displaced/ refugee populations? How does this compare to those of the local low-income and vulnerable populations? 



		









		B1.5 What documents or legal requirements do displaced people/ refugees need to live in this location, to access employment and basic services? Do they need a “resident permit” to gain access to services such as schools for their children and medical coverage etc?

a. What problems do most of the displaced/ refugee households have? Of these problems, which originate from their current situation, and which were in existence prior to their displacement?

b. What are the main concerns for the safety, dignity and fulfilment of rights for the displaced community – be they heard/ unheard, visible/ invisible?

c. What sort of social protection policies are targeted to disadvantaged people or very poor, socially excluded/ destitute people? Can displaced/ refugee households access these payments? If so, what procedures and systems need to be followed?



		















		B2. Catchment Area



		B2.1 What is the overall population within the area of interest? What are the demographics of the population (male/ female/ youth)? What percentage are displaced/ refugee/ minority/ seasonal migrants etc.?

a. What is the estimated population growth?

b. Which groups of people constitute the majority of population growth?

c. What is the geographical distribution of minorities (including religious, ethnic, and tribal minorities, migrants, displaced people, and refugees) within the area?



		









		B2.2 What commercial, financial, political, administrative power as well as logistical (ports/ railways/ airports etc.) and production centres (including agri-business) lie within it? What are the consequences of having such centres within the area to:

a. Employment (men, women and youth)

a. Informal service sector growth

b. Violence and insecurity

c. Health and environmental concerns



		













		B3. Available services[footnoteRef:2] [2:  Adapted from ACF International ‘Identification of vulnerable people in urban environments’ 2010] 




		B3.1 What services are available in the area of interest? (Consider: health, nutrition, agriculture and veterinary services, education, water and sanitation and waste removal as well as housing.)

a. Of these which are provided by the government and which by the private sector (either as part of a private/ public partnership, contractual arrangement or purely private)? 

b. Are there social tariffs for disadvantaged/ low-income groups? 

c. Are building regulations and public service standards adapted to the resources of low income / displaced/ refugee households? What examples can you provide?



		







		B3.2 Service regulation against quality standards: Who regulates basic services?

a. What standards are applied? How often is there a review of sector performance?  



		



		B3.3 Are the service providers able to keep up with the demands created from changes in population growth and/ or needs? 

a. Who maintains an oversight on ensuring basic services are available and maintained to a good quality standard?

b. Are any services (public or privately) rationed due to shortages/ lack of coverage? If so, which ones and for what reason?

c. What are the gaps in these services? What are the implications/ impacts of these gaps? Which ones are a priority and why?



		



		B3.4 Do displaced/ refugee households access primary health care facilities? What factors influence the use of health facilities for these households? What can be done to increase access?



		







		B3.5 What community and primary health care facilities are available in the area? Including public, private or non-profit facilities? (Consider: maternal care facility, pharmacies and general practice doctors etc.)

a. How well are they distributed around the area? How are they accessed? Is transportation needed and available?

b. Are these facilities accessible to all local and displaced/ refugee households?

c. What costs are associated with the use of these facilities?

d. How close are the nearest, accessible secondary and tertiary health care facilities? 

e. Are the health care services aligned with the health needs of the community?

f. Are the health care services working at full capacity and are they able to meet the health care demands placed upon them?



		





		B3.6 Is the government providing or considering the provision of solar panels, biogas toilets or any other innovative solutions to sanitation for dense populations?

a. If so, what? What stages are these developments and when would they be seen more commonly in the area?



		









		B4. Social cohesion and social capital[footnoteRef:3] [3:  Adapted from ACF International ‘Identification of vulnerable people in urban environments’ 2010] 




		B4.1 How is the local population responding to the presence of displaced/ refugee population? How have the dynamics and relationships in the community changed? 	

a. Have there been any disputes that have required inputs from local government? 

b. If so, for what cases and how were these resolved? What percentage of cases presented are resolved?

c. What follow up are government officers able to undertake?

d. Has the incidence of disputes increased/ decreased? What is influencing these trends?



		





		B4.2 What are the dynamics of civil society? How are local associations coordinated? Is there a strong civil society presence within the area? 

a. If so, how active are they and what support do they provide? 

b. What groups do they support?



		





		B4.3 How do religious or sectarian groups affect the functioning and organisation of neighbourhoods? 

a. What is the index of segregation?



		





		B4.4 In what areas are activities most difficult to implement? 

a. Are there any gangs? Have there been any changes to the level and type of violence and disruption? 
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Data Collection Tool 2C: Key Informant Questionnaire (Customer)

This tool provides a structured Key Informant Questionnaire (Customer/Tenant) to gain high-level information on basic market characteristics, the range of market players, and availability of core goods or services. Information from this questionnaire should be triangulated with information from the secondary data review and general market observation.

