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Job Title:		Digital Communications and Engagement Consultant

Contract Duration: 	4 months (starting 20th of April; full-time)

A. Background

The UN80 Initiative is the Secretary-General’s flagship transformation launched in March 2025. It builds on the structural reforms and cultural shifts of the past decade to accelerate a modern, future-ready United Nations – one that is more agile, transparent, collaborative, and effective in responding to global challenges. The Initiative seeks to reinvigorate trust in multilateralism by strengthening the UN’s ability to deliver results, empowering its workforce, and connecting more meaningfully with the people it serves.

To support this transformation, there is a need for targeted communications and engagement support – both to inform senior leaders and Member States and to activate working-level colleagues across the UN system. This requires compelling storytelling, clear messaging on complex reforms, and accessible visual and digital products that reinforce a shared understanding of UN80’s vision, progress, and impact.

The consultant will help the UN80 Secretariat communicate reform priorities, milestone progress, and leadership expectations in a clear, engaging, and consistent manner.

B. Objectives

The consultant will assist the UN80 Secretariat in producing accessible, engaging communications products and supporting outreach activities. This includes digital campaigns, visual assets, templates, and materials for events and briefings related to UN80.

C. Tasks

1. Engagement, Digital Campaigns, and Social Media. Develop and implement digital communication campaigns that highlight UN80 updates, milestones, and engagement. Create and manage content calendars for digital channels. Draft short-form content, captions, and visuals tailored for diverse UN audiences. Monitor basic engagement metrics and identify opportunities to enhance visibility and reach.

2. Creative Design and Asset Production. Adapt and edit visual assets, including posters, infographics, slide templates, dashboards, and short-form videos, into platform-specific formats. Produce digital assets consistent with UN branding and evolving UN80 visual guidelines. Support basic layout and design for documents, presentations, and engagement materials.

3. Event and Meeting Support. Assist in the design and execution of small-scale virtual or in-person engagements related to UN80. Liaise with vendors, designers, or printers as needed for production of materials. Support logistical coordination, timelines, and post-event follow-up materials.

4. Stakeholder Engagement and Coordination. Collaborate with UN80 focal points to collect inputs, finalize communications products, and ensure alignment across teams. Support drafting of internal updates, FAQs, short notes, and key message summaries. Provide basic guidance to colleagues on digital engagement approaches when needed.




D. Deliverables

· Digital campaign package and content calendar for UN80 updates.
· Set of visual assets supporting leadership engagement.
· Content toolkit for event amplification, including templates for clips, quote cards, and social posts.
· Final asset repository delivered in editable and distribution-ready formats.

E. Qualifications and Experience

EDUCATION

Advanced diploma or university degree in graphic design, multimedia, visual communication, or related field.

EXPERIENCE

· Proven experience in UI/UX design, branding, and digital communications; experience with private sector is an advantage.

· Experience working with international partners and multi-stakeholder teams; familiarity with UN or multilateral contexts is an advantage.

· Proven track record designing and delivering event branding, exhibits, web portals, and mobile applications with strong user engagement outcomes.

· Extensive experience creating visual identities, infographics, digital campaigns, and interactive platforms for diverse stakeholders.

· Strong proficiency in design and multimedia tools, such as Figma and Adobe Creative Suite.

· Experience in design system development (typography, color schemes, iconography, and branding toolkits) to ensure consistency across large-scale projects.

· Demonstrated ability to translate complex policy and technical issues into compelling, user-friendly visuals.

F. Contract Duration, Duty Station, and Fee

The full-time consultant would be contracted to support the team for a duration of 4 months (starting 20th of April) for a monthly fee of $5,500. The role can be performed remotely or in-person. If the consultant chooses to report in person, no travel allowance will be provided.

G. Supervisor

The consultant will work under the overall supervision of:

Mr. Kersten Jauer
Deputy Director, Strategic Planning and Monitoring Unit
Executive Office of the Secretary-General
Email: jauer@un.org
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