[bookmark: _GoBack]

Interview Introduction 

My name is _______________. I am a member of staff with _______________ and my role is _______________. We are conducting a survey on markets in ____________. We will use the information you share to inform our assistance. I would like to ask you a few questions, which will take around ______ to answer. Your name will not be recorded and any private information that you provide us will be confidential. Your participation in this interview is voluntary and you can choose not to answer any or all of the questions. We are interested in two time frames, now and when our interventions starts (______).

SECTION A. CUSTOMER QUESTIONNAIRE:



1. Key Informant Details: 

· Name

· Age

· Sex

· Location

· Place of origin

· Contact details



2. Availability of goods and services: 

· Which goods and services do you access locally?

· Where to you purchase/access these goods and services? (List by item)

· How would you rate the quality of these goods and services? (Good, Average, Poor)

· Which goods and services are unavailable? 



3. Competition & Price:

· How much to you pay on average for each goods and services? 

· Are prices stable throughout the year? If there are price variations, for which products/services and at what time of the year do prices change?

· Do you feel there is adequate choice in purchasing the items you needs and/or accessing the services you require? Where do you think choice is limited?  



4. Safety/security: 

· Do you feel safe accessing the marketplace or service provider? If not, what are the biggest safety risks you encounter? What could be done to make it safer for you to access the market/service provider?

· Have you ever experienced issues of crowding in this marketplace/service location? When? 

· How do you rate social interactions in this market/service location? Have you ever experienced discrimination or other challenges accessing goods and services? Which ones? 



5. Preferences:

· How do you feel about accessing basic goods and services in local markets? 

· Are there any goods and/or services you would like to receive directly from humanitarian agencies? Which ones and why? 

· How would you like to receive cash from humanitarian agencies? 



SECTION B. TENANT QUESTIONNAIRE:

1. Key informant details

· Name

· Age

· Sex

· Location

· Place of origin

· Status of tenant

· Contact details



2. Description of rental accommodation: 

Consider the condition of the house: 

· Completed or incomplete structure 

· Durability of structure

· Walls (bare/ plastered/ painted)

· Flooring (compacted mud/ concrete)

· Roof and ceiling present 

· Doors and windows fitted

· Number of rooms rented

· Partition of space for privacy (considering gender and ages of tenants)

· Size of rooms rented

· Access to water (water tank), toilets, electricity, mains sewerage/ septic tank and other basic services (waste removal)

· Availability of appropriate services for men/ women and children

· Existence of secure compound/ porch (for relaxation/ children to play)

· Security and cleanliness of location (drainage, waste management etc.)

· Other (please specify)



3. Does the rental accommodation fit the specification being assessed?

· Yes/ No

4. Tenant details

1. How many people live in this property with you? 

2. Do you share the rented property with non-family members or relatives?

3. How long have you been renting this property?

4. How long have you lived here in this community? 

5. Did you move here from another community? If so, which one?

6. Why did you decide to live in this community? (Consider: preferences, cost, security, proximity to friends/ family, employment as well as services such as schools and hospitals etc.)

7. Do you plan on staying in this rented house, in this community for the next 12 months? If no, why not? (Consider: resettlement, preferences, cost, security, proximity to employment as well as services such as schools and hospitals etc.)



5. Rental property access

1. How many properties have you rented in the last 2 years? If tenant has moved more than twice, ask why.

2. When you moved here, how did you access this rental property? Who did you speak to? Who helped you? (Consider rental market actors: community leaders, landlords, family members/ relatives, rental agents (formal/ informal), internet, social media, estate agents etc.)

3. What challenges are there in accessing rental properties? (Consider issues related to gender, cost, ethnicity, religion, number of tenants sharing accommodation etc.)

4. Did you have to pay a fee/ a payment to find or access this house? If yes, how much and to who?

5. How long did it take for you to find somewhere to live?



6. Rental property payment

1. How much rent is paid for this accommodation?

2. How is the rent paid (Consider: cash, mobile money, bank payment or in kind/services render etc.)? 

3. Who do you pay your rent to?

4. How frequently is rent paid? (Consider: weekly, monthly, 6 months, annually)

5. Do you pay in advance or in arrears (money that is owed and should have been paid earlier)? 

6. Are you given evidence of rent payment (e.g. receipt)? 

7. Do you borrow money to pay your rent? If so, from who?

8. In the last 12 months, has the rent increased or decreased? If so, by how much and why?

9. Do you think the rent will increase in the next 12 months? If so, by how much and why?

10. Approximately, how much income do you and the people you rent with earn (get an approximation)?

11. What is the most amount of rent you and the people you rent with can afford to pay (get an approximation)?

12. If you were not able to live here, where would you go? (Consider tented settlements, cheaper rental accommodation, host family, stay with friends/ family other (please specify))



7. Rental agreements and security of tenure

1. What kind of rental agreement do you have? (Consider verbal, written informal or formal/ legal agreements)

2. Is the agreement with the landlord or rental agent?

3. Did you have to pay a down payment/ deposit as part of the agreement? If so, why and how much? Will you get this money back when you move out?

4. What services are included in the rental price? (Consider: water, electricity, waste collection, solid waste removal, general maintenance etc.)

5. Have you ever been evicted from a property? If yes, how many times and why?

6. Do you and the people you live with feel safe and secure living here? Why? (Consider: fear of eviction, distance from services (schools, hospitals etc.), distance from assistance, shelter incomplete/ damaged, insecurity, lack of clean water, lack of employment, hostile living conditions, other (please specify). 

7. What happens if something stops working or breaks? For example a water leakage? Who fixes it?

8. If you were to have a dispute with the landlord (e.g. for example, over the amount to be paid for utilities, using public areas, or threatening behavior) what would you do? Who might you go to in order to address and resolve this dispute?



8. Relationships

1. Do you have friends/ family living in this community?

2. Do you feel a part of the community? 

3. Have you faced any problems with the landlord, rental agent or neighbors? If so, what kind of problems? How were the problems resolved? 



9. Stakeholders

1. Can you introduce us to some agents and landlords?

2. Can you give us contact details of agents and landlords?
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Data Collection Tool 3A: Detailed Trader Questionnaire

[bookmark: _GoBack]This tool provides structured interviews to be undertaken with traders in a specific reference marketplace to gain detailed information on basic market characteristics, the range of market players, and availability of core goods and their current price range. Information from this questionnaire should be triangulated with information from the secondary data review and general market observation.



Interview Introduction 

My name is _______________. I am a member of staff with _______________ and my role is _______________. We are conducting a survey on markets in ____________. We will use the information you share to inform our assistance. I would like to ask you a few questions, which will take around ______ to answer. Your name will not be recorded and any private information that you provide us will be confidential. Your participation in this interview is voluntary and you can choose not to answer any or all of the questions. We are interested in two time frames, now and when our interventions starts (______).



SECTION 1. General Information

		1. Name of shop keeper

		





		2. Gender 

		



		3. Contact information

		Landline 

		Mobile 



		4. GPS coordinates

		(X-Coordinate) N

__ __. __ __ __ __ __  

		(Y-Coordinate) E

__ __. __ __ __ __ __ __



		5. License 

		A) Yes

		B) No



		6. Type of market

		a) Camp market (daily)                  b) Local market (daily)         c) Local market (weekly)        d) Regional market (weekly)          e) Regional market (monthly)



		7. Distance from refugee/ displaced people camp/ settlement

		a)  > 5 km                   b) 6-10 km                   c) < 10 km







SECTION 2.  Trader characteristics

		8. Type of trader

		a. Wholesaler: Purchasing from producers and traders at their store or at farm gate and selling to processors/ traders, using wholesale units. 

b. Medium vendor: Purchasing from producers and traders and selling to other traders and/or consumers, using both retail and wholesale units

c. Retailer: Purchasing from traders/producers, selling directly consumers. 

d. Collector: Purchasing from farmers and selling to traders

e. Other ____________________



		9. Is this business registered or licensed with the relevant authorities?

		Yes     No



		10. What is your relationship to the business owner?



		0: Owner                                

1. Family Business

2: Spouse                             

3. Relative

4: Employee

5. Group



		11. How many years of trading experience does the business have?

		1. Less than one         

2. Between 1 and 3 

3. More than 3 years



		12. How many other shops does the business have and where are they located?

		



		13. How many traders in the market have similar businesses as you – in terms of size and items sold?

		



		14. In which months of the year are you busiest and sell the most stock? (Circle)

		Jan   Feb   Mar   Apr   May   June   July   Aug   Sept   Oct   Nov   Dec
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SECTION 3. Core goods and services of interest to UNHCR: Quantity sold and prices 

		CORE GOODS + SPECIFICATION

[Insert good, indicating technical specification level of quality level]



		Available?



Yes

No

		Now [mm – mm/yr]

		Programme start [mm – mm/yr]

		Is there a difference in sales volume and price between Now and when the programme will start? 

If yes, WHY? 

A- More customers from other markets/ areas

B- Improved road infrastructure/ seasonal

C- More traders selling the same goods

D- Reduced demand from customers

E- Road infrastructure worse/ seasonal impact

F- More humanitarian aid provided

G- Increased number of refugees/ displaced 

H- Increased demand from customers



		

		

		Quantity SOLD/ month

		Price

		Quantity / SOLD /Month

		Price

		



		E.g.: Blankets ‘Medium’, Polyester cotton mix, 1.5 * 2 metres, weight = 350 – 670 g/ sqm, thickness 3mm, L/M2S, fire resistance, no ignition, multiple colours but not black

		





Yes

		

40 blankets/ month 

High season - rains

		

15,000

		

1 – 2 / month

Low season

		

15,000

		E: Seasonal rains can affect supply chain – but price remains the same



		





		

		

		

		

		

		



		





		

		

		

		

		

		



		





		

		

		

		

		

		







SECTION 4. Scaling up demand for core goods: re-stocking time, sources and price control

		CORE GOODS + SPECIFICATION



[Insert good, indicating technical specification level of quality level]

		Where do you source these goods?

If more than one source is used in different time frames please add. Also indicate which are the most important sources?

		Are there any problems sourcing these goods? Indicate Yes/ No and if a solution is used.

		If there was a 30% increase in demand for these items, how long would it take to stock?





1 = Cannot do

2 = < 1 weeks

3 = 2 – 3 weeks

4 = Do not know

		If there was a 30% increase in demand for these items, would the sales price of these goods change?



A- Stay the same 

B- Prolonged increase (> 3months)

C- Temp increase (< 3months)

D- Not sure







		How are the retail selling prices of the listed goods determined in this market?

1. Prices are fixed by the Government

2. Prices are fixed by big vendors on the market

3. All traders set prices at the start of the market day 

4. Prices are fixed by wholesalers outside the market

5. Prices are fixed by the traders association before the market begins

6. Each trader determines his/her own price

7. Prices are fixed between buyer and seller

8. I don’t know



		

		

		

		 Now 

[mm – mm/yr]

		Program start

[mm – mm/yr]

		Now

 [mm – mm/yr]

		Program start

[mm – mm/yr]

		



		E.g.: Blankets ‘Medium’, Polyester cotton mix, 1.5 * 2 metres, weight = 350 – 670 g/ sqm, thickness 3mm, L/M2S, fire resistance, no ignition, multiple colours but not black

		Mainly Mwanza and sometimes Dar es Salaam (if larger quantities or specific types of blanket are needed).

		Yes – But not often. Get from Dar – but this does not take too much longer and is easily found.

		



2 (3 -4 days)

		



2 ( 5 – 6 days)

		



15,000 TSH

		



15,000 TSH
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SECTION 5. Own opinion

		15. In your opinion, if refugees were provided with cash, do you think that the traders in this market would be able to provide them with what they need? 

		Yes      No 



Why?





		16. In your opinion, what would be the main items/ services that the refugees would buy?

		(List items)







		17. Do you think new traders will enter the market place if demand for items increases?



		Yes     (if Yes, please list names of traders in section 7)         

No 



Why?





		18. In your opinion would there be any security issues if cash is provided to beneficiaries in this district to buy food and/or non-food items on the market?

		Yes      No 



If Yes, specify why.



		19. What limits your ability to do more business?



		1. Lack of own capital

		2. Lack of credit

		3. High collateral requirements



		

		4. High interest rates on credit

		5. High transport cost 

		6. Lack of means of transport



		

		7. Poor road infrastructure

		8. High tax payment

		9. Too much humanitarian assistance



		

		10. Low demand

		11. Shortage of supply

		12. Few people control the market



		

		13. Shortage of storage     

		14. Insecurity

		15. Cost of selling license



		

		16. Seasonal business

		17. Theft

		18. Customers have no money/ means to buy



		

		19. Competition from within other wards/villages

		19. I don’t know

		Other (specify)



		20. Would your ability to increase supply by 30% be improved with some support?

[Refer to the answer provided]

		Yes      No 



If Yes, specify what kind of support.























SECTION 6. Finances

		21. Do you have a bank account: 

		Yes      No



		22. Have you had a loan from the bank in the past?

		Yes      No



		23. Do you have access to credit from the businesses that supply you? ag

		Yes      No 



		24. Do you provide credit to other smaller traders? 

		Yes      No



		25. Do you use mobile money? If so, please provide the name of your provider.

		Yes      No



SPECIFY__________________________



		27. What are the most common transaction modalities you accept against purchases? 

		A) Cash 

B) Credit/Debit Card

C) Mobile Money

D) Cheque 

E) In-kind exchange (one good vs another)

F) Other _______ (specify)











Section 7: Additional questions for traders interested in expanding their business  

		28. Why are you thinking of providing a new service/ opening a shop? What is motivating you? Is it new customers? Closing of other shops? New opportunities?

		



		29. Have you had a business in the reference market place in the past? When? Why did you leave the reference market place? 

		



		30. How much additional demand for the goods/ services you sell would you need to see before you open a shop in the reference market place?

		



		31. How much additional demand for the goods/ services you sell would you need to see before you open a shop in the reference market place?

		



		32. Do you know other traders also considering opening a business there? Who? Why? What do they sell/ what services do they provide? Can we have their contact details? 

		



		33. What influences your decisions to open and close shops?

		



		34. How many businesses do you own at the moment? How has this number changed over the last 5 – 10 years? Has the size/ geographical coverage of the business changed?

		



		35. How big a business would you open? What goods/ services would you provide? 

		



		36. What kind of turnover would you expect – what volumes of sale would you need to have?

		



		37. Do you know where your business would be located? Do you have premises there already?

		



		38. Do you know where your business would be located? Do you have premises there already?

		



		39. Do you know where your business would be located? Do you have premises there already?

		



		40. What are the challenges you are facing in expanding your business? Do you need any support to expand your business? 

		









SECTION 8. Contact details of other traders and suppliers for further interviews

		Traders like you that we could speak to?



		







		Traders who may enter reference market place if demand increases?



		







		Contact details of their suppliers/ wholesalers? 



		







		Anyone else you think we should speak to?
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[image: ][image: ]Data Collection Tool 3B: Detailed Service Provider Questionnaire

[bookmark: _GoBack]This tool provides structured interviews to be undertaken with key informants to obtain a detailed understanding of private and public service provision for target populations and the potential to expand these services to accommodate future demand. Information from this questionnaire should be triangulated with information from the secondary data review and general market observation.



Interview Introduction 

My name is _______________. I am a member of staff with _______________ and my role is _______________. We are conducting a survey on markets in ____________. We will use the information you share to inform our assistance. I would like to ask you a few questions, which will take around ______ to answer. Your name will not be recorded and any private information that you provide us will be confidential. Your participation in this interview is voluntary and you can choose not to answer any or all of the questions. We are considering an intervention from ____ to ____, so please keep this mind if there are any opportunities or constraints related to programming during this timeframe.



Key informant details

		Name

(including title if necessary)

		



		Type of service provider 

(including approximate size of business i.e. large/ medium/ small)

		



		Contact details 

(Email, phone number)

		



		Possibility to contact again

(and if so what is their availability?)

		



		Knowledge of affected area

(personal or professional knowledge)

		







Section A: Questions for service providers (business owners)[footnoteRef:1] [1:  When interviewing water utilities in light of assessing the local water market, these questions require some adaptation, but the interview can be conducted along the same main topics.  ] 


1.  Information related to the service provider interviewed:

a) What type of service provider are you? How long have you been in business? How many businesses do you own and where are they located? Do you provide the same services in each location?

b) Where/how do you provide services – in the reference marketplace or supplier markets?

c) What are the services you provide? How much do they costs? (List for each service)

d) Who are your customers? Where do your customers come from? Do customers change depending on the season? (Try and find out what percentage of customers are displaced people compared to the local population).

e) Do different types of customers visit specific service providers? (Try and find out if displaced populations prefer specific service providers and why).

f) Do the different types of customers behave differently? For example, are there differences in frequency and payment methods being used? Does this cause any problems?

g) Do you already have any business links with the target population? 

h) Do you employ qualified staff needed to deliver the service? If so, which ones? 

i) If not, why not? Are there any skill gaps that need to be filled?

j) Has your business been affected by the humanitarian responses? If so, in what way?

k) What licenses and permits do you require to run your business – or hire staff? Are these easily obtained? 



2.  Borrowing and moving money

a) Do you have a bank or mobile money account? With whom?

b) How do you transfer payments for salaries for staff?

c) Do you borrow money to provide services you offer? If yes, from who (bank, larger wholesaler etc.)? What are the borrowing conditions (e.g. how much, who from, when, interest rate, payoff time)? 

d) What affects your access to credit and loans? Can all service providers get credit or loans when they need it?



3.  Prices of service provision

a) What are the months when prices for the services you provide are higher? And lower? 

b) What has happened to the prices over the last 2 – 3 years?

c) What will happen to the prices over the next 6 months?

d) What influences changes in prices? Does anyone regulate prices? 

e) From where do you receive information regarding prices?



4. Staff availability and qualifications

a) Can you find the staff (male and female) needed to provide the services? If not, why not? 

b) What challenges are faced in finding staff? (Consider salary amounts, qualifications, certificates, work permits, gender issues, protection and access constraints etc.)

c) Are you able to recruit/ hire displaced people such as refugees? If not, why not? Are there any physical and social barriers or legal requirements that limit the recruitment of displaced people? 



5.  Competition

a) How many businesses provide the same services in the area?

b) Are all the businesses the same size? How many are bigger? How many are smaller?

c) Who sets the prices for the services they sell? 

d) Can customers negotiate prices?

e) If you have concerns regarding competition, who can you complain to? 



6. Size of service provider location 

a) Do you own or rent the location for service provision? 

b) If rented, for how much longer is the agreement in place? 

c) Is the place adequate to provide the current level of services? 

d) Could you increase service delivery in the current space? If not, how much more space would you require? 



7. Volumes of services provided 

a) How many customers do you serve on average per week? (Ask for approximate quantities)

b) What is your average turnover of the core goods and services of interest? (Ask for approximate quantities) 

c) Do different types of customer demand specific services/ goods? If so, please provide more detail, especially regarding the services/ goods demanded by displaced households.

d) Does the volume of goods/services you sell/provide change from month to month? If so, what is the month(s) with the highest and lowest volume? What are these volumes? (Ask for approximate quantities)

e) Why is there a change in volume? What influences this?

f) What do you expect to happen in terms of sales in the coming months? (Ask for approximate percentage)



8. Ability to increase supply[footnoteRef:2] (Based on expandability analysis for services) [2:  Note to assessment team – if you want to know if the trader(s) can increase their supply by a certain amount, include it here in this section] 


Would you be in a position to increase the level of service provision (in relation to goods target population likely to purchase)? By how much (provide percentages – 30% or 50% depending on the scale of the likely response)?

a) How long would it take to increase supply by this amount? What do you need to do to enable the expansion of your business?

b) Have you ever had supply problems for any of the core goods? How often has it happened? What did you do to solve the problem?

c) Would the increase in supply result in any price increases? If so, why and for how long? (Ask for an approximate price increase)

d) What are the likely impacts of price increases on the local and displaced population? 

e) Could anything be done to mitigate this? If so, what?



9. Service costs (prices for service provision)

a) What has happened to the prices over the last 2 – 3 years?

b) What will happen to the prices over the next 6 months?

c) What influences changes in prices? 



10. Payment and customer credit 

a) How do customers pay for services? Do displaced populations pay for services in a different way to host households? If so, how?

b) Do you provide a payment plan for households that have difficulties in paying? If so, what? 

c) Which customers do you give credit to? If not give to all customers which ones do not receive it and why and under what conditions would it be given? 

d) Do you give credit to refugees (traders or households)? If so, what type, how frequently and up to how much? How does this compare to the host population?

e) Can refugees access credit easily, from most providers of credit? 

f) What do the refugees use the credit for? 

g) Do they repay the credit? If not, why not. If yes, what enables them to do so?



11. Services and infrastructure required to run the business

a) What services, regulatory bodies and infrastructure are a priority for your business to enable it to run efficiently and effectively? (Consider communication services: internet, radio, phone network, financial services, transportation, business permits, movement pass, cash liquidity, qualified labor, market regulation etc.) 

b) Are these services and infrastructure available? If not, why not.



12. Access, security and protection

a) Is your business located in a secure/ safe location? 

b) Are male and female adults, youth, elderly and children able to access your premises safely and without discrimination?

c) Is there good enough transportation for customers to access your business? If not, why not? What can be done to improve access?

d) Are there any access or protection concerns faced by your customers or staff? If so, what are they and could they be mitigated?



13.  Service providers’ judgment of the general situation and the future

a) If there was to be an increased demand for services; 

· Could service providers like yourself increase the level of service at the same quality?  What can be done to support service providers to increase the volume? 

· Is it likely that new service providers will enter the reference marketplace? If so, who are these service providers and where will be they located? Can we have the contact details of some of these providers?

b) If refugees were to be provided with cash so that they could access the services they need, rather than receiving services through humanitarian actors, which services do you think are most important?

c) What do you think of the idea of providing refugees with cash instead of goods and services? How do you think it will affect your business? How do you expect this to affect security in the area? 
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[image: ][image: ]Data Collection Tool 4: Market Monitoring 

This tool aims provides a structure to collect information in relation to: 

· Market access and infrastructure

· Price, quality and availability of goods and services 

· Programme recommendations from a market perspective

If market monitoring is done as part of an interagency collaboration, agree on standard templates and data collection methodologies.



[bookmark: _GoBack]

		A. Basic Information



		Date



		

		Name of enumerator

		



		Name & type of market

(reference market, supplier market or central market)

		

		Location of market

		







		B. Market access and infrastructure



		Q1 Have there been any changes in the number of people coming to the market? 

(if yes, more or less people and why. If it is possible to provide an estimate record)

		e.g. no, there have been no changes

		Q2 Has the price of transport to and from the market changed? 

(if so is it more or less, and why. If figures are available include them)

		e.g. yes transport is more expensive because there have has been an increase in fuel prices – very small increase of 100 MKK 





		Q3 Is there any change to the physical state of the market place? 

(if yes, is it worse or better and why)



		e.g. no, there do not appear to be changes and no traders reported a change

		Q4 Have there been any security issues?

(if so, why? )

		e.g. there was a report of a theft during the night time, this didn't impact on people visiting the market



		Q5 Has the number of market traders changed? 

(If yes, why has this changed and who are the new traders?)



		e.g. yes, there has been an increase because displaced people are now selling on the market

		Q6 Has the number of market suppliers changed?

(If yes, why has this changed and who are the new suppliers?)



		e.g. no, there has been no change







		C. Price, quality and availability 

Refer to the monitoring plan to identify the number of traders or service providers and use this section to record price information. If more than one supply chain is being explored (i.e. not all goods are purchased from the same type of trader or service provider), use the additional chart below



		Core good/service

(list all core goods/services to be monitored in this cycle)

		Specification

(e.g. Brand or Material)

		Unit

		Retail per unit

Cost of service

		Availability 

0 = no change

1 = Lower than last month

2 = higher than last month

		Comments



		

		

		

		Trader/

Provider 1

		Trader/

Provider 2

		Trader/

Provider 

3

		Trader/

Provider 4

		Trader/

Provider 

5

		

		



		1 Sanitary pads

		‘Always’

		Pack of 10 

		150 MMK

		150 MMK

		140 MMK

		-

		-

		0

		Trader 3 is a larger store which might explain the lower price



		2

		

		

		

		

		

		

		

		

		



		3

		

		

		

		

		

		

		

		

		



		4

		

		

		

		

		

		

		

		

		



		5

		

		

		

		

		

		

		

		

		



		6

		

		

		

		

		

		

		

		

		



		7

		

		

		

		

		

		

		

		

		



		8

		

		

		

		

		

		

		

		

		



		9

		

		

		

		

		

		

		

		

		



		10

		

		

		

		

		

		

		

		

		







		D. Recommendations



		Key recommendations for programmatic follow-up: 
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[image: ][image: ]Reporting Tool 1: Market Assessment Report 

This tool provides a guidance for final analysis as well as the outline of the market assessment report to ensure all market relevant information and decision-making is documented.



[bookmark: _GoBack]Section A: Market place core goods and services summarising statements

Use Table 1 (below) to develop a series of statements for each the core goods and services supply chains in the reference market place that reflect the market assessment findings. Findings should be presented in a table.



Table 1. Market place core goods and services supply chain summarising statement template 

		Summary statements

(Read the statements and choose the correct option from those provided in bold italics, example also provided below)



		

Core goods and

Services





		Name of reference market place: _______________________ (insert name of reference market place)



· Supply chain is / is not integrated and competitive.

· Supply chain will / will not respond to CBI if demand for core goods and services increased during programme intervention period.

· Trader / Service provider support is / is not needed to support supply chain response to increases in demand.

· No likely / Likely increases in prices for longer than 3 months if demand increases.

· Risks:

· Market environment does / does not affect the ability of the supply chain to function.

· Market infrastructure does / does not affect the ability of the supply chain to function.

· Significant risks and mitigation actions include: (include here if any)



· CBI possible / not possible / only possible under certain conditions (list conditions)

· To maximize programme intervention consider the following (list recommendations) 

		







Section B: Introduction

1. Assessment objective

For example:

· To assess whether a market can supply effectively to a CBI and what market based programme interventions are required to enable a response and make it more impactful. 

· To identify opportunities to implement CBI on the basis of the market analysis.

2. Context 

Include information collected in Step 1 such as:

· Background to area (urban/ rural area, main economic activities, local population demographics, % refugees etc.) 

· UNHCR/ NGO/ UN/ Government activities and strategy (in brief)

· Refugee population: numbers, trends and nationality/ies. % PSN etc.

· Protection issues, risks and concerns

· Partner related activities (including CBI or market activities)

· Market assessment timeframes used (e.g. now and programme start))

3. Target population and rationale 

4. Core good and service list, specifications, frequency and quantities 

· Why and how these goods and services and their specifications were selected (relate to needs assessments, refugee willingness to pay analysis etc.)

· Why frequency was chosen (rationale and assumptions made)

· If specifications were changed during the assessment, include rationale.



Section C:  Methodology

1. Assessment time frame

2. Assessment activities and tools used

3. Team members (and affiliated organisations)

4. Challenges faced and solutions 

Include recommendations for specialist support for contexts or core goods and services that present significant challenges.

5. Assumptions made and rationale



Section D:  Assessment findings

1. Description of reference market place(s) and service provider locations selected 

List market places identified and finally selected, including information related to rationale for choice or exclusion use market place map if this was developed). Provide information related to reference market type, frequency, location, size and refugee access. List any wider market environment and infrastructure challenges and opportunities. Refer to the following tools: Data Analysis Tool 1: Goods, service and marketplace summary and Data Analysis Tool 2: Marketplace/Service Provider Analysis Worksheet



2. Description of supplier locations, markets and core good and service provider supply chains 

Describe supply chains for core goods and services. Highlight supply chains that appear to be vulnerable or weak. Insert examples of supply chain maps. Refer to the following tools: Data Analysis Tool 1: Goods, service and marketplace summary and Data Analysis Tool 2: Marketplace/Service Provider Analysis Worksheet and Data Analysis Tool 3: Supply Chain Analysis Worksheet.



3. Supply chain capacity to meet demand per reference market place

a) Key conclusions related to market place(s) competitiveness and integration

b) Summary of quantitative analysis of supply compared to demand 

c) Summary of market expandability

d) Trader support and links to livelihood programmes

e) Risks and mitigation activities 

f) Programme design maximization recommendations 

g) Next steps and areas that require further analysis

Refer to Data Analysis Tool 1: Goods, service and marketplace summary, Data Analysis Tool 2: Marketplace/Service Provider Analysis Worksheet, Data Analysis Tool 3: Supply Chain Analysis Worksheet, Data Analysis Tool 4: Market System Mapping and finally Data Analysis Tool 5: Risk Identification and Mitigation Summary



Section E:  Conclusions and recommendations 

1. Summary of findings

Summarise the main findings and answer these questions from UNHCR’s ‘Operational guidelines for Cash-Based-Interventions in displacement settings[footnoteRef:1]’. Refer to core good and service supply chain statements [1:  UNHCR 2015] 


a. Do existing markets (local, regional, national) supply the items/ services identified as needed?

b. Can existing markets (local, regional, national) provide the required commodities/services at an appropriate price to address the needs?

c. Can these markets respond to increased demand, if cash based interventions are applied?

2. Recommendations for Multi-Functional Team decision makers

Include recommendations for additional analysis or specialist support for contexts or core goods and services that present significant challenges.



Section F:  Annexes:

· Specification list in full (if not included in the main report body)

· Names and contact details of traders/ wholesalers and key informants. Especially those that have a presence in multiple locations.

· Market maps – additional relevant market place and supply chain maps (if not included in the main report body)

· Copies of tables summarising information 

· Photographs of goods/ services/ service provider locations/ market places, etc.

Page 1 of 2



image1.png

NORWEGIAN
REFUGEE COUNCIL






image2.png

(i) UNHCR

X £ TheUN Refugee Agency







MSMA Toolbox

[image: ][image: ]Reporting Tool 2: Market Monitoring 

This tool suggests an outline and related content for a market monitoring report. It can be adapted based on the local context. If market monitoring is part of an interagency collaboration, use the same  templates and methodologies as other agencies.



[bookmark: _GoBack]Title: 

Organization:

Date:

Markets:



Summary of key findings: 

* Provide summary of goods and services monitored

* Provide summary of key changes in prices and availability of goods and services

* Provide summary on potential factors leading to changes in price and/or availability



Introduction:

· Objective of the market monitoring e.g. inform cost of MEB

· Overview of goods and services being monitored e.g. MEB and what it contains

· Overview of markets included in the particular monitoring



Methodology:

· Overview of methodology applied to collect data

· Mention any challenges or limitations



Findings:

· Screenshot of table of market prices and changes to reference point (eg. Per MEB, per marketplace)

· Graph of price trends over time (either individual goods or services or per MEB)

· Analysis of factors leading to price change (if applicable)

· Analysis of factors leading to changes in availability (if applicable)

· Recommended follow-up actions
